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American  Association  of  Advertising 
Agencies  Account  Planning  Conference, 
Sheraton  Harbor  Island,  San  Diego.  Calif. 


15- 18  Connections  ’99,  Newspaper  Association  of  America,  Chicago 

Hilton,  Chicago,  111. 

16- 18  Religion  Newswriters  Association,  Omni  Rosen,  Orlando,  Fla. 

18-21  NAA  Marketing  Conference,  Newspaper  Association  of  America, 

Chicago  Hilton,  Chicago,  111. 
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19-21  Special  Sections  Conference,  Inland  Press  Foundation,  Hotel  Inter¬ 
Continental,  Chicago,  111. 

22-27  Visual  Edge,  National  Press  Photographers  Association,  Bay  Front 
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WAN  3rd  International  Newspapers  in 
Education,  World  Association  of 
Newspapers,  TBA,  Paris,  France. 

SND  Annual  Workshop  &  Exhibition, 
Society  for  News  Design,  The  Bela  Center, 
Copenhagen,  Denmark. 


12-14  Online  Cla.ssified  Industry  Symposium,  The  Editor  &  Publisher 
Co.,  Hyatt  Regency,  Austin,  Texas. 

16-18  IFPA  Fall  Conference,  Independent  Free  Papers  of  America,  Airport 
Marriott,  St.Louis,  Mo. 

16-19  NLGJA  Convention,  National  Lesbian  and  Gay  Journalists 
Association,  Atlanta  Sheraton.  Atlanta.  Ga. 

22-23  WAN  1999  World  Forum  on  Newspaper  Strategy,  World  Association 
of  Newspapers,  Chateau  de  Bellingslise.  Compiegne,  France. 

22-23  SNA  Fall  Publishers  &  Retail  Ad  Directors  Conference,  Suburban 
Newspapers  of  America,  Park  Hyatt  at  Bellevue,  Philadelphia,  Pa. 

22-24  3rd  Annual  Technology  Conference,  Society  of  American  Business 
Editors  and  Writers,  Cavanaugh’s  on  Fifth  Ave.  Hotel,  Seattle,  Wash. 

29-3  NNA  1 14th  Annual  Convention,  National  Newspaper  Association, 
Park  Plaza,  Boston,  Mass. 

29-3  AASFE  Annual  Convention,  American  Association  of  Sunday  and 
Feature  Editors,  Pan  Pacific  Hotel,  Vancouver,  British  Columbia, 
Canada. 
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The  Value  of 
Every  Voice 


Jounice  Nealy,  Sebastian  Dortch,  Jeanne  Grinstead 
Photo  by  DAVE  MORRISOS 


At  the  St.  Petersburg  Times,  every  voice  is 
important.  Independently  owned  by  the  Poynter 
Institute  for  Media  Studies,  the  Times  recognizes 
the  strength  diversity  brings  to  Florida’s  largest 
daily  newspaper. 

Here,  some  of  the 
nation’s  brightest 
young  journalists  write 
and  grow  with  Pulitzer 
Prize-winning  veterans, 
in  an  environment  that 
values  both  individual 
efforts  and  teamwork. 

Diversity  is  part  of 
what  we  do  everyday  at  the  St.  Petersburg  Times. 
Through  a  variety  of  special  programs  and  daily 
decisions,  the  7i»ies' commitment  remains  strong. 
We  are  proud  to  help  celebrate  our  differences  at 
Unity  ’99  this  month. 


^tiJeter^burg  SCimes 

Florida’s  Best  Newspaper 
www.sptimes.com 


“We  cannot  speak 
to  and  about  all 
parts  of  our 
community  unless 
our  staff  includes 
all  parts  of  the 
community....” 

-Andy  Barnes, 
President  and  CEO 
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Flashers  target 
Herald  hawker 

After  a  17-year-old  girl  complained 
that  men  were  exposing  themselves  to  her 
while  she  sold  The  Miami  Herald  on  a 
Kendall  neighborhood  street,  police  set 
up  a  sting  that  caught  three  alleged  flash¬ 
ers  within  six  hours. 

Miami-Dade  police  charged  two  of  the 
men,  Manuel  Alvarez,  35,  and  John  Horn, 
41,  with  exposure  of  sex  organs  and  lewd 
and  lascivious  conduct.  Horn’s  2-year-old 
son  was  in  the  car  at  the  time  of  the  June 
27  incident,  police  say.  A  third  man  was 
tracked  through  his  license  plate  and  may 
be  charged,  authorities  say. 

Police  say  the  newspaper  hawker  had 
a  continuing  problem  with  men  who 
would  drive  up  to  buy  a  paper,  then 
expose  themselves  and  masturbate  when 
the  girl  looked  in  the  car.  Carlos 
Cabello,  the  Herald'^  single-copy  sales 
manager  for  Dade  County,  says  no  other 
hawkers  have  complained  of  a  similar 
problem. 

Police  in  the  area  have  said  they  sus¬ 
pect  that  as  many  as  seven  flashers  may 
be  dressing  the  same  in  an  attempt  to  look 
like  just  one  suspect.  All  the  men  appar¬ 
ently  wear  bandannas  and  G-strings  and 
have  mustaches  or  goatees,  according  to  a 
Herald  article  by  Frances  Robles  and 
Charles  Savage.  —  Mark  Fitzgerald 

They’re  seeing  Red 
at  Green  Bay  school 

When  students  in  the  Green  Bay,  Wis., 
public  schools  were  asked  to  name  a  new 
elementary  school,  more  than  two  dozen 
choices  were  offered,  urging  that  the  build¬ 
ing  honor  luminaries  from  Harriet  Tubman 
to  Green  Bay  Packers  star  Reggie  White. 

In  the  end,  the  honor  went  to  sports- 
writer  Red  Smith,  a  1923  graduate  of 
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I  Green  Bay’s  East  High  School  and  Pulit¬ 
zer  Prize-winning  columnist  for  The  New 
York  Times.  Although  few  of  the  young¬ 
sters  who  participated  in  the  choice  of 
Smith  were  even  alive  when  he  died  in 
1982,  school  officials  say  they  are  not 
surprised  that  the  hometown  legend 
would  gamer  such  support. 

District  administrator  of  instruction 
Charlene  Gearing  says  the  new 
kindergarten-through-eighth-grade 
school  will  be  the  27th  elementary 
school  in  the  city  when  it  opens  in 
September.  The  district  is  plan¬ 
ning  a  ceremony  Sept.  25  to  mark  the 
occasion  and  asks  anyone  who  worked 
with  Smith  to  attend.  For  more  informa¬ 
tion,  call  (920)  448-2025. 

—  Joe  Strupp 

Rowan:  3  strikes 
and  he  was  out 

Carl  Rowan  has  filed  a  lawsuit  alleging 
the  Chicago  Sun-Times  forced  him  into 
retirement  be¬ 
cause  he’s  black, 
liberal,  and  too 
old. 

Filed  in  U.S. 
District  Court  in 
Washington,  the 
suit  seeks  a  sum 
of  at  least  $1 
million  in  com¬ 
pensatory  da¬ 
mages. 

Rowan,  73,  tells  E&P  the  Sun-Times 
“violated  my  contract  in  so  many  ways  1 
had  to  retire  under  duress”  in  mid- 1998. 
He  says  the  paper,  among  other  things, 
often  didn’t  run  all  three  of  his  columns 
each  week  and  didn’t  give  him  annual 
raises  when  promised.  Rowan  adds  that  a 
source  told  him  the  Sun-Times  “wanted 
to  get  black  images  out  of  the  paper”  to 
appeal  more  to  suburban  readers. 

Sun-Times  vice  president/legal  counsel 
Mark  Kipnis  says  the  paper  has  many 
black  writers,  the  suit’s  charges  are 
“totally  baseless,”  and  Rowan  was  a  “val¬ 
ued  employee”  who  retired  voluntarily. 
He  adds  that  the  Sun-Times  verbally 
offered  Rowan  his  Job  back  before  the 
suit  was  filed  and  in  writing  after  that. 
Rowan  says  the  offer  was  only  made 
after  the  suit. 

Washington-based  Rowan,  who  joined 
the  Sun-Times  in  1965,  still  runs  in  75 
papers  via  King  Features.  —  David  Astor 


Gov’s  sons  file 
defamation  suit 

If  you  accuse  Arkansas  Gov.  Mike 
Huckabee’s  sons  of  inappropriate  behav¬ 
ior,  you’d  better  be  right.  And  you’d  bet- 
i  ter  know  which  of  his  sons  you’re  talk¬ 
ing  about. 

'  That  concern  arose  in  Little  Rock,  Ark., 
after  the  alternative  Little  Rock  Free  Press 
reported  in  May  that  one  of  the  governor’s 
:  sons  had  been  caught  with  marijuana  at 
school  but  was  neither  arrested  nor  prose¬ 
cuted,  according  to  the  Little  Rock-based 
Arkansas  Democrat-Gazette. 

In  a  column  by  Free  Press  publisher 
Dotty  Oliver,  she  repeated  the  accusa¬ 
tion  but  failed  to  mention  which  of  the 
governor’s  sons  was  caught,  saying  she 
didn’t  know. 

Despite  the  lack  of  a  name  in  the  story, 
two  young  Huckabees,  David  and  John, 
filed  a  joint  lawsuit  June  22  against  the 
Free  Press  claiming  that  the  publication 
defamed  them,  even  though  their  specific 
names  were  not  mentioned. 

Oliver,  who  says  the  item  appeared  in  a 
small  space  in  back  of  the  paper,  says  she 
will  stand  by  her  report,  claiming  that  she 
knows  “too  many  people  willing  to  talk 
about  it.”  —  Joe  Strupp 

Mating  game  being 
piayed  at  Chronicle 

Interest  in  the  Chronicle  Publishing  Co. 
is  heavy,  but  until  financial  details  on  the 
company’s  assets  come  out,  the  game  is 
“almost  like  a  mating  ritual,”  a  spokesman 
for  the  company  says. 

“It’s  just  a  toe-in-the-water  approach,” 
says  Don  Solem. 

The  controlling  family,  wanting  to  get 
out  of  the  publishing  business  and  take 
advantage  of  the  high  prices  paid  for 
media  properties  these  days,  put  the  com¬ 
pany  on  the  block  about  three  weeks  ago. 
In  addition  to  the  San  Francisco  Chroni¬ 
cle,  Chronicle  Publishing  has  two  small¬ 
er  dailies,  a  TV  station,  a  book-publish¬ 
ing  house,  and  a  Web  site. 

Solem  says  a  prospectus  is  expected  to 
be  ready  to  go  out  July  10  to  prospective 
buyers  and  he  expects  the  assets  will  be 
sold  off  within  a  couple  months.  While 
the  properties  are  expected  to  fetch  a 
pretty  penny,  he  insists  the  family  isn’t 
I  just  motivated  by  the  money.  “It’s  not  an 
:  auction,”  he  says.  “Quality  plays  a  signif¬ 
icant  role.”  —  Lucia  Moses 
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“Twenty  percent  of 
Americans  hate 
everybody.” 

-  Coluirnist  Deb  Price 

(Page  36) 


Civic  Journalism  is  ... 

About  getting  people  involved. 


When  I  think  of  civic  journalism,  I  think  of 
ideas  that  help  citizens  get  involved.  It 
sounds  corny,  but  it's  a  pretty  high  calling.  If  you  can 
figure  out  a  way  to  help  people  get  involved  in 
changing  their  communities,  you  help  them  -  andyou 
help  your  newspaper. 

Some  of  the  best  civic  journalism  grows  out 
of  traditional  journalism.  For  example,  we  did  a  series 
on  how  lobbyists  greatly  influence  our  state 
legislature,  a  pretty  traditional  story.  But  then  a 
non-profit  group  picked  up  where  we  left  off  and 
taught  people  how  to  get  involved  if  they  wanted 
to  change  the  way  the  legislature  conducted 
business. 

We  followed  their  progress  and  had  a  couple 
of  public  hearings.  It  was  controversial.  We  may  have 
gone  a  step  further  than  some  journalists  found 
comfortable.  But  the  series  shed  light  on  something 
people  didn't  know  was  happening,  and  the  follow-up 
activities  taught  them  how  to  improve  things  if  they 
wanted  to. 


Jerry  Ceppos 

Former  Executive  EdKor 

The  Mercury  News,  San  Jose,  CA 

Now  Knight  Ridder  Vice  President  for  News 

The  Pew  Center  for  Civic  Journalism  is  pleased  to 
present  this  message,  another  in  a  series  on  how 
journalists  are  working  to  improve  news  coverage 
by  involving  citizens  -  and  to  improve  the 
community  through  their  journalism.  For  more 
information,  call  202-331-3200. 


NEWS 

Teen’S  tale 

Dailies  caught  napping  in 

by  Joe  Strupp 

In  New  York,  the  city  that  never  sleeps, 
daily  newspapers  were  caught  napping 
this  week  when  a  1 3-year-old  Honduran 
boy  told  a  tall  tale  of  traveling  4,500  miles 
through  rain,  heat,  and  dangerous  waters  to 
find  his  long-lost  father  after  losing  his 
mother  in  a  hurricane. 

The  tear-jerker,  which  landed  on  the 
front  page  of  all  four  daily  newspapers 
June  29,  captured  the  imagination  of 
reporters,  editors,  and  readers  as  they 
learned  about  the  boy’s  father  sending  him 
$200  for  the  journey,  during  which  he 
reportedly  hiked,  hiked,  and  swam  toward 
his  only  surviving  parent. 

Although  some  editors  admit  that  they 
had  doubts  about  the  story,  most  put 
numerous  reporters 
and  photographers  on 
the  heart-rending 
assignment,  which 
led  to  stories  ranging 
from  a  priest  handing 
the  boy  $5  in  Miami 
to  patrons  of  a  coffee 
shop  buying  him  a 
$109  bus  ticket  to 
New  York. 

“It  is  a  ver>'  en¬ 
chanting  tale,”  says 
Stuart  Marques,  man¬ 
aging  editor  for  news 
at  the  New  York  Post, 
which  assigned  four 
reporters  to  the  story. 

“You  don’t  want  to 
not  believe  it.” 

Marques’  rivals  at 
(Long  Island-based)  Newsday  and  The 
New  York  Times  offered  similar  Page  One 
coverage,  while  the  Daily  News  went  all 
out  with  six  reporters  assigned  to  the 
story,  photos  of  a  cab  driver  who  helped 
the  boy  and  the  coffee  shop  where  cus¬ 
tomers  donated  bus  money,  and  a  map 
detailing  his  alleged  six-week  journey. 

“With  any  story,  especially  one  that  you 
plan  to  lead  the  paper  with,  you  want  to  do 
as  much  as  possible,”  says  Debby  Krenek, 
Daily  Ne^’s  editor  in  chief.  “In  the  begin¬ 
ning,  we  thought  it  was  a  great  story,  and  we 
wanted  to  do  as  much  as  we  could.” 

A  day  after  the  story  first  hit  newsstands, 
however,  the  boy’s  lie  fell  apart  when  he 


dupes  N.Y. 

the  city  that  never  sleeps 

admitted  that  he  had  not  come  from 
Honduras  in  search  of  his  father,  but  from 
Florida  where  he  lived  with  an  aunt  and  had 
run  away  from  home.  After  The  Associated 
Press  broke  the  story  of  the  hoax,  each  New 

NNA, 

by  Joe  Strupp 

Two  of  the  newspaper  industry’s 
most  influential  organizations  are 
feuding  over  whether  to  support 
federal  legislation  to  change  the  way  U.S. 
postal  rates  are  set.  One  industry  insider 
calls  it  “The  Shootout  at  the  OK  Corral.” 

The  conflict  over  the  Postal  Moderni¬ 
zation  Act,  sponsored  by  Rep.  John 
McHugh,  R-N.Y,  pits  the  National  News¬ 
paper  Association  (NNA),  representing 
weekly  newspapers,  against  the  News¬ 
paper  Association  of  America  (NAA), 
representing  daily  newspapers.  When  the 
bill  first  surfaced  in  1996,  both  the  NNA 
and  the  NAA  had  worried  that  it  would 
spark  an  increase  in  postal  rates  for  news¬ 
papers,  and  give  the  U.S.  Postal  Service 
too  much  flexibility  to  make  rate  changes. 

But  that  unity  changed  June  23  when 
the  NNA  board  of  directors  voted  to 
endorse  the  bill  after  several  meetings 
with  McHugh  and  his  staff  NNA  officials 
say  the  change  came  about  after  McHugh 
promised  that  he  would  alter  the  bill  to 
guarantee  more  controls  on  postal  rate 
increases. 

“McHugh  has  addressed  over  95%  of 
our  mailing  concerns  through  this  agree¬ 
ment,”  says  Lockwood  Phillips,  NNA 
president. 

Key  among  the  bill’s  additions  sought 
by  NNA  officials  was  an  expansion  of  the 
in-county  postal  rate  for  newspapers  to 
include  newspapers  sent  outside  county 
lines,  and  a  lower  rate  for  mailings  of  up 
to  5,000  copies  outside  county  lines, 
according  to  Senny  Boone,  NNA  director 
of  government  relations. 

But  when  NAA  officials  got  wind  of  the 
NNA  decision  to  support  the  bill,  they  were 
not  happy.  Six  days  after  the  NNA  board 
voted  to  support  the  postal  bill.  NAA  chair¬ 
man  William  S.  Morris  fired  off  an  angry 
letter  to  numerous  publishers  opposing  the 


York  paper  revealed  the  phony  tale  in  their 
June  30  issues. 

Marques  says  he  wasn’t  surprised  that  it 
was  a  fake,  but  had  no  reason  to  question  its 
validity  in  the  beginning. 

“When  the  mayor  and  the  police  say 
they’ve  checked  it  out,  you  have  to 
report  it,”  Marques  says.  “We  had  to  rely 
on  others.” 

Krenek  agrees.  “A  lot  of  things  in  the 
story  checked  out,”  she  says.  Hi 


NNA  move  and  declaring  that  the  NAA 
remained  in  opposition  to  the  proposal. 

“NNA  has  fractured  [our]  united  front 
without  notice  to,  or  consultation  with, 
NAA,”  the  letter  says. 

NAA  president  John  Sturm  added  to 
Morris’  anger  with  a  terse  letter  to  Rep. 
Dan  Burton,  R-Ind.,  who  chairs  the  Hou.se 
Government  Affairs  Committee  that  is  cur¬ 
rently  reviewing  the  legislation.  Sturm’s 
letter  reiterates  the  group’s  opposition  to 
the  bill,  despite  the  NNA  change  of  heart. 

“Our  principal  issues  have  not  been 
addressed.”  the  letter  says. 

NAA  officials  say  their  chief  com¬ 
plaints  are  that  the  bill  would:  allow  the 
Postal  Service  to  create  a  private  sub¬ 
sidiary  that  could  possibly  take  over  com¬ 
petitive  direct-mail  companies,  give  the 
Postal  Service  power  to  unilaterally  set 
rates  that  discriminate  without  Postal  Rate 
Commission  review,  and  pave  the  way  for 
cut-rate  Postal  Service  deals  with  adver¬ 
tising  mail  products. 

“It  creates  more  problems  than  solu¬ 
tions,”  says  Sturm. 

Dana  Johnson,  a  spokeswoman  for 
McHugh,  says  he  wanted  to  work  out  an 
agreement  with  NNA  and  believes  that  he 
has  made  positive  changes. 

Johnson  is  not  surprised  at  the  NAA- 
NNA  furor,  since  the  two  have  different 
concerns  related  to  postal  matters. 

“One  relies  on  the  Postal  Service,  and 
the  other  considers  the  Postal  Service 
their  competition,”  .says  Johnson.  “There 
is  a  difference  of  opinion  on  the  bill.” 

NNA’s  Phillips  says  he  does  not 
believe  this  conflict  will  hurt  the  ability 
of  the  two  groups  to  work  together  in  the 
future. 

“I  think  it’s  a  bump  in  the  road,” 
Phillips  says.  “In  the  overall  scheme  of 
things,  the  newspaper  industry  has  signif¬ 
icant  challenges,  and  the  Postal  Service 
portends  to  be  the  least  of  them.”  IHI 
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Closure  in  Chiquila  case? 

Sentencings  may  bring  Enquirer  saga  to  a  close 


by  David  Noack 

The  saga  of  a  former  reporter  for 
The  Cincinnati  Enquirer  who  ille¬ 
gally  accessed  voice-mail  mes¬ 
sages  of  the  world’s  largest  banana  com¬ 
pany  and  sparked  a  journalistic  firestorm 
over  ethics  by  naming  confidential 
sources  may  finally  be  coming  to  a  close. 

The  July  16  sentencing  date  of  Michael 
Gallagher  could  be  the  last  chapter  in  a 
case  that  started  in  May  1998  when  the 
Enquirer  published  an  18-page  special 
section  detailing  alleged  wrongdoing  by 
Chiquita  Brands  International  Inc. 

Gallagher  pleaded  guilty  in  September 
1998  to  two  felony  charges  of  illegally 
gaining  access  to  Chiquita’s  voice-mail 
sy.stem.  He  could  be  put  on  probation  or 
get  a  prison  term  of  up  to  I'/i  years 
The  beginning  of  the  end  comes  as 
George  G.  Ventura,  38,  an  ex-lawyer  for 
Chiquita,  also  accu.sed  of  stealing  voice- 
mail  messages  from  the  company,  pleaded 


Appealing  Enquirer  “Section  C”  cover 
symbolizes  a  reporter’s  ethical  slips. 


no  contest  June  30  to  reduced  charges  and 
was  found  guilty  on  four  misdemeanor 
counts  and  received  two  years  probation 
and  40  hours  of  community  service. 

Gallagher,  in  a  previous  court  appear¬ 
ance,  named  Ventura  as  his  confidential 
source  for  the  May  1998  coverage. 

In  a  prepared  statement,  Ventura  says 
he  was  promised  anonymity  as  a  source 
for  the  Enquirer,  but  was  betrayed  when 


his  identity  was  revealed.  He  blames  the 
Enquirer  and  its  parent,  Gannett  Co.  Inc., 
for  that  betrayal,  says  his  lawyer,  Marc 
Mezibov. 

“Neither  The  Cincinnati  Enquirer  nor 
Gannett  [has]  revealed  any  confidential 
sources,”  asserts  Harry  Whipple,  the 
Enquirer's  president  and  publisher. 

Daniel  Breyer,  the  special  prosecutor 
handling  the  case,  told  The  Associated 
Press  it’s  unlikely  there  will  be  any  more 
prosecutions. 

Breyer,  who  took  over  the  case  from 
former  special  prosecutor  Perry  Ancona, 
says  he  will  abide  by  Ancona’s  decision 

N.C.  passes 

by  David  Noack 

North  Carolina  lawmakers  have 
approved  a  bill  that  will  give  limit¬ 
ed  protection  to  reporters  who  are 
called  to  testify  in  court  and  reveal  their 
sources. 

The  measure  now  goes  to  Gov.  James 
B.  Hunt  Jr.  for  his  signature.  If  the  bill  is 
signed  into  law.  North  Carolina  would 
become  the  31st  state  to  offer  reporters 
limited  immunity.  Already,  30  states  and 
the  District  of  Columbia  have  shield  laws. 
The  law  would  become  effective  Oct.  1 . 

The  proposal  calls  for  a  “qualified  priv¬ 
ilege.”  This  means  that  anyone  subpoe¬ 
naing  a  reporter  would  first  have  to  pass  a 
three-part  test,  which  consists  of  whether 
the  information  being  sought  could  be 
obtained  elsewhere,  the  information  is 
essential  to  the  claim  being  made,  and  the 
testimony  or  information  is  highly  rele¬ 
vant  to  the  legal  proceeding. 

During  the  course  of  the  bill’s  passage 
through  the  state  Legislature,  it  was 
amended  to  include  a  provision  that  would 
not  exempt  a  reporter  from  testifying  if  he 
or  she  witnessed  a  crime.  In  addition,  a 
portion  of  the  three-part  test  that  must  be 
met  before  a  reporter  is  called  to  testify 
was  watered  down. 

“By  and  large,  we  are  real  happy  with 
it.  We  got  a  bill  that’s  going  to  do  what  we 
need  it  to  do,  and  our  lawyers  are  com¬ 
fortable  with  it  [and]  our  [legislative] 


that  charges  will  not  be  brought  against 
anyone  other  than  Ventura  and  Gallagher. 

The  Enquirer  paid  more  than  $10  mil¬ 
lion  to  Chiquita  to  avoid  a  lawsuit  and  ran 
a  front-page  apology  for  three  consecu¬ 
tive  days.  The  newspaper  also  fired  Galla¬ 
gher  last  year  for  his  role  in  stealing  the 
voice-mail  messages  of  Chiquita  officials. 

Paul  Husselbee,  an  assistant  professor 
of  journalism  at  Lamar  University  in 
Beaumont,  Texas,  says  Gallagher’s  ac¬ 
tions  helped  set  back  efforts  to  improve 
the  credibility  of  reporters  with  readers. 

“I  think  journalists  have  made  signifi¬ 
cant  progress  in  learning  principles  of 
ethics  and  applying  them  to  news-gather¬ 
ing  and  reporting.  However,  when  a  jour¬ 
nalist  decides  to  take  shortcuts,  as  Michael 
Gallagher  did,  the  negative  publicity 
undoes  a  lot  of  the  good  that  has  been 
done,”  says  Husslebee.  H 

Shield  bill 

sponsors  are  comfortable  with  it.  ...  It’s 
not  easy  [any  time]  you  get  the  media 
before  the  Legislature,”  says  William 
E.N.  Hawkins,  vice  president  and  execu¬ 
tive  editor  of  The  Herald-Sun  in  Durham. 

Hawkins,  who  heads  the  legislative 
committee  of  the  North  Carolina  Press 
Association,  says  the  organization  had  dis¬ 
cussed  pursuing  a  shield  law,  especially 
since  a  recent  rash  of  adverse  court  rulings 
and  a  couple  of  pending  court  decisions. 

Anders  Gyllenhaal,  executive  editor  of 
The  News  &  Observer  in  Raleigh,  also  is 
pleased  with  the  final  results. 

“This  is  a  huge  step  forward  for  us. 
Most  of  what  we  needed  is  taken  care  of 
with  the  bill.  The  changes  they  made 
through  the  legislative  [process]  were  rea¬ 
sonable.  In  the  end,  we’re  delighted  to 
have  some  protection,”  says  Gyllenhaal. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press,  ba.sed  in  Arlington,  Va.,  says  North 
Carolina  is  becoming  a  place  to  press 
cases  against  the  media. 

“North  Carolina  seems  to  have  lately 
become  an  unlikely  ground  zero  for  suits 
against  the  media  —  Food  Lion,  the 
Wilmington  case  involving  both  a  prior 
restraint  and  subpoenas  to  compel  disclo¬ 
sure  of  sources,  and  even  the  ‘60  Minutes 
IT  prior-restraint  attempt.  These  cases  are 
in  federal  court,  of  course,  but  to  me  they 
suggest  that  North  Carolina  is  perceived  as 
a  plaintiff-friendly  state,”  says  Kirtley.  Hi 
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Loeb  makes  leap 
to  online  news 

Like  many  of  his  print  brethren  who 
are  taking  their  talents  to  the  Web,  veter¬ 
an  business  journalist  Marshall  Loeb  is 
quitting  as  editor  at  the  Columbia 
Journalism  Review  to  write  a  daily  col¬ 
umn  for  CBS  MarketWatch.com. 

Loeb  will  write 
about  personal  fi¬ 
nance,  the  stock  mar¬ 
ket,  and  the  economy. 
He  also  will  do  spe¬ 
cial  reports  for  the 
CBS  MarketWatch 
Radio  Network  and 
write  a  biweekly  col- 
Marshall  Loeb  umn  on  retirement 
investing  for  Quicken, 
com,  another  financial  news  Web  site. 
He  will  continue  his  magazine  column 
for  CJR  and  his  daily  CBS  Radio 
Network  report  of  19  years,  “Your 
Dollars.” 

He’ll  stay  at  CJR  until  August  to  close 
the  September/October  issue.  Publisher 
David  Laventhol  will  take  over  the 
duties  of  editor  until  Loeb’s  replacement 
is  found. 

“1  was  getting  so  fascinated  with  the 
Internet.  It’s  on  the  cutting  edge,”  Loeb 
says  of  his  decision  to  become  an  online 
Journalist.  That  said,  he  adds  that  his  lat¬ 
est  career  move  doesn’t  mean  he’s  lost 
faith  in  print  media. 

“One  doesn’t  knock  out  another,”  he 
says.  “I  very  much  believe  in  the  printed 
word,  and  I’m  very  confident  that  news¬ 
papers,  magazines,  and  other  print  media 
will  do  very  well  in  the  future.” 

The  challenge,  he  says,  is  for  print 
media  to  strive  for  continual  improve¬ 
ment.  “They  need  to  keep  doing  what 
they’re  doing,  and  they  need  to  keep 
doing  it  better,”  he  says. 

Loeb  is  a  former  business  and  econo¬ 
my  editor  at  Time  magazine  and  former 
managing  editor  of  Fortune  and  Money 
magazines,  which  all  are  part  of  Time 
Inc.  This  year,  he  was  a  juror  on  the 
committee  that  awards  the  Pulitzer 
Prizes,  which  are  administered  by 
Columbia  University. 

At  age  70,  Loeb  will  be  an  anomaly  in 
a  field  dominated  by  young  journalists. 
His  new  boss,  CBS  MarketWatch.com 
founder  and  CEO  Larry  Kramer,  worked 
for  Loeb  in  the  1970s  at  Time,  when 
Loeb  was  an  editor.  Loeb,  who  for  sev¬ 
eral  years  has  been  a  narrator  on  finan¬ 
cially  focused  CD-ROMs  produced  by 

1  0 


Quicken.com ’s  parent  Intuit  Inc.,  is  a  big 
believer  in  new  technology. 

“One  of  the  joys  of  journalism  is  that 
you’re  constantly  learning,  and  I  expect 
to  learn  a  lot  in  this  new  environment,” 
he  says.  —  Lucia  Moses 

DJ  contract  talks 
will  continue 

Employees  at  Dow  Jones  &  Co.  will 
have  to  wait  a  little  longer  to  find  out  the 
fate  of  their  retirement  plan.  Management 
and  the  Independent  Association  of  Pub¬ 
lishers’  Employees  agreed  to  extend  talks 
on  a  new  contract  until  at  least  Aug.  30. 

Dow  Jones  has  proposed  scaling  back 
the  50-year-old  retirement  plan,  under 
which  it  contributes  about  15%  of  each 
employee’s  annual  salary.  The  company 
wants  to  scale  back  its  contribution  and 
make  employees  also  pay  into  the  plan. 

Also  unsettled  are  plans  to  update  the 
job  classifications  and  pay  scale  of  the 
technology  operations  department.  The 
contract  covers  about  2,400  Dow  Jones 
employees,  around  29%  of  the  company. 

—  Lucia  Moses 

Killer  carrier  now 
out  of  circulation 

A  former  newspaper  carrier  who  killed  a 
circulation  manager  at  his  old  paper  was 
found  guilty  of  first-degree  murder  but 
mentally  ill,  ITie  Associated  Press  reports. 
Nathan  Hanna,  40,  will  go  to  prison  for  life 
and  receive  psychiatric  treatment. 

Hanna,  a  former  carrier  for  The  Evening 
Ne\i’s  in  Sault  Ste.  Marie,  Mich.,  killed 
Anthony  Gillespie  with  a  shotgun  at  his 
desk  one  year  ago.  Hanna  had  told  police 
he  believed  Gillespie  was  the  Antichrist. 

Chicago  Reader 
sues  for  access 

Sheriff  Michael  J.  Sheahan  is  barring 
Chicago  Reader  writer  Tori  Marian  from 
visiting  the  Cook  County,  Ill.,  jail  because 
the  sheriff  didn’t  like  the  paper’s  coverage, 
the  reporter  charges  in  a  lawsuit  filed  June 
29  in  U.S.  District  Court  in  Chicago. 

The  suit  alleges  the  reporter  has  been 
denied  access  to  the  jail  ever  since  the 
Reader  published  two  1998  stories  about 
the  county’s  policy  of  strip-searching 
female  prisoners  before  their  release.  The 
policy,  discontinued  since  the  stories  ran, 


didn’t  apply  to  male  prisoners. 

The  lawsuit  says  other  journalists  are 
routinely  granted  access  to  the  jail.  In 
addition  to  Sheahan,  the  lawsuit  names  as 
defendants  the  jail’s  warden;  a  jail 
spokeswoman;  and  Sheahan’s  spokes¬ 
man.  The  spokesman  said  June  30  that  the 
sheriff’s  office  had  not  yet  been  served 
with  the  lawsuit  and  had  no  comment. 

—  Mark  Fitzgerald 

Torstar  buys 
weekly  group 

The  parent  of  The  Toronto  Star,  through 
a  subsidiary,  bought  a  group  of  10  weeklies 
that  complement  its  59  small  weeklies.  The 
Eedy  Publications  group,  sold  by  the  Eedy 
family,  consists  of  seven  paid  weeklies  in 
the  2,000-  to  4,500-circulation  range  and 
three  free  weeklies  in  the  11,000-  to 
22,000-distribution  range. 

Hearst  buys  N.Y. 
weekly  groups 

The  Hearst  Corp.  bought  three  weekly 
newspaper  groups  in  upstate  New  York, 
near  its  daily,  the  Albany  Times  Union,  and 
formed  a  new  division  to  run  them.  Capital 
Region  Weekly  Newspaper  Group. 
Purchased  were  Journal  Newspapers,  The 
Pennysaver,  and  The  Advertiser,  with  a 
total  circulation  of  1 15,250. 

News  abuse  leads 
to  altered  States 

States  News  Service  (SNS)has  closed 
part  of  its  news-gathering  operation  after 
learning  that  some  contributors  were  lifting 
news  items  from  The  Associated  Press,  the 
AP  reports.  The  service  used  65  to  75  part- 
time  stringers  to  distribute  news  to  radio 
and  on  the  Internet.  The  AP,  which  notified 
SNS  of  the  misuse  earlier  this  year,  says  it 
is  exploring  legal  action  against  anyone 
who  misused  its  reports.  SNS  will  continue 
its  core  operation  of  reporting  Washington 
news  to  newspapers  around  the  nation. 

Rack  law  tabled 

Indianapolis  city  officials  tabled  a  news- 
rack  replacement  law  that  had  strong  oppo¬ 
sition  from  a  group  of  dailies,  including  the 
StarINews  and  USA  TODAY.  Some  free 
papers  backed  the  law,  which  would 
replace  freestanding  racks  with  pedmounts. 
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A  respect  for 
diversity  of  voice. 

JBa  The  Seattle  Times  is  proud  to  host  Unity  '99  to  further  our  commitment  to  diversity 

1^2  journalism.  This  five-day  conference  brings  journalists  of  color  from  four  professional  sodeties  to 

Unity  '99.  Seattle  for  issue-oriented  forums,  journalism  workshops  and  the  largest  career  expo  in  the  news  industry. 

In  conjunction  with  Unity  '99,  The  Seattle  Times  is  produdng  the  offidal  visitors  guide  to  help  partidpants  make  the 
most  of  their  visit  to  Seattle,  sponsoring  a  student-produced  newspaper  for  young  journalists  across  the  nation,  and 
presenting  our  joint  media  tribute  to  Martin  Luther  King,  Jr. 

We  recognize  that  diversity  in  our  newsroom  is  a  major  key  to  our  ability  to  connect  with  the  people  in  our 
community.  That's  why  one  of  our  primary  goals  is  to  hire  journalists  from  all  backgrounds.  We  give  them  the  opportunity 
to  excel  by  devoting  resources  for  balanced,  representative  reporting  that  illuminates  the  rich  cultural  heritage  of  the 
Padfic  Northwest. 
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News  win  petition 
for  kiilers’  autopsies 


by  David  Noack 

A  Colorado  state  judge  has  released 
the  autopsy  report  of  Eric  Harris, 
one  of  the  two  alleged  killers  in 
the  April  shooting  attack  at  Columbine 
High  School  in  Littleton,  Colo. 

The  June  23  move  by  district  Judge 
Henry  Nieto  came  after  the  Denver 
Rocky  Mountain  News  petitioned  the 
court  to  reconsider  an  earlier  decision 
sealing  all  15  autopsy  reports,  which 
included  those  of  12  students  and 
one  teacher  who  were  killed,  along  with 
the  two  teen-age  gunmen  reportedly 
responsible. 

The  parents  of  Isaiah  Shoels,  a  victim 
whose  autopsy  report  was  sealed,  did  not 
Join  in  the  Nevi's'  petition  request,  but  the 
Shoels  recently  relea.sed  their  son’s  autop¬ 
sy  report  voluntarily. 

Nieto  also  ordered  that  the  autopsy 
report  of  Harris’  alleged  accomplice, 
Dylan  Klebold,  be  made  public  July  1, 
giving  the  Klebold  family  time  to  appeal 
his  ruling  to  a  higher  court. 

News  executives  say  they  will  not 
appeal  the  decision  sealing  the  autopsy 
reports  of  the  other  shooting  victims.  But 
a  lawyer  for  The  Denver  Post  says  the 
paper  will  continue  seeking  to  open  all  of 
the  autopsy  results. 

According  to  Harris’  autopsy,  which 
was  reported  in  the  News  and  the  Post,  he 
killed  himself  after  sticking  the  barrel  of 
a  sawed-off  shotgun  into  his  mouth. 

E.'u-lier  in  June,  Nieto  ordered  all  the 
autopsy  reports  in  the  case  sealed,  after 
Jefferson  County  district  attorney  David 
Thomas  and  county  coroner  Dr.  Nancy 
Bodelson  petitioned  the  court  to  keep  the 
autopsy  results  of  12  victims  under 
wraps.  The  request  to  seal  the  autopsy 
reports  can  be  made  only  by  the  county 
coroner,  who  is  the  official  custodian  of 
the  records. 

At  that  time,  the  Judge,  acting  in  the 
pubiic  interest,  decided  to  seal  all  of  the 
autopsy  results,  which  were  being  sought 
by  1 8  news  organizations. 

The  Post  and  the  News  argued  in  court 
against  sealing  the  reports,  saying  they 
could  answer  some  questions  about  the 
shootings,  the  police  response,  and 
whether  Harris  and  Klebold  committed 
suicide  or  one  killed  the  other. 


News  executive  editor  John  Temple 
says  it’s  hard  to  argue  for  the  privacy 
of  the  two  teens  who  went  on  the  killing 
rampage. 

“Some  issues  here  are  a  matter  of  prin¬ 
ciple  ...  how  can  you  say  that  people 
[who]  thrust  themselves  into  the  limelight 
by  murdering  1 3  people  deserve  privacy?” 
says  Temple. 

Attorney  Marc  Flink,  who  represents 


the  News,  says  that  since  the  initial  peti¬ 
tion  by  the  coroner  did  not  include  Harris 
and  Klebold  —  although  Klebold’s  fami¬ 
ly  asked  to  be  part  of  that  petition  at  a 
court  hearing  —  the  paper  argued  that  the 
Judge  lacked  authority  to  seal  the  pur¬ 
ported  gunmen’s  autopsy  reports. 

Post  attorney  Tom  Kelley  says  he  has 
been  told  to  pursue  the  opening  of  all  the 
autopsy  reports. 

“[The  editors]  are  not  really  impressed 
with  the  distinctions  being  made  between 
the  [autopsy  reports]  that  have  been 
released  and  those  that  have  not.  They 
believe  the  principle  is  pretty  much  the 
same  and  that  they  all  should  be 
released,”  says  Kelley.  §■ 


Trib  suit  pregnant 
with  possibiiities 


by  Joe  Strupp 

When  The  Oakland  (Calif.)  Trib¬ 
une  published  a  photograph  of 
two  pregnant  girls  with  theii 
shirts  pulled  up.  Just  enough  to  expose  their 
swollen  bellies,  the  shot  added  insight  to  a 
story  on  local  teen  mothers-to-be. 

But  it  also  might  cost  the  newspaper 
more  than  $?()0,0()0  after  the  girls  filed  a 
lawsuit  accusing  the  newspaper  of  lying  to 
get  the  photograph  and  taking  the  picture 
without  parental  permission. 

“We  are  talking  about  layers  of  inappro¬ 
priate  conduct,”  says  Michael  Foster,  an 
attorney  representing  the  teens.  “These  are 
young  girls  who  have  already  had  some 
misfortune  in  their  lives  and  should  not  be 
preyed  upon  to  sell  newspapers.” 

The  legal  action  raises  a  number  of  Jour¬ 
nalistic  issues,  according  to  newspaper 
observers,  such  as  the  right  to  photograph 
minors  in  a  public-school  setting  and  the 
impact  of  lying  to  a  subject  in  seeking  per¬ 
mission  for  a  photograph  to  be  taken. 

“If  a  photographer  lied,  that  is  wrong 
and  unethical,”  says  Keith  Woods,  who 
teaches  media  ethics  at  the  Poynter 
Institute  for  Media  Research  in  St. 
Petersburg,  Fla.  “The  photographer  owes  a 
great  deal  of  care  and  caution  when  the 
subject  is  something  like  teen  pregnancy.” 

The  suit,  filed  June  2  in  Alameda 
County,  Calif.,  Superior  Court,  names  The 
Oakland  Tribune,  its  parent  Alameda 
Newspaper  Group,  and  the  Oakland  Uni¬ 
fied  School  District  as  defendants.  The  suit 


seeks  at  least  $300,000  in  compensatory 
damages,  along  with  unspecified  punitive 
damages  and  court  costs. 

The  defendants  have  until  July  16  to  for¬ 
mally  respond  to  the  lawsuit. 

The  legal  action  was  brought  by 
Moneisha  Williams,  15;  her  mother,  Anita 
Williams;  and  Jamila  Stevenson,  18.  Both 
girls  were  students  at  Oakland  Technical 
High  School  on  June  6,  1998,  when 
Tribune  reporter  Zerline  Hughes  and  pho¬ 
tographer  Velina  Nurse  visited  the  school 
for  a  story  about  a  school  district  child  care 
program  for  teen  mothers. 

The  suit  alleges  that  Hughes  was 
allowed  to  interview  Williams,  14  at  the 
time,  and  Stevenson,  17  at  the  time,  with¬ 
out  parental  permission.  The  lawsuit  also 
alleges  that  Nurse  posed  the  girls  with  their 
shirts  up  to  show  their  stomachs,  and  told 
them  that  the  photo  would  not  appear  in  the 
newspaper. 

“The  conduct  of  the  school  district  was 
outrageous  in  that  it  directed  . . .  Moneisha 
and  Jamila  to  provide  confidential  informa¬ 
tion  to  the  Tribune^  the  lawsuit  states.  The 
school  district  “further  directed  and 
encouraged  the  plaintiffs  to  pose  for 
degrading,  dehumanizing,  and  semi-nude 
photographs.” 

On  June  9,  1998,  the  Tribune  ran  the 
photo  of  the  two  girls  on  the  front  page  of 
the  bb.OOO-daily-circulation  newspaper’s 
local  section,  with  a  story  about  the  child 
care  program,  according  to  the  suit.  The 
accompanying  story  also  quoted  Will¬ 
iams  about  the  need  for  such  a  program. 


www.mediajnfo.com 


John  Came,  attorney  for  the  Alameda 
Newspaper  Group,  which  is  owned  by 
Denver-based  MediaNews  Group,  says  he 
has  had  little  time  to  review  the  case  or  the 
decisions  that  went  into  publication  of  the 
photo.  But  he  says  the  newspaper  will  do 
everything  to  protect  its  free-press  rights. 

“We’re  in  the  business  of  trying  to  pro¬ 
tect  the  rights  of  journalists  to  make  jour¬ 
nalistic  decisions,”  says  Came.  “I  don’t 
know  what  the  first  move  will  be.  We’ll 
explore  the  legal  theories  and  look  at  all  of 
the  options.” 

Roy  Combs,  general  counsel  for  the 
Oakland  Unified  School  District,  also 
would  not  speculate  on  the  case,  but  says 
his  client’s  defense  will  center  on  the  right 
of  the  press  to  publish.  “There  are  board 
policies  and  state  law  regarding  the  rights  of 
the  news  media  that  address  the  right  of  the 
press  to  gather  information.”  says  Combs. 
“We  will  review  all  of  it.” 

Foster,  who  is  normally  on  the  defense 
side  of  civil  litigation,  says  he  took  the  case 
because  it  represented  such  a  serious  mis¬ 
use  of  press  power. 

“We  just  want  to  make  sure  that  this 
never  happens  again,”  says  Foster,  who 
adds  that  both  girls  gave  birth  to  healthy 
children.  “We’re  not  lawyers  that  file 
actions  frivolously.” 

Tribune  editor  Charles  Jackson,  who 
says  he  had  been  at  the  newspaper  for  only 
two  weeks  when  the  photo  was  published, 
says  he  did  not  review  it  because  he  had 
other  pressing  matters  surrounding  Page 
One.  But  he  says  he  would  not  have  allowed 
the  photo  to  mn  if  he  had  seen  it. 

“Hell  no,”  says  Jackson.  “If  I  had 
reviewed  it,  it  never  would  have  gotten  in 
the  paper.”  Jackson  says  neither  Hughes  nor 
Nurse  is  now  with  the  Tribune.  He  says 
Hughes,  who  was  a  college  intern  at  the 
time,  is  now  interning  elsewhere.  Nurse  was 
fired  about  eight  months  after  the  photo  ran, 
Jackson  says,  but  for  reasons  having  noth¬ 
ing  to  do  with  the  photo. 

“It’s  just  one  of  those  things  that  hap¬ 
pens.”  says  Jackson,  who  says  he  now 
makes  sure  to  review  the  local  section.  “It 
wasn’t  done  in  any  kind  of  malicious  way; 
we  have  always  had  a  good  relationship 
with  the  school  district.” 

But  Woods  points  out  that  newspapers 
need  to  take  into  account  all  effects  of  run¬ 
ning  a  photo  involving  children,  even  with 
their  permission.  “News  organizations 
have  to  have  a  higher  sense  of  potential 
consequences  than  those  of  the  people 
they  speak  to,”  he  says.  “Everybody 
involved  in  the  newspaper  production 
owed  it  to  the  children  to  ask  tough  ques¬ 
tions  about  taste  and  harm.”  HI 


NTEWS 

Big  numbers  expected 
at  Unity  ’99  in  Seattie 


by  Mark  Fitzgerald 

Unity  ’99,  expected  to  be  the  largest- 
ever  gathering  of  journalists  of  color 
in  the  United  States,  kicks  off  July  6 
in  Seattle  with  a  town  hall-style  discussion 
about  newsroom  diversity  that  targets  an 
audience  beyond  media  professionals. 

By  opening  in  public  with  a  discussion 
entitled  “Color  and  Credibility,”  Unity  ’99 
organizers  are  signaling  newspaper,  broad¬ 
cast,  and  other  media 
owners  that  their  four 
national  minority  journ¬ 
alists  associations  have 
a  larger  agenda  in  mind 
than  just  opening  up  jobs  for  members. 

The  four  groups  —  the  National 
Association  of  Black  Journalists  (NABJ), 
National  Association  of  Hispanic  Jour¬ 
nalists  (NAHJ),  Asian  American  Journal¬ 
ists  Association  (AAJA)  and  Native 
American  Journalists  Association  (NAJA) 
—  also  view  their  joint  convention  as  an 
opportunity  to  improve  the  media’s  cover¬ 
age  of  minorities;  to  link  the  public’s  sag¬ 
ging  confidence  in  the  news  media  to  dis¬ 
proportionately  small  numbers  of  minori¬ 
ties  in  newsrooms;  and  to  make  newsroom 
diversity  a  public  issue. 

These  larger  themes  show  up  repeatedly 
in  the  formal  sessions  of  Unity  ’99  that  run 
July  8- 1 1 .  A  “Tapestry  of  Cultures”  opening 
ceremony  will  be  followed  immediately  by 
a  plenary  session  on  the  2000  federal  census 
subtitled,  “The  Changing  Face  of  America.” 

During  the  next  days,  NAHJ  will  spon¬ 
sor  a  discussion  on  the  “English  Only” 
movement;  NABJ  will  feature  author 
Shelby  Steele  in  a  lecture  at  the  historic 
Zion  Baptist  Church;  AAJA  will  hear 
from  the  most  prominent  Asian-American 
movie  producer  in  Hollywood,  William 
Lee;  and  NAJA  promises  a  look  at  the 
lessons  American  Indians’  experiences 
with  displacement,  assimilation,  and 
bicultural  identity  hold  for  American  soci¬ 
ety  at  large,  in  a  panel  that  includes  not 
only  journalists  but  a  novelist,  environ¬ 
mental  activist,  and  spiritual  leader. 

Unity  ’99  has  an  extensive  program  of 
sessions  devoted  both  to  professional  devel¬ 
opment  and  journalism  issues.  NAJA,  for 
instance,  has  assembled  a  distinguished 
panel  of  journalists  and  tribal  leaders  to  dis¬ 


cuss  just  how  free  the  press  is  on  reserva¬ 
tions.  Unity  ’99  will  also  feature  a  job  fair 
that  is  likely  to  be  the  biggest  ever  devoted 
to  minority  journalism  opportunities. 

“It  is  time  for  us  to  change  the  way  we 
think  of  ourselves  so  that  America  adjusts 
the  way  it  views  people  of  color,”  writes 
Catalina  Camia,  president  of  Unity  ’99, 
president  of  AAJA,  and  a  Washington, 
D.C.,  reporter  for  The  Dallas  Morning 
News.  “While  some  people  call  us  minori¬ 
ties,  the  day  is  fast 
approaching  when  we’ll 
be  the  new  majority.  ... 
It  is  time  for  us  to  seize 
power  within  our  indus¬ 
try  and  set  an  example  of  how  the  news 
media  should  responsibly  achieve  diversity 
and  inclusiveness.” 

The  Unity  ’99  meeting  is  taking  place 
at  a  time  when  minorities  are  very  much 
in  the  minority:  Although  racial  and  ethnic 
minority  members  account  for  about  28% 
of  the  U.S.  population,  journalists  of  color 
account  for  just  1 1 .5%  of  newsroom 
employees,  according  to  the  latest  study 
by  the  American  Society  of  Newspaper 
Editors.  That  figure  represented  a  gain  of 
less  than  .  1  %  over  the  previous  year.  ■} 
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IN  RED  B^NK 


~  Ger^ldo  W^nts  To  f?umblc; 
Hub  Ready,  triCity  striltcs  from  Asbury.  hills 


N.J.  weeklies  duke  it  out 


live  editor  who  has  20  years  of  news 
experience.  “Rivera’s  suggestion  that 
The  Huh  was  somehow  less  profession¬ 
al,  less  meaningful,  less  memorable  and 
less  dedicated  to  this  area  than  The  Two 
River  Times  is  both  unfair  and 
grossly  inaccurate,”  he  wrote. 

“Press  War  in  Red  Bank!”  was 
the  Page  One  main  headline  in  the 
TriCityNews.  The  subhead:  “Ger- 
aldo  wants  to  rumble;  the  Huh  head¬ 
line  read,  “TriCity  strikes  from 
Asbury  Hills.” 

And  in  a  message  to  readers, 
TriCityNews  publisher  Daniel  P. 
Jacobsen,  an  attorney  and  one-time 
newspaper  reporter,  .said:  “So  la.st 
week  Geraldo  basically  promised  to 
bury  the  competition.  And  he  named 
names:  The  Huh  newspaper  ...  and 
Asbury’s  TriCityNews.  ...  Wow!  In 
a  league  with  Geraldo,  our  role 
model.  And  up  there  with  The  Huh, 
owned  by  the  Greater  Media  chain 
of  newspapers.” 

John  J.  O’Brien,  executive  direc¬ 
tor  of  the  New  Jersey  Press  As¬ 
sociation,  representing  19  dailies 
and  160  weeklies,  says  it  is  difficult 
to  predict  how  the  Red  Bank  compe¬ 
tition  will  play  out.  But  he  did  say  it 
i  is  a  tribute  to  the  municipality  and 
its  business  vitality  that  three  week¬ 
lies  are  fighting  for  readers  and 
advertising. 

The  Two  River  Times  claims  to 
5t.  be  breaking  even,  the  TriCityNews 
notes  it  is  making  a  small  profit, 
and  The  Huh  says  it  is  doing  well.  None 
would  disclose  actual  figures. 

The  dominant  newspaper  in  the  county 
is  the  Neptune-based  Ashury  Park  Press, 
a  Gannett  Co.  Inc.  holding  with  a  daily 
circulation  of  154,055  and  a  Sunday  cir¬ 
culation  of  224,947. 

And  the  Press  is  the  newspaper  where 
David  Prown,  president  and  owner  of 
Prown’s,  a  Red  Bank  landmark  super 
variety  and  hardware  store  for  74  years, 
does  the  bulk  of  his  advertising.  He  says 
he  is  “fascinated”  by  the  weeklies  scrap¬ 
ping  the  way  they  are  —  and  indicates 
that  he  already  has  noted  the  competition 
has  improved  all  three  of  them.  |||||| 


Rivera’s  Two  River  Times  gets  ‘ready  to  rumble 


by  Arthur  Z.  Kamin 


Whether  it  will  develop  into 
what  some  like  to  call  a 
real  old-fashioned  newspa¬ 
per  war  remains  to  be  seen. 

But,  for  now,  the  unlikely  river¬ 
front  borough  of  Red  Bank,  N.J.,  and 
its  population  of  12,000  are  right  at 
ringside  for  a  raw  newspaper  slugfest 
involving  three  weeklies,  one  of 
them  owned  by  TV  personality 
Geraldo  Rivera. 

“Let’s  get  ready  to  rumble!” 

Rivera  said  recently  in  his  Op-Ed 
column  in  The  Two  River  Times,  a  9- 
year-old,  8,000-paid-circulation,  Red 
Bank-based  broadsheet  that  started 
out  as  a  clone  of  The  Litchfield 
County  (Conn.)  Times. 

Rivera,  formerly  a  TV  talk-show 
host,  now  a  TV  newsman  (again),  was 
making  a  new  commitment  to  his 
newspaper,  its  readers,  and  its  adver¬ 
tisers.  The  Times  reportedly  was  up  for 
sale  —  although  it  was  unclear  who 
initiated  the  start  of  at  least  two  sets  of 
preliminary  negotiations.  He  wanted  Formeily  a  TV  talk-show  host,  now  a  TV  newsman 
everyone  to  know  that  he  and  his  wife,  (again),  Geraldo  Rivera,  publisher  of  The  Two  River 
C.C.  Dyer,  the  paper’s  publisher,  were  Times  in  Red  Bank,  N.J.,  has  his  broadsheet  tradin 
not  going  anywhere.  blows  in  a  raw  three-sided  weekly  newspaper  slug 
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At  the  same  time,  Rivera’s 
words  were  aimed  at  the  Times’ 
two  upstart  competitors:  The 
Huh,  based  in  Red  Bank,  a  year- 
old,  free-distribution  tabloid  that 
is  mailed  to  20,000  homes;  and 
the  TriCityNews,  based  in  Asbury 
Park,  a  6-month-old  alternative 
tabloid  with  a  press  run  of  5,000 
copies  that  can  be  picked  up  free 
at  about  100  Monmouth  County 
locations. 

As  for  the  competition,  Rivera 
wrote  in  the  same  piece,  “with  all 
due  respect,  both  lack  the  stature 
to  represent  the  two  rivers,”  refer¬ 
ring  to  the  Navesink  and  the 
Shrewsbury,  the  dominant  water 
boundaries  of  the  region. 

Rivera’s  commentary  did  not 
go  unchallenged. 

“Not  so  fast  Geraldo”  was  the 
headline  over  a  column  by 
Gregory  Bean,  The  Hub's  execu- 


Kamin  is  an  independent  journalist 
and  a  journalism  educator.  A  past 
president  of  the  New  Jersey  Press 
Association,  he  was  the  president 
and  editor  of  the  former  Daily  and 
Sunday  Register  in  Shrewsbury,  N.J. 
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Hewaes  aren’t  police 


by  Allan  Wolper 

An  East  Lansing  police  officer 
strolled  into  the  newsroom  of  The 
State  News  at  Michigan  State 
University  (MSU)  in  early  April  searching 
for  sources.  Could  someone  give  him  a  list 
of  the  journalists  who  covered  the  riot  that 
followed  MSU’s  loss  to  Duke  University 
in  the  National  Collegiate  Athletic  Asso¬ 
ciation  basketball  tournament,  commonly 
known  as  March  Madness? 

The  police  wanted  the  student  reporters 
to  testify  against  some  of  the  thousands  of 
drunken,  battling,  car-burning  rioters, 
many  of  whom  were  MSU  students. 

The  young  journalists  declined,  ex¬ 
plaining  they  cover  riots,  not  participate  in 
them.  “We  felt  they  were  asking  us  to 
commit  a  crime  by  giving  them  that  kind 
of  information,”  recalls  Sharon  Terlep,  the 
20-year-old  editor  of  the  40,000-circula¬ 
tion  State  News,  reportedly  the  largest 
campus  paper  in  the  United  States. 

Several  days  later.  East  Lansing  Mayor 
Mark  Meadows  and  city  manager  Ted 
Staton  were  in  the  newsroom  with  another 
plea  to  the  paper.  “They  said  they  needed 
our  testimony  and  our  photos  because  we 
had  access  to  students  that  they  didn’t 
have,”  Terlep  says  quietly.  “The  students  let 
us  observe  the  riot  from  their  apartments. 
They  talk  to  us  because  they  know  us.  We 
are  students,  too.  The  city  officials  want  us 
to  violate  a  trust.  We  can’t  do  that.” 

Meadows,  a  part-time  mayor  who  is  an 
assistant  attorney  general  in  Michigan,  says 
the  student  journalists  have  a  legal  obliga¬ 
tion  to  testify  in  court  to  what  they  saw. 

He  says  the  resistance  by  the  State  News 
is  misplaced  because  all  the  subpoenas  in 
the  case  were  issued  at  the  request  of  sever¬ 
al  TV  news  organizations.  “The  newspeople 
met  with  the  prosecutors  and  said  they 
would  like  to  help,  but  wanted  to  be  served 
with  subpoenas,”  Meadows  explains. 

Meadows  does  not  see  the  subpoenas  as 
an  attack  on  the  First  Amendment  rights 
of  reporters.  “This  is  not  about  protecting 
confidential  sources.”  Meadows  contin¬ 
ues.  “Reporters  are  like  other  people. 
When  they  see  a  crime  committed,  they 
must  testify  to  what  they  saw.  We  aren’t 
targeting  students,  but  about  60%  of  the 
people  who  were  out  there  were  students. 
Student  journalists  are  just  like  any  other 
journalists.  They  shouldn’t  take  sides.” 


State  News  journalists  are  facing  legal 
and  ethical  concerns  that  might  be  even 
more  daunting  than  the  court  challenge 
facing  their  more  seasoned  colleagues. 

The  students  believe  journalists  should 
risk  a  jail  sentence  to  protect  confidential 
sources,  notes,  and  unpublished  photos. 
Toward  that  end,  the  State  News  has 
joined  the  professionals  who  are  fighting 
subpoenas  for  unpublished  photos. 
Therefore,  the  students  have  not  turned 
over  any  of  its  unpublished  photos  even 
though  they  know  the  Lansing  State 
Journal  gave  the  prosecutors  unpub¬ 
lished  photos  of  a  rioter  who  beat  up  one 
of  their  photographers.  Legal  sources  say 
the  State  Journal  decision  might  eventu¬ 
ally  backfire  on  the  news  coalition  fight¬ 
ing  the  subpoenas.  “I’m  surprised  the 
prosecutors  haven’t  used  it  against  us,” 
says  one  attorney. 

But,  at  the  same  time,  the  student  news¬ 
paper  is  allowing  one  of  its  photographers 
to  testify  against  people  who  appeared  in 
his  published  material. 

“I  am  going  on  my  third  subpoena,” 
says  Devon  K.  Akmon,  a  22-year-old 
senior.  “They  ask  me  to  identify  my  photos 
and  to  see  if  1  can  recall  what  the  individ¬ 
ual  was  doing  before  and  after  1  took  the 
picture.  But  that  is  a  big  blur.  I  don’t  tell 
them  anything.”  Akmon.  however,  identi¬ 
fies  any  defendants  in  court  who  he  has 
captured  on  film.  “Basically,  yes,  I  tell 
them  if  they  are  in  the  courtroom,”  he  says. 

And  the  East  Lansing  piolice,  aided  by 
the  campus  cops  and  the  MSU  administra¬ 
tion,  are  chipping  away  at  the  resistance  in 
the  student  newsroom. 

“I  got  a  call  from  Detective  Monet  of 
the  campus  police  asking  me  to  testify  at 
the  trials,”  says  Patrick  Muir,  a  2 1  -year-old 
senior  who  is  spending  his  summer  intern¬ 
ship  at  The  Flint  (Mich.)  Journal.  “1  told 
him  I  wouldn’t  consider  it  unless  I  was 
subfioenaed.  He  said  he  might  get  me  one.” 

Muir  interviewed  a  man  who  admitted 
to  ripping  off  the  grille  of  a  car  and  quot¬ 
ed  him  by  name  in  the  paper.  “I  wrote  it. 
They  have  it.  I  don’t  understand  why  they 
need  me,”  he  says. 

The  State  News'  12-member  board  of 
directors,  comprised  of  professional  jour¬ 
nalists,  faculty,  and  student  representa¬ 
tives,  have  met  frequently  since  the  March 
26-29  weekend  riot  to  work  out  a  princi¬ 
pled  response  to  the  police  pressure. 


NEWS 


Marcia  Van  Ness,  a  retired  assistant 
editorial  page  editor  of  the  Lansing  State 
Journal,  and  Rex  Thatcher,  a  retired  pub¬ 
lisher  of  The  Saginaw  (Mich.)  Nen's,  both 
offered  to  spend  time  in  jail,  if  needed. 

But  the  newspaper  discovered  most  of 
the  community  was  willing  to  lock  them 
up  if  they  refuse  to  give  the  police  the 
photos  and  information  to  prosecute  the 
alleged  rioters.  “The  people  here  are 
upset  about  the  riot,”  says  Van  Ness. 
"They  ask,  ‘Why  aren’t  you  cooperat¬ 
ing?’  I  had  to  explain  what  the  press  does. 
Then  they  say,  ‘Oh,  1  guess  it’s  really  a 
tough  call.’” 

Lucinda  Davenport,  a  professor  of  jour¬ 
nalism  at  MSU  and  president  of  the  board 
of  directors,  blames  the  press  for  not 
explaining  its  role  properly. 

“People  might  have  a  different  viewpoint 
if  they  were  passersby  at  a  place  where 
something  happened  and  found  out  that 
police  were  sifting  through  photos,”  says 
Davenport. 

Prosecutor  ready 
to  go  the  distance 


Ingham  County  (Mich.)  prosecutor 
Stuart  Dunnings  III  views  the  fight 
to  obtain  unpublished  photographs  and 
unaired  videotape  of  recent  rioting 
at  Michigan  State  University  as  a 
marathon. 

“This  is  just  the  first  lap,”  Dunnings  is 
quoted  as  saying  in  the  Lansing  State 
Journal.  He  intends  to  file  an  appeal  of 
the  latest  court  ruling,  in  which  a  judge 
turned  down  his  request  to  force  news 
outlets  to  turn  over  the  unpublished  and 
unaired  material. 

Dunnings  has  been  sparring  with  1 1 
news  organizations,  which  are  the  State 
Journal,  the  Detroit  Free  Press,  the  cam¬ 
pus  newspaper,  and  eight  TV  stations. 
The  prosecutor  issued  an  “investigative 
subpoena”  seeking  the  unused  photos 
and  videotape.  Media  lawyers  argue  the 
subpoena  does  not  apply  to  news  organi¬ 
zations  in  the  course  of  their  work,  only 
if  they  are  the  subject  of  a  probe. 

The  rioting,  which  police  said  involved 
more  than  10,000  people  rampaging 
through  the  university  campus  and  city  of 
East  Lansing  in  late  March,  was  sparked 
by  the  university  basketball  team’s  loss  to 
Duke  University  in  the  NCAA  Final  Four 
playoffs.  An  estimated  $238,0(X)  in  dam¬ 
age  was  reported.  —  David  Noack 
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Wall  Street  Journal 
shuffles  its  roster 


by  Lucia  Moses 

Regular  readers  of  The  Wall  Street 
Journal's  media  coverage  are  go¬ 
ing  to  need  a  scorecard.  After  a 
long  period  of  stability,  the  media/market¬ 
ing/entertainment  desk  at  the  nation’s  pre¬ 
mier  business  newspaper  is  undergoing 
major  changes  in  its  roster. 

Four  of  the  12  reporters  on  the  desk 
are  transferring  to  different  beats  at  the 
New  York-based  paper,  owned  by  Dow 
Jones  &  Co. 

The  Journal  also  loses  Eben  Shapiro, 
who  left  in  June  after  seven  years  in  the 
group  to  be  business  editor  at  Newsweek. 
When  the  dust  settles,  the  group  will  have 
three  staffers  who  are  new  to  the  Journal. 

The  staff  moves  are  unrelated,  says 
senior  editor  Laura  Landro,  who  heads 
the  media/marketing/entertainment  desk. 
Wendy  Bounds  and  Patrick  Reilly,  who 


split  the  media  beat,  will  fdl  two  openings 
at  the  Journal's  new  “Weekend”  section. 

The  Journal  likes  to  hire  from  within,  and 
the  two  were  frequent  contribu¬ 
tors  to  the  section. 

Bounds,  who  will  write 
about  consumer  health,  fitness, 
and  other  features  for  the 
“Weekend”  section,  says  she 
Jumped  when  she  heard  there 
was  an  opening.  “It’s  a  great 
place  to  just  sort  of  write  and  do 
bigger  feature  stories,”  she  says. 

The  media  beat,  split  on  and 
off  over  the  years,  will  be  con¬ 
solidated  under  Journal  Laura  Landro 
reporter  Matthew  Rose,  who 
will  come  to  New  York  from  London, 
where  he  has  been  covering  technology, 
the  Internet,  and  general  assignments. 

Setting  off  another  series  of  shifts,  cable 
TV  reporter  Leslie  Cauley  moved  to  the 


technology  beat,  reflecting  developments  in 
the  cable  industry.  Advertising  columnist 
Sally  Beatty  will  cover  the  content  aspect  of 
cable:  taking  over  Beatty’s  column  will  be 
Journal  utilities  reporter  Kathry  n  Kranhold. 

The  Journal  is  getting  some  new  blood. 
Shapiro  will  be  replaced  by  Martin  Peers, 
formerly  of  Variety  magazine  m  New 
York,  while  Shelly  Branch,  formerly  of 
Fortune  magazine,  will  cover  food,  liquor, 
and  marketing.  Branch  replaces  Vanessa 
O’Connell,  who  was  borrowed 
by  the  Journal's  law  group  for  a 
special  project  on  guns,  then 
was  snagged  permanently  by 
the  group.  In  addition,  the 
Journal  hired  a  new  reporting 
assistant,  who  was  graduate 
from  college  in  May. 

Finally,  spot-news  reporter 
Gordon  Fairclough  is  filling  in 
for  O’Connell  and  consumer 
Jayne  we.xier  products/cosmetics  reporter 
Jro  Tara  Parker-Pope,  who  is  on 

maternity  leave. 

“It’s  a  lot  to  do  all  at  once,  but  we’re 
very  excited  about  it,”  Landro  says.  “This 
group  has  been  pretty  much  the  same  for  a 
long  time.”  Thankfully,  she  adds,  it’s  been 
a  slow  news  summer. 


ExSfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


6/30/99 

6/23/99 

6/30/98 

■ 

6/30/99 

6/23/99 

6/30/9^ 

A.H.  Belo  Corp.  (NY)+ 

19.687 

21.000 

24.375 

Lee  Enterprises  Inc.  (NY) 

30.500 

28.437 

30.625 

Central  Newspapers  Inc.  (NY) 

37.500 

36.625 

34.875 

McClatchyCo.(NY) 

33.125 

35.687 

34.625 

Dow  Jones  &  Co.  Inc.  (NY) 

53.062 

52.937 

55.750 

*  Media  General  Inc.  (AM) 

51.000 

53.562 

49.250 

E.W.  Scripps  Co.  (NY) 

47.562 

45.687 

54.813 

New  York  Times  Co.  (NY)+++ 

36.812 

37.500 

39.625 

Gannett  Co.  Inc.  (NY) 

71.375 

73.437 

71.063 

!  News  Corp.  Ltd. 

35.312 

35.187 

32.125 

Gray  Comm.  Sys.  (NY) 

20.000 

16.750 

16.187 

Pulitzer  Inc.  (NY) 

48.562 

44.125 

44.625 

Harte-Hanks  Inc.  (NY)++ 

27.125 

26.500 

25.813 

Thomson  Corp.  (TSE) 

44.700 

42.800a 

42.700a 

Hollinger  International  (NY) 

11.875 

12.875 

17.000 

Times  Mirror  Co.  (NY) 

59.250 

61.125 

62.875 

Journal  Register  Co.  (NY) 

22.500 

18.625 

16.750 

Tribune  Co.  (NY)* 

87.125 

86.625 

68.813 

Knight  Bidder  (NY) 

54.937 

56.125 

55.063 

Washington  Post  Co.  (NY) 

537.750 

558.000 

579.000 

*  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98 
++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 
+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 


(a)  Canadian  dollars 
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Papers  in  spending  mood 

Newspapers  plan  to  spend  almost  $670  million  on  capital 
equipment  this  year,  more  than  24%  over  what  they  spent  in 
1998,  with  increases  planned  across  nearly  all  areas  of  opera¬ 
tions,  according  to  a  Newspaper  Association  of  America  (NAA) 
annual  survey.  The  figures  are  based  on  190  U.S.  newspapers  that 
responded  to  the  survey. 

“We’re  getting  it  from  both  ends,  the  input  end  and  the  output 
end,”  says  Tom  Croteau,  the  NAA’s  vice  president  of  newspaper 
services,  who  conducted  the  survey.  Overall,  he  surmises,  the 
strong  economy  is  fueling  robust  spending  expectations.  Insert 
business  is  driving  press  and  post-press  spending,  which  in  turn 
is  driving  new  plant  construction. 

“It’s  even  surprising  the  experts,”  Croteau  says  of  insert 
growth.  “It  keeps  on  getting  higher  and  higher.” 

Dollarwise,  the  biggest  projected  increase  is  in  new  presses, 
where  respondents  expect  to  spend  $94  million,  up  nearly  53% 
from  their  actual  spending  in  1998.  Spending  on  used  presses  is 
estimated  to  be  $16  million,  up  44%  from  actual  1998  spending. 

Spending  on  new  inserters  is  projected  at  $31.4  million,  up 
47%  from  actual  spending  in  1998;  on  used  inserters,  $7  million, 
up  69%.  Plant  construction  spending  is  projected  at  $149  million, 
or  14%  above  actual  1998  .spending. 

Respondents  also  expect  to  spend  39%  more,  or  $37  million, 
on  internal  communications  systems,  which  could  include  intra¬ 
net  or  automated  phone  systems.  Spending  on  image  input 
devices,  which  could  include  copy  dot  scanners  or  digital  photo 
equipment,  is  projected  to  hit  $15.7  million,  a  63%  jump  from 
actual  1998  spending. 

The  few  areas  where  respondents  expect  to  spend  less  are 
vending  machines;  plate  equipment;  furniture  and  office  equip¬ 
ment;  and  energy  and  security  management  equipment. 

The  NAA  has  been  conducting  the  survey  about  15  years. 
Because  different  newspapers  respond  to  the  survey  each  year 
and  in  different  numbers,  year-to-year  comparisons  are  impossi¬ 
ble.  Also,  it’s  l^ecoming  harder  to  get  newspapers  to  respond  to 
the  lengthy  survey.  For  those  reasons,  the  NAA  plans  to  start 
picking  random  newspapers  in  certain  circulation  groups  and 
track  their  spending  levels  over  the  years,  Croteau  says. 

Weeklies  target  Hispanics 

The  Sun-Sentinel  Co.,  publisher  of  the  Fort  Lauderdale  Sun- 
Sentinel,  launches  four  new  Spanish-language  weeklies  to  serve  a 
growing  Spanish-speaking  population  in  South  Florida. 

The  free  weeklies,  together  with  two  existing  weeklies,  will 
have  a  total  distribution  of  1 10,000.  The  two  current  editions  serve 
the  northwest  Miami-Dade  area;  the  new  ones  target  central  and 
west  Miami-Dade,  Kendall,  Westchester,  and  downtown  Miami. 

Community  papers  sold 

Fargo,  N.D.-based  Forum  Communications  Co.  bought  two 
Minnesota  weeklies,  the  Morris  Sun-Tribune  and  The  Hancock 
Record,  from  James  and  Edward  Morrison.  Forum  Communica¬ 
tions  owns  other  newspapers  in  Minnesota,  as  well  as  North  and 
South  Dakota.  Separately,  Independent  Media  Group,  Watseka, 
111.,  bought  Butler  County  Publishing  Inc.,  publisher  of  the  4,201- 
paid-circulation  weekly  Banner-Press  in  David  City,  Neb.,  from 
Zean  E.  Carney. 
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BSP  VIEWPOINT 


Web  research?  Duh 

Perhaps  the  most  startling  —  and  certainly  the  most  disturbing  —  revelation  to 
grow  out  of  Editor  &  Publisher's  newspaper  Web  site  usage  survey  featured  in 
this  issue  was  a  by-product  of  the  ambitious  study  itself. 

The  survey  results  clearly  signaled  some  radical  changes  in  Web  usage  at  newspaper 
sites,  even  when  compared  with  findings  made  as  recently  as  last  fall.  Female  users  of 
the  Web  are  decidedly  on  the  march  (42%  of  all  newspaper  Web  site  users  this  spring, 
vs.  29%  last  fall).  As  computer  prices  continue  to  fall  and  ease  of  use  continues  to  rise 
dramatically,  newspaper  Web  site  visitors  are  beginning  to  much  more  markedly  resem¬ 
ble  the  population  at  large  (i.e.,  as  education  and  income  levels  of  Web  users  continue 
to  drop,  the  elitist  nature  of  the  Web  crowd  begins  to  fade). 

So,  with  our  bearings  in  place,  and  our  coaching  sessions  with  consultant  Tom  Dahlin 
completed,  we  were  anxious  to  unleash  our  collective  journalistic  curiosity.  What  better 
way  to  probe  survey  results  than  to  identify  the  best  and  brightest  among  the  Web  site 
operators  and  go  to  them  for  advice  useful  to  the  multitudes? 

What  a  plan,  Stan.  The  only  thing  that  got  in  our  way  was  reality.  Believe  us  when  we 
report  that  shining-star  after  shining-star  newspaper  Web  site  had  no  clue  why  it  was  so 
successful.  Women  make  up  62%  of  your  site’s  traffic  this  year  vs.  39%  last  year. 
Interesting.  Why?  To  quote  one  of  our  children’s  favorite  TV  philosophers:  “Duh.”  So 
you’re  maintaining  a  high  degree  of  interest  in  national  and  local  news  at  your  site:  Why? 
“Can’t  say;  don’t  know;  don’t  know  when  we’ll  have  information  to  help  us  know.” 

At  first,  we  were  pretty  amazed.  Then  we  became  incredulous.  Not  one  of  the  eight  very 
best  and  brightest  sites  we  contacted  had  done  a  single  stitch  of  research  as  to  user  activ¬ 
ity  at  its  site.  Listening  to  the  site  reports  coming  in  from  states  from  around  the  country 
was  what  it  must  be  like  to  be  at  the  losing  end  of  a  U.S.  presidential  convention  rout. 

But  as  we  stepped  back  from  the  unsettling  truth,  we  began  to  realize  we  probably 
shouldn’t  have  been  so  amazed.  After  all,  in  E&P's  June  26  issue,  where  marketing 
associate  editor  Joe  Nicholson  interviewed  S.W.  “Sammy”  Papert  III  upon  the  occasion 
of  his  appointment  as  chairman  and  CEO  of  Belden  Associates,  the  newspaper  market¬ 
ing  research  firm,  Papert  pulled  no  punches:  “Our  [newspapers]  market  share  is  being 
attacked  from  more  directions  than  ever,  and  we’re  making  decisions  in  the  absence  of 
clear  data  and  doing  it  by  the  seat  of  our  pants.” 

And  then  we  were  reminded  of  our  coaching  session  with  consultant  Dahlin,  who 
likewise  pulled  no  punches.  “Too  many  online  newspapers  lack  measurement  tools,”  he 
says.  “Less  than  20%  of  newspapers  do  any  kind  of  valuable  research.  In  the  absence  of 
research,  newspaper  Web  sites  may  be  winning  the  game  right  now  by  putting  up  much 
of  the  information  contained  in  their  print  paper  but  losing  the  future  when  the  Web 
valve  gets  turned  down  or  shut  off  by  competing  media.  To  survive,  newspaper  Web 
sites  must  know  who  their  users  are.  And  right  now  they  don’t.” 

So  maybe  we’re  amazed  all  over  again.  In  this  age  of  media  mania,  how  on  earth  — 
or  in  cyberspace  —  could  newspapers  and  their  Web  sites  not  be  in  the  forefront  of  qual¬ 
ity  Web-site-user  research? 
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ANOTHER  VIEW  E&P 


by  John  Paten 


‘Public  thinks  we’re  scum’ 

Journalism  is  the  No.  1  career  choice  among  masochists, 
but  somebody  has  to  do  it,  says  a  group  of  j-school  students 


Former  USA  TODAY  editor  Peter  S. 
Prichard  came  to  our  school  recent¬ 
ly.  He  ripped  into  journalism  as 
cynical,  biased,  and  over-reliant  on 
anonymous  sources.  We  loved  it.  “Public 
thinks  we’re  scum,”  one  student  head¬ 
lined  the  story,  proud  of  her  sly  reference 
to  USA  TODAY-spe&k. 

The  media  criticism  came  during  a 
campuswide  talk  by  Prichard,  president 
of  the  Freedom  Forum,  based  in 
Arlington,  Va.  The  address  was  part  of  a 
yearlong  university  discussion  of  free¬ 
dom  of  expression. 

In  a  separate  forum  with  journalism  stu¬ 
dents,  Prichard  stressed  the  practicalities  of 
getting  ahead  in  the  news  business.  Just 
focus  on  the  job  at  hand,  he  told  them,  and 
when  a  better  opportunity  comes,  take  it. 

Both  messages  were  good,  but  even 
better  was  the  discussion  generated  after 
Prichard  went  on  his  cordial,  self-depre- 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  July  2, 1949 

A  study  of  600,000  TV  set  owners  in 
New  York  City  reveals  that  only  16%  of 
those  polled  were  reading  the  newspa¬ 
per  less  since  purchasing  a  TV  set. 

A  puppy’s  paw  prints  walked  across 
the  front  page  (in  brown  underprinting) 
of  the  Pontiac  (Mich.)  Daily  Press  for 
three  days  in  preparation  for  a  unique 
promotional  letter-writing  campaign. 
The  dog,  a  cocker  spaniel,  is  to  be 
awarded  to  the  child  that  writes  the 
best  letter  indicating  why  he/she 
should  be  the  dog’s  owner. 

A  study  released  by  Lewis  C.  Jones, 
a  journalism  student  at  Butler 
University  in  Indianapolis,  Ind.,  found 
that  the  expansion  of  the  African 
American  press  and  a  gradual  accep¬ 
tance  among  members  of  the  white- 
majority  press  is  leading  to  more  jobs 
for  African  American  journalism 
school  graduates. 


www.mediainfo.com 


eating  way.  His  was  the  third  or  fourth  ser¬ 
mon  my  students  heard  that  semester  on 
journalism’s  sins.  I  began  to  worry  that 
they  might  be  discouraged,  even  driven 
away  from  the  field. 

Why  do  people  think  we’re  scum?  I 
asked  a  reporting  class.  My  students  filled 
the  blackboard.  Here’s  how  the  discussion 
went:  Sometimes  journalists  really  earn 
the  “Scum”  label,  students  pointed  out. 
Some  journalists  fabricate  stories,  sensa¬ 
tionalize,  mindlessly  follow  the  pack,  ask 
bereaved  and  traumatized  people  how 
they  feel.  At  the  same  time,  many  people 
lump  the  media  together:  The  New  York 
Times  and  Jerry  Springer  in  the  same 
stereotype.  Another  reason  people  don’t 
like  journalists  is  that  they  make  mistakes, 
publishing  incorrect  facts  and  misspelling 
people’s  names. 

“Not  only  that,  but  we  correct  them,”  a 
student  interjected.  When  journalists 
stumble,  the  corrections  raise  their  credi¬ 
bility  with  some  people,  but  lower  it  with 
others.  How  do  we  deal  with  that  prob¬ 
lem?  I  asked.  Make  fewer  mistakes,  my 
students  shot  back,  like  recruits  answering 
a  drill  sergeant.  But  it  would  also  be 
refreshing,  we  agreed,  if  other  powerful 
institutions  were  as  forthcoming,  not  only 
in  pointing  out  their  errors  but  in  holding 
them  up  to  ridicule. 

When  Chemical  &  Engineering  News 
starts  running  the  equivalent  of  “The 
Lower  Case,”  the  field  will  have  been 
evened  considerably. 

Many  press  critics  believe  stories  are 
kept  going  far  beyond  readers’  desire  to 
know  about  them,  students  said.  Still, 
journalists  should  follow  up  on  complicat¬ 
ed  stories.  Perhaps  it’s  better  to  beat  a 
story  to  death  than  to  hit  and  run  —  if 
other  important  stories  aren’t  neglected  in 
the  process.  That’s  a  big  “if,”  we  agreed. 

People  mistrust  the  press  because  of 
political  bias,  one  student  offered.  Yes, 
there’s  a  perception  of  political  bias,  I 
said,  turning  professorial.  But  is  it  true? 
Most  journalism  seems  to  be  middle-of- 
the-road,  reluctant  to  stray  far  from  the 
ideal  of  neutrality. 

Advocacy  has  a  long,  honorable  histo¬ 
ry,  I  added.  If  a  publication  wants  to  push 


an  agenda,  maybe  there’s  nothing  wrong 
with  that.  Maybe  more  should  do  so.  It 
might  sharpen  the  dialog. 

Tired  of  listening  to  me,  my  students 
plunged  off  in  a  different  direction. 
People  disrespect  journalism,  one  said, 
because  most  don’t  have  a  clue  how  hard 
it  is  to  do  what  journalists  do.  Most  peo¬ 
ple  who  look  down  on  the  press  don’t 
have  the  skills  to  survive  in  a  newsroom. 

Sometimes  journalists  do  pry  into  peo¬ 
ple’s  private  lives,  and  my  students  were 
critical  of  that.  But  more  often,  they  said, 
reporters  pry  into  people’s  public  lives  — 
worming  information  from  reluctant  offi¬ 
cials  and  other  powerful  people,  in  an 
effort  to  keep  democratic  processes  from 
seizing  up.  No  sin  there. 

“We  tell  the  truth,  and  the  truth  hurts,” 
a  student  said.  It’s  always  going  to  hurt. 
Journalists  will  never  be  universally  loved 
in  their  communities,  even  —  especially 
—  if  they  do  their  job  well. 

There  it  was  on  the  board,  a  pretty 
good  map  of  public  discontent  with  jour¬ 
nalism.  Some  things  we  can  fix,  others  we 
better  not.  The  50  minutes  was  up,  and  I 
needed  to  summarize.  “Speak  truth  to 
power,”  I  blurted  as  my  students  spilled 
from  the  classroom. 

Thanks,  Peter. 

Palen  (iapaten@aot.com)  worked  on 
daily  newspapers  in  the  Midwest  for 
20  years.  He  is  an  associate  professor 
of  journalism  at  Central  Michigan 
University. 
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ARLINGTON  STAR-TELEGRAM 

JIM  WITT  to  publisher  of  the  Ar¬ 
lington  edition  of  the  Fort  Worth  Star- 
Telegram  from  vice  president  and  execu¬ 
tive  editor  in  Fort  Worth.  He  succeeds 
MAC  TULLY  (see  Bradenton  Herald). 


STALLINGS 
THE  DALLAS 
MORNING  NEWS 


CRAIG 

TENNESSEE 

PRESS 

ASSOCIATION 


DEVARENNE 
THE  PRESS- 
ENTERPRISE 


DOYLE 
THE  DAILY 
CHRONICLE 


THE  ASSOCIATED  PRESS 

JOCELYN  NOVECK  to  chief  of 
bureau  in  Israel  from  news  editor  in  Paris. 
She  succeeds  NICK  TATRO,  who  was 
recently  named  deputy  international  edi¬ 
tor  at  AP  headquarters  in  New  York. 


THE  DAILY  CHRONICLE 

CHRIS  DOYLE  to  publisher  of  the 
De  Kalb,  Ill.,  newspaper  from  regional 
advertising  manager  of  The  Times 
Leader  in  Wilkes-Barre,  Pa.  Doyle  suc¬ 
ceeds  PAUL  SENFT,  who  resigned 
June  4. 


DONREY  MEDIA  GROUP 

MIKE  FERGUSON  to  vice  president 
and  chief  operating  officer  of  Donrey’s 
newspaper  operations  from  publisher 
of  the  Inland  Valley  Daily  Bulletin  in 
Ontario,  Calif. 


BRADENTON  HERALD 

MAC  TULLY  to  publisher  and  presi¬ 
dent  of  the  Florida  daily  from  publisher 
of  the  Arlington  (Texas)  Star-Telegram 
and  senior  vice  president  of  the  Fort  Worth 
(Texas)  Star-Telegram.  He  succeeds 
CRAIG  WELLS,  who  is  retiring. 


INTERNATIONAL 
HERALD  TRIBUNE 

ANDREW  THOMAS  to  global  client 
director  for  the  Paris-based  daily  from 
deputy  managing  director. 


THE  DAILY  DEAL 

RICHARD  MORGAN  to  assistant 
managing  editor  of  the  newly  formed 
newspaper  for  deal-makers  from  reporter 
at  Daily  Variety. 


THE  BRISTOL  PRESS 

TIMOTHY  C.  KAY  to  publisher  of  the 
Connecticut  daily  from  corporate  director 
of  newspaper  operations  for  Brown  Pub¬ 
lishing  Co.,  effective  Aug.  19.  He  succeeds 
MARC  ROMANOW. 


LOS  ANGELES  TIMES 

M.J.  SMITH  to  editor  of  the 
“Southern  California  Living”  section 
from  managing  editor  for  The  Honolulu 
Advertiser.  She  succeeds  Michelle 
Williams,  who  was  recently  named  exec¬ 
utive  director  of  the  Times  Mirror 
Foundation. 


THE  DAILY  SENTINEL 

MIKE  DELAPP  to  editor  and  publish¬ 
er  of  the  Scottsboro,  Ala.,  daily.  DeLapp 
last  served  as  editor  and  publisher  of  The 
Reidsville  (N.C.)  Review.  He  succeeds 

ANITA  BYNUM. 


CALGARY  HERALD 

CROSBIE  COTTON  to  resign  as  edi¬ 
tor  in  chief  of  the  Alberta  daily  to  pursue 
business  opportunities.  PETER  MEN- 
ZIES  to  interim  department  head  from 
editorial  page  editor. 


THE  DALLAS  MORNING  NEWS 

WALT  STALLINGS  to  general  man¬ 
ager  of  suburban  operations  from  assistant 
managing  editor  for  the  daily. 


THE  MACOMB  DAILY 

DAVID  SILVER  to  circulation  direc¬ 
tor  of  the  Mount  Clemens,  Mich.,  news¬ 
paper  from  head  of  circulation  and  pack¬ 
aging  operations  at  the  Chicago  Tribune. 
Silver  succeeds  BILL  HEASLEY,  who 
was  recently  promoted  to  director  of  cor¬ 
porate  development  for  the  newspaper’s 
parent  company,  21st  Centuiy  News¬ 
papers  Inc. 


Vlte  specialize  in  assisting  ownets 
in  exploring  and  negotiating  the  sale 
of  their  daily  p^iptapeis  or  ^ 
non-daily 


NEWSPAPER  ASSOCIATION 
OF  AMERICA 

JANE  MIGLEY,  classified  advertis¬ 
ing  director  at  the  Chicago  Tribune,  to 
president  of  the  NAA’s  Classified  Fed¬ 
eration,  succeeding  CINDY  SEASE; 
VAL  KURAPKA  to  first  vice  president; 
SCOTT  T.  WHITLEY  to  second  vice 
president. 


THE  ORLANDO  SENTINEL 

RONDRA  MATTHEWS  to  vice  pres¬ 
ident  and  general  manager  of  the  Florida 
daily  from  director  of  planning.  CATHY 
HERTZ  to  vice  president  and  director  of 
human  resources  from  division  manager. 
ERNIE  KUENZLI  to  vice  president  and 
director  of  technology  and  systems  from 
director  of  the  department. 
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Owen  Van  Essen 


Philip  Murray 


PARADE 

DANIEL  F.  DRESCHER  to  advertis¬ 
ing  sales  representative  at  the  newspaper 
magazine  from  account  manager  at  Sport 
Magazine. 

PENSACOLA 
NEWS  JOURNAL 

RANDY  HAMMER  to  executive  edi¬ 
tor  of  the  Florida  daily  from  executive 
editor  of  the  Springfield  (Mo.)  News- 
Leader.  Hammer  succeeds  TERESA 
WATSON,  who  resigned  May  3 1 . 

THE  PRESS-ENTERPRISE 

MARIA  DEVARENNE  to  special 
projects  editor  at  the  Riverside,  Calif., 
daily  from  metro  editor  at  The  Sun  in  San 
Bernardino,  Calif.  She  succeeds  NOR¬ 
MAN  BELL. 

CASSIE  MACDUFF  to  local  colum¬ 
nist  for  the  San  Bemadino  County  edition 
of  the  newspaper  from  political  editor  at 
The  Sun. 

ST.  PETERSBURG  TIMES 

EDWARD  L.  CASSIDY  to  the  newly 
created  position  of  marketing  director  for 
the  Florida  daily  from  marketing  director 
of  The  Tennessean  in  Nashville. 

TENNESSEE 
PRESS  ASSOCIATION 

TERRY  CRAIG,  publisher  of  The 
Tullahoma  News  and  co-owner  of  The 
Moore  County  News  to  president  of  the 
organization.  He  succeeds  JOHN  M. 
JONES,  JR.,  who  was  elected  director 
at  large 

THE  TIMES-PICAYUNE 

MALCOLM  FORSYTH,  editorial 
page  editor  at  the  New  Orleans  daily,  to 
retire  at  the  end  of  the  year.  Forsyth  will 
be  succeeded  by  TERRI  TRONCALE, 
currently  deputy  editorial  page  editor. 


E&?  OBITUARIES 


TED  BRYANT,  59,  political  reporter, 
died  June  23  of  a  stroke.  Bryant  began  his 
career  with  The  Dothan  (Ala.)  Eagle  and 
Joined  the  Birmingham  (Ala.)  Post- 
Herald  in  1960.  He  spent  the  majority  of 
his  39-year  career  covering  politicians, 
including  four-term  Gov.  George  C. 
Wallace.  Bryant  was  named  chief  politi¬ 
cal  reporter  in  1973,  and  his  column 
“Alabama  Politics”  appeared  on  the  Post- 
Herald's  editorial  page  for  more  than  two 
decades. 


EUDORA  GARRISON,  93,  former 
food  editor  for  The  Charlotte  (N.C.) 
Observer,  died  June  27.  Garrison  took 
charge  of  the  food  section  in  1953,  and 
remained  there  until  1966.  She  wrote  a 
regular  column  until  1980  and  published 
a  cookbook,  “It’s  Not  Gourmet  —  It’s 
Better,”  in  1978. 

BERNARD  D.  GRESS,  68,  retired 
newspaperman  and  gambling  aficionado, 
died  June  22  after  an  extended  illness. 
Gress  began  his  career  in  newspapers  in 
1960  as  owner-publisher  of  Higgins 
(Texas)  News  Publication  Co.  Gress  later 
became  advertising  salesman  for  The 
North  Platte  (Neb.)  Telegraph,  before 
becoming  owner  of  Central  Nebraska 
Publishing  Co.  from  1968  to  1975.  Gress 
wrote  and  published  two  books,  “Casino 
Oddities”  and  “Slots  of  Money,”  which 
became  best  sellers  in  the  casino  publish¬ 
ing  industry. 

AUBREY  KEEL,  97,  telegrapher  for 
The  Associated  Press,  died  June  25. 
Keel  was  the  oldest  living  AP  telegraph¬ 
er,  the  last  of  1 ,500  employed  by  the  AP 
over  a  span  of  eight  decades.  As  a  teleg¬ 
rapher,  Keel  translated  words  into  dots 
and  dashes  to  be  retranslated  by  the 
receiving  telegrapher.  When  the  Texas 
AP  pha.sed  in  the  Teletype  printer  in 
1928,  Keel  evolved  with  the  times, 
eventually  becoming  communications 
chief  in  the  Milwaukee,  Des  Moines, 
Iowa,  and  Los  Angeles  bureaus  before 
retiring  in  1966. 

R.D.  LAYMAN,  71,  copy  editor  and 
expert  on  early  naval  aviation,  died  June 
22.  He  served  as  a  copy  editor  at  the  San 
Francisco  Chronicle  for  29  years.  Lay¬ 
man  wrote  four  books  about  naval  avia¬ 
tion  and  the  development  of  the  aircraft 
carrier.  After  retiring  from  the  Chronicle 
in  1990,  he  became  editor  of  both  the 
Journal  of  the  League  of  World  War  I 
Aviation  Historians  and  the  Journal  of  the 
Great  War  Society. 

KEITH  F.  LISTER,  81,  former  pub¬ 
lisher,  died  June  27.  Lister,  who  spent  30 
years  in  banking,  bought  the  San  Diego 
Daily  Transcript  in  1972  and  was  credit¬ 
ed  for  transforming  the  Daily  Transcript 
into  a  respected  business  and  financial 
paper.  Lister  sold  the  paper  in  1986,  but 
remained  publisher  until  1993. 

GINGER  RICE,  57,  business  writer 
for  The  Daily  Sentinel,  died  June  22  of 


_ MEWSPEOPLE _ 

by  Jamie  Santo 

cancer.  Rice,  who  wrote  for  the  Grand 
Junction,  Colo.,  daily  from  1983  through 
1996,  chronicled  the  state  of  the  Grand 
Valley  economy,  from  the  hardship  after 
the  demise  of  the  oil  shale  industry  to  its 
slow  recovery. 

DAVID  A.  SUNDBERG,  63,  newspa¬ 
per  veteran,  died  June  18  after  a  long  ill¬ 
ness.  Sundberg  began  as  a  wire  service 
editor  for  the  Greeley  (Colo.)  Daily 
Tribune  in  the  early  1960s,  and  later 
served  as  reporter  and  city  editor  for  the 
Sidney  (Neb.)  Telegraph  for  10  years. 
Sundberg  had  been  writing  for  the  Sidney 
Daily  Sun  for  the  past  two  years. 

ALBERT  E.  VON  ENTRESS,  70, 
career  newspaper  man,  died  June  18. 
After  entering  the  profession  as  a  deliv¬ 
ery  boy,  von  Entress  served  as  circulation 
and  marketing  director  for  such  metro¬ 
politan  tabloids  as  the  Chicago  Sun- 
Times,  the  Chicago  Daily  News  and  the 
New  York  Post. 


ExSfP  AWARDS 


The  Scripps  Howard  Foundation 
announced  the  inaugural  group  of 
winners  of  the  foundation’s  new  “Top 
Ten”  scholarship  program  for  college 
Journalists. 

Each  of  the  10  winners  will  receive  a 
$10,000  scholarship  this  fall.  This  year’s 
winners:  Scott  Aldis-Wilson,  Ryan  T. 
Alessi,  John  R.  Ingold,  Dory  R.  Knight, 
Rachael  Elizabeth  LaCour,  Katherine 
Tang  Newberger,  Jennifer  Seelhorst, 
Leif  B.  Strickland,  Nahal  Halley  Toosi 
and  Nellan  Young.  The  “Top  Ten”  schol¬ 
arships  will  be  offered  annually  to 
undergraduates  entering  their  Junior  or 
senior  year. 

The  Press  Club  of  Cleveland  an¬ 
nounced  some  200  winners  in  the  21st 
annual  Ohio  Excellence  in  Journalism  of 
Cleveland,  including  the  “Best  of  Ohio 
Winners.”  The  Plain  Dealer  of  Cleve¬ 
land  was  named  the  best  daily  news¬ 
paper  (with  over  100,00  circulation)  and 
The  News-Herald,  which  serves  the 
Lake  County-Willoughby  area,  was 
named  best  daily  (with  under  100,00  cir¬ 
culation).  A  complete  listing  of  the 
awards  would  include  those  in  seven  cat¬ 
egories:  “Best  in  Ohio,”  daily  newspa¬ 
pers,  non-daily  newspapers,  TV,  radio, 
general-circulation  magazines,  and  trade 
publications. 
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COVER  STORY 


BY  JOE  STRUPP 


Visitors 


E6?P  study  shows  newspaper  Weh 
sites  busier  than  ever,  but  still 
learning  the  ropes 


say  that  too  much  Web  content  can  hurt 
the  print  version,  while  others  look  at  the 
two  as  separate  components  of  an  overall 
communications  approach  that  newspa¬ 
pers  need  to  take  in  the  future. 

Overall,  most  agree  that  newspapers 
are  still  learning  how  to  use  the  Web  to 
draw  readers  and  advertising,  but  stress 
that  newspapers  need  to  grow  with  the 
medium  and  make  sure  they  don’t  miss 
opportunities  as  the  Internet  becomes  a 
daily  part  of  people’s  lives. 

“It’s  another  platform  for  using  informa¬ 
tion,  and  we  are  all  still  figuring  it  out,” 
says  Jane  Amari,  chair  of  the  American 
Society  of  Newspaper  Editors  Committee 
on  New  Media.  “I  don’t  think  it  is  the  death 
of  the  print  newspaper.  As  long  as  we  look 
at  ourselves  as  information  companies,  we 


The  poll,  conducted  between  February 
and  June  1999,  shows  that  local  news  is 
the  most  popular  element  of  online  news¬ 
papers,  but  that  most  sites  do  a  poor  job  of 
providing  it.  The  study  also  suggests  that 
newspapers  need  to  make  better  use  of 
Web  demographic  information  and  must 
balance  print  stories  with  Web  site  articles 
better  to  avoid  duplication. 

On  the  positive  front,  the  survey  indi¬ 
cates  that  newspapers  are  still  losing 
fewer  people  to  the  Web  than  TV,  radio, 
and  even  video  rentals. 

“More  people  are  going  online  because 
the  cost  is  going  down,”  says  Thomas 
Dahlin,  a  consultant  who  conducted  the 
survey  for  E&P.  “Use  is  really  up.” 

Web  editors  offer  differing  opinions  of 
the  state  of  online  newspapering.  Some 


Ithough  newspaper  Web 
k  sites  are  skyrocketing  in 
^  popularity  —  thanks  mostly 
to  local  news  —  those  who  run 
them  may  not  be  taking 
^  full  advantage  of  ad- 
vertising  opportu- 
nities,  and  are 
in  danger  of 
hurting  their 
print  prod¬ 
ucts  by  plac¬ 
ing  too  much 
of  their  news 
on  the  Web, 
according  to  a 
new  Editor  & 
Publisher  sur- 
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Amount  of  time  spent  weekly  on  the  same  newspaper  site 


30  minutes 


Change  in  newspaper 
reading  due  to  Internet 


Decreased  reading 
Source:  Oahlln  &  Associates 
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I  All  newspaper  sites  HMore  than  250K  circulation  B 100-250K  circulation  I  Less  than  100K  circulation 


will  be  OK.” 

The  E&P  survey, 
polling  53,000  Inter¬ 
net  users  from  75 
newspaper  sites  of  a 
variety  of  sizes, 
showed  that  82%  of 
them  log  on  to  check 
newspapter  Web  sites. 
That  is  second  only  to 
e-mail,  which  is 
checked  by  9 1  %  of  online  users. 

E&P's  survey  spanned  small,  medium, 
and  large  market  newspapers.  The  parti¬ 
cipants  were  asked  to  fill  out  the  survey  in 
exchange  for  a  chance  to  win  a  laptop 
computer. 

Among  the  key  findings  is  that  local 
news  is  the  most  popular  item  on  a  new.s- 
paper  Web  site.  Of  those  surveyed,  72% 
go  to  Web  pages  for  local  news,  while 
40%  go  for  weather,  39%  for  national 
news,  and  38%  for  classified  ads. 

At  newspapers  with  less  than  250,000 
circulation,  the  local  draw  is  even  greater, 
with  83%  seeking  local  stories.  News¬ 
papers  with  circulation  higher  than  250,000 
had  local  news  sought  by  58%  of  users. 

In  all,  77%  of  newspaper  Web  readers 
also  “bookmark”  their  favorite  newspaper 
sites,  with  that  figure  jumping  to  80%  at 
smaller  newspapers,  the  study  says. 

“Local  news  is  their  strength.”  says 
Dahlin  about  smaller  paper  sites.  “You 
have  to  provide  the  content  that  they  want.” 

Newspaper  Web  editors  who  concen¬ 
trate  on  local  news  say  that  local  coverage 
is  one  of  the  few  ways  they  can  compete 
with  larger,  national  news  sites. 

“All  we  put  up  is  Just  local  news  —  not 
national  or  state  at  all,”  says  Gary  Burton, 
Web  editor  at  the  4,800-daily-circulation 

www.medjainfo.com 


Times-Herald  in  Forrest  City,  Ark.  “Peo¬ 
ple  want  that,  especially  people  who  used 
to  live  here  and  log  on  from  out  of  town  to 
keep  informed.” 

Burton  says  the  local  emphasis  has 
helped  boost  activity  at  his  Web  site, 
http://www.thnews.com,  from  450  hits  a 
week  in  November  1998  to  1,500  hits  a 
week  in  June  1999. 

At  The  Commercial  Appeal  in  Mem¬ 
phis.  Tenn.,  assistant  managing  editor 
Mike  Kerr  also  stresses  the  need  for  local 
stories.  His  Web  site,  http://www.go 
memphis.com,  launches  with  a  home 
page  providing  a  long  list  of  local  stories, 
as  well  as  links  to  local  government  and 
even  an  archive  devoted  to  Elvis  Presley, 
who  lived  in  Memphis  for  most  of  his  life. 

“We’ve  also  tried  to  make  it  an  easy  way 
for  people  to  contact  the  newsroom,”  says 
Kerr,  who  reports  that  activity  on  the  site 
rose  from  less  than  2  million  page  views  in 
May  1998  to  3.5  million  in  May  1999.  “It’s 
another  way  for  people  to  reach  us.” 

A  Commercial  Appeal  Web  link  to 
Shelby  County  property  records  became 
so  popular  that  county  officials  were 
forced  to  set  up  a  similar  link  on  their  own 
Web  site. 

But,  while  most  newspaper  Web  site 
users  want  local  news  online,  they  give 
low  marks  for  the  local  news  they  receive, 
the  report  shows.  When  asked  to  rate  local 
news  coverage  on  newspaper  sites,  the 
average  rating  given  by  respondents  was  a 
4.5  out  of  10  possible  points. 

“The  content  is  being  scored  lower, 
especially  at  the  smaller  sites,”  says 
Dahlin.  “But  smaller  sites  still  are  favored 
most  by  users.” 

The  E&P  study  showed  that  more  than 
50%  of  Web  users  do  not  go  to  their  local 


newspaper  sites  for  national  or  interna¬ 
tional  news,  opting  instead  for  national 
sites  such  as  CNN.com  or  MSNBC.com. 
Since  most  newspaper  Web  sites  provide 
only  a  link  to  AP  Wire.com,  better  nation¬ 
al  news  could  help  draw  readers  if  it  does 
not  decrease  local  coverage,  editors  say. 

“One  problem  is  that  we  are  all  dish¬ 
ing  out  the  same  material  on  the  national 
level,”  says  John  Coate,  general  manager 
of  SFGate.com  ^  the  online  home  of  the 
San  Francisco  Chron¬ 
icle  and  San  Francisco 
Examiner.  “Our  read¬ 
ers  like  getting  nation¬ 
al  news  from  us  so 
that  they  don’t  have  to 
go  to  the  other  sites, 
but  not  every  site  does 
it  well.” 

The  survey  also 
showed  that  newspaper 
readers  are  more  likely  to  give  up  reading 
a  print  version  of  a  newspaper  if  they  can 
get  most  of  the  same  news  from  the  Web 
site.  Along  this  line,  33%  of  Web  site 
users  at  newspapers  with  250,000  circula¬ 
tion  or  higher  —  which  often  provide 
more  news  content  —  say  they  reduced 
their  reading  of  newspapers  since  going 
online,  while  only  25%  of  those  at  news¬ 
papers  with  fewer  than  250,000  readers 
—  which  usually  provide  less  news  con¬ 
tent  —  reported  a  newspaper  reading 
reduction. 

“The  question  is  ‘When  do  you  shut  off 
the  valve?”’  says  Dahlin.  “Web  sites  are 
making  a  mistake  when  they  put  too  much 
content  on  the  Web.  You  want  to  keep 
your  Web  users  happy,  but  not  at  the 
expense  of  your  print  product.” 

Although  some  Web  editors  agree  with 
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Need  an  Internet  ad 
management  solution  that 
can  handle  over  20  million  ad 
deiiveries  per  day  as  easiiy 
as  it  does  100,000  a  day? 
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A: 

Open  AdStream  does  this 
superbly.  ""...Open  AdStream 
defines  the  state-oMhe-art 
in  Internet  advertising 
management. " 

-Larry  K.  Sanders 
Director  of  Business  Operations 
USA  TODAY  Information  Network 


The  Smart  Ad  Management  Solution 


REAL0MEDIA" 

www.realmedia.com 


Open  AdStream™  (OAS)  is  the  complete  ad  management  solution  that  allows  web  publishers  to  easily  manage  scheduling, 
rotation,  targeting,  reporting  and  forecasting  of  internet  advertising.  OAS  has  the  largest  number  of  worldwide  installations  with 
500  of  the  world’s  top  publishers.  Including;  USA  Today,  The  Washington  Post  and  others. 


Most-read  sections  at  newspaper  Web  sites 


Source:  Dahlin  &  Associates 


User  ratings  of  site  content  (on  scale  of  0-10, 10  is  best) 
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Most  popular  internet  activities  of  newspaper  site  users 


Dahlin,  others  say  a  well-filled  Web  site  can 
help  draw  readers  to  the  print  newspaper. 

“We’re  finding  that  our  Web  site  is  a 
very  cost-effective  way  to  get  sub¬ 
scribers,”  says  Lisa  Carparelli,  spokes¬ 
woman  for  The  New  York  Times,  which 
launched  its  Web  site  in  1996  and  puts 
nearly  every  story  from  the  daily  paper 
on.  “We  want  to  be  there  for  our  readers 
regardless  of  the  distinction.” 

But  at  other,  smaller  newspapers,  the 
question  of  what  to  put  on  the  Web  site  is 
a  careful  balance,  according  to  editors. 
Many  say  they  want  to  make  sure  that  the 
Web  is  a  teaser  to  the  print  newspaper,  but 
not  a  substitution. 

“It’s  a  delicate  thing,”  says  Kerr  of  the 
Commercial  Appeal.  “We  try  to  limit  the 
amount  of  material  we  put  up.” 

Fresno  (Calif.)  Bee  Web  editor  Ken 
Riddick  says  his  site,  http://www.fresno 
bee.com,  also  limits  the  number  of  print 
news  stories  that  appear.  He  says  the  site  is 
used  for  information 

Inot  found  in  the  print 
product,  such  as  links 
to  a  Yellow  Pages 
site,  a  community 
calendar,  and  story 

“The  print  prod¬ 
uct  is  just  a  portion 
of  what  we  do,” 
Riddick  says  of  the 

- 1  155,000-daily-cir- 

culation  paper.  “Our 
more 

than  the  newspaper.” 
Among  the  sur- 
Source:  Dahlin  &  Associates  vey’s  good  news  is 
that  fewer  people 
have  given  up  news¬ 
paper  reading  to  go 
on  the  Web  than 
r  Qitoc  have  given  up 


I  All  newspaper  sites 
I  More  than  250K  circulation 
1 1 00-250K  circulation 
I  Less  than  1 0OK  circulation 
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watching  TV  or  using 
the  phone.  Statistics 
indicate  that  35%  of 
those  online  say  they 
reduced  video  viewing 
to  go  online,  while 
30%  say  they  cut 
down  their  phone 
time,  29%  watch  less 
broadcast  and  cable 
TV,  and  25%  listen  to 
less  radio. 

Only  18%  of  Web  users  say  they  spend 
less  time  reading  newspapers  because  of 
the  Web. 

Dahlin  warns,  however,  that  Web  site 
editors  at  newspapers  are  not  using  demo¬ 
graphic  information  enough  to  take 
advantage  of  their  audience.  He  says  a 
survey  he  conducted  of  700  newspaper 
Web  sites  last  year  shows  that  only  27% 
use  demographic  data,  while  only  14% 
have  audited  their  Web  sites. 

“Too  many  online  newspapers  lack 
measurement  tools.”  says  Dahlin. 

Among  newspaper  Web  sites  that  gath¬ 
er  user  information  is  http;//www. 
tctimes.com,  the  Web  home  of  the  23,000- 
daily-circulation  Tri-County  Times  in 
Fenton,  Mich.  Project  manager  Rick 
Koester  says  the  newspaper  polled  its 
readers  before  it  launched  a  Web  site  in 
1997  and  found  that  65%  expected  to  be 
on  the  Internet  before  2000,  a  statistic  that 
helped  guarantee  an  audience. 

Koester  says  subse¬ 
quent  audience  research 
has  helped  increase  the 
number  of  banner  ads 
on  the  site  from  five  in 
I  1997  to  75  in  1999. 
I  “When  we  shared  the 
<3  information  with  adver- 
*  tisers,  they  saw  that  this 
was  the  future,”  he  says. 
“Without  targeting  the 
audience,  you  are  just 


Rick  Koester, 

Tri-County 

Times 


throwing  darts.” 

S.W.  “Sammy”  Papert.  incoming  CEO 
and  chairman  of  Belden  Associates,  a 
Dallas-based  marketing  research  firm, 
says  he’s  not  surprised  that  newspaper 
Web  sites  have  been  slow  to  engage  in 
audience  research  since  most  are  still  fig¬ 
uring  out  how  to  best  use  the  Web. 

“They  are  going  to  be  forced  to  do  it  to 
make  decisions  in  the  future,”  he  says. 

Although  the  E&P  survey  shows  that 
newspaper  Web  sites  are  growing  in  pop¬ 
ularity,  the  best  ways  to  use  them  are  still 
being  developed  and  depend  upon  each 
market’s  individual  needs,  Dahlin  says. 
“There  are  a  lot  of  differences  in  content 
and  why  people  are  going  to  the  sites,”  he 
says.  “It  is  a  balancing  act.”  H 


Women  joining  men 
in  droves  on  the  Web 


by  Jennifer  L.  Flagg 


40% 


39% 


The  profile  of  today’s 
newspaper  Web  site 
user  that  emerges 
from  E&P's  most  recent 
survey  of  the  species  and 
talks  with  Web  masters 
around  the  country  shows 
some  significant  shifts 
from  last  fall. 

Most  dramatically,  the  330/^ 
survey  shows  the  percent¬ 
age  of  women  using  news¬ 
paper  Web  sites  has  grown  from  29% 
last  September  to  42%  this  spring, 
notes  consultant  Thomas  Dahlin,  who 
oversaw  the  research  project. 

“Lifestyles,  home 

topics,  entertain-  Gender  of  Rewspaper 

ment,  and  local  y^gjj  gjjg  ggg,^ 

news  content  are 
features  women  ® 


Average  age  of  suggests  the  demographic 

newspaper  Web  Web  newspaper 

,  r  r  iic<»rc  ic  fVr\m 

Site  users 


site  users  is  shifting  from 
an  upscale  crowd  to  one 
that  much  more  closely 
resembles  the  U.S.  popula¬ 
tion  at  large. 

“Since  September  of  last 
year,  the  user  continues  to 
stay  somewhat  upscale  but 
not  quite  as  high,”  says 
Dahlin. 

This  pattern  will  contin¬ 
ue,  he  adds:  “The  costs 
associated  with  online  use  decrease 
along  with  PC  costs,  and  given  the  ease 
of  use  of  e-mail  and  searches  today, 
noncomputer-savvy  people  have  a 
greater  opportuni- 


Source;  Dahlin  &  Associates 


Male 


women 
frequent  most, 
while  men  tend  to 
read  the  national  50% 
news,  business  ^5%  h 
information,  and  4o%  - 
sports,”  Dahlin  35%  ■ 
says.  30% 

Among  the  120 
sites  initially  sur¬ 
veyed,  the  Web  site  of  The  St.  Augustine 
(Fla.)  Record  (http://www.staugustine. 
com)  drew  the  most  women,  who  com¬ 
prised  52%  of  the  site’s  visitws. 

Steve  Carlswell,  online/ 
audiotex  manager  and  pro¬ 
duction  director  at  the 
Record,  says,  “Maybe  fe¬ 
males  are  more  interested 
in  staugustine.com’s  his¬ 
torical  content  than  men.  $70,000  h 
Much  of  our  content  is 

tourist-related  as  well  as  . 

$60,000 

historical  information  of 
St.  Augustine.”  On  the 
burning  issue  of  what  to 
print  in  the  paper  vs.  what 
to  put  on  the  Web,  $40,000 1" 
Carlswell  says,  “Our  Web 
site  covers  the  hard  news, 
like  the  front-page  news 
and  hard  sports  news.” 

Overall,  the  E&P  survey  strongly 


Female 

Source:  Dahlin  &  Associates 


$30,000 


ty  to  go  online. 
More  and  more  of 
the  U.S.  popula¬ 
tion  will  continue 
to  go  online.  Just 
plug  it  in!  It  has 
gotten  that  easy.” 

Education  lev¬ 
els  of  newspaper 
Web  site  users 
have  dropped  dra¬ 
stically  since  this 
February.  Today, 
50%  of  newspaper  Web  site  users  have 
graduated  from  college  with  four-year 
degrees.  In  February,  the  average 
number  of  users  who  had  completed 
four  years  of  college 
was  70%.  The  drop  in 
the  education  level  is 
bringing  the  profile  of 
the  newspaper  Web  site 
user  closer  to  the  25%  of 
the  general  U.S.  popula¬ 
tion  who  have  finished 
four  years  of  college, 
according  to  Dahlin’s 
research. 

“Although  the  educa¬ 
tion  level  is  dropping,  it  is 
still  a  rather  an  attractive 
upscale  user  who  uses  the 
newspaper  Web  sites,”  he 
observes. 

The  average  newspa¬ 
per  Web  site  user’s  income  has  shifted 


Average  annual 
income  of 
newspaper  site 
users 


Source:  Dahlin  &  Associates 
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along  with  the  education  level.  Today,  the 
average  income  is  $59,317. 

In  September  1998,  the  average 
income  of  a  newspaper  Web  site  user 
was  $70,000,  according  to  a  similar 
study  Dahlin  conducted.  This  drop  of 
over  $10,000  brings  the  numbers  clos¬ 
er  to  the  general  U.S.  population’s  per- 
capita  income  of  $23,000  and  average 
household  income  of  $54,000. 

The  age  of  the  newspaper  Web  site 
user  now  is  approximately  40.  Users 
between  the  ages  of  18  and  24  consti¬ 
tute  10.9%  of  all  newspaper  Web  site 
users. 

It  is  relevant  to  note  that  44%  of 


adults  from  18  to  24  read  daily  print 
newspapers,  according  to  the 
Newspaper  Association  of  America’s 
“Facts  About  Newspapers  1999.”  Don 
McClain,  an  online  editor  for  the 
Athens  (Ga.)  Banner-Herald’s  Web  site 
at  http://www.onlineathens.com,  pro¬ 
vides  insight  on  Web  usage  in  a  col¬ 
lege-dominated  town. 

Says  McClain:  “We  have  many 
young  readers  in  the  area.  We’re  a  col¬ 
lege  town,  so  much  of  our  content  cov¬ 
ers  sports  like  football  and  information 
on  nightlife.  Our  site  content  mirrors 
the  newspaper’s  content.  We  choose  the 
site’s  content  on  a  case-to-case  basis. 


which  is  then  judged  most  pertinent  to 
the  site.” 

Patricia  Sullivan,  an  online  editor  for 
the  San  Jose  (Calif.)  Mercury  News' 
much-emulated  Web  site  at 
http://www.mercurycenter.com,  says, 

“We  get  responses  from  our  online 
readers  from  e-mails.  We  know  that 
we  have  two  basic  audiences:  those 
readers  from  the  Bay  Area  who  like 
local  news  and  sports,  and  a  tech  audi¬ 
ence.  The  site  also  features  a  good 
amount  of  cultural  news,  and  it  is 
made  up  of  a  large  number  of  free¬ 
lance  columns  like  the  ‘Guide  to 
Cyberlife.’” 


Educational  level  of  newspaper  Web  site  users 
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Kirtley  takes 
teaching  job 


court  rulings,  lawsuits,  and  the  use  of  pri¬ 
vacy  as  “an  excuse  to  close  off  access  to 
records.” 

Kirtley,  who  will  continue  to  write  a 
monthly  column  for  American  Journalism 
Review,  taught  media  law  at  American 
University  in  Washington  for  10  years  and 
also  has  made  several  TV  appearances. 

William  Babcock,  an  associate  professor 
of  journalism  at  Minnesota  and 
director  of  the  Silha  Center,  says 
Kirtley  was  chosen  from  among 
top  free  press  experts. 

“At  a  time  when  the  First 
Amendment  is  under  attack  on 
so  many  fronts,  it’s  a  pleasure  to 
have  a  person  such  as  Jane  with 
us  as  the  Silha  Center  enters  the 
21st  century  and  continues  to 
examine  issues  of  law,  ethics, 
and  media  accountability,”  he  says.  Kirtley 
replaces  Donald  M.  Gillmor,  the  center’s 
first  Silha  Professor,  who  recently  retired. 
She  is  only  the  second  Silha  professor  in 
the  history  of  the  center. 

—  David  Noack 


creation,  and  he  will  manage  the  company’s 
investments  in  CareerPath.com  and 
Classified  Ventures.  Finnigan,  36,  has  been 
president  and  CEO  of  SBC  Interactive, 
based  in  Pasadena,  Calif.,  since  March 
1998.  At  SBC  since  1995,  he  has  led  sever¬ 
al  online  Yellow  Pages  projects,  such  as 
SMARTpages  and  The  At  Hand  Network. 

Finnigan  joins  KR  New  Media  just  two 
weeks  before  the  scheduled  launch  of  its 
new  portal  strategy.  Real  Cities  2. 

Firebomber’s 
on  ice  for  10 

Clinton  Moses,  who  says  he  firebombed 
the  Jackson  (Miss.)  Advocate  building  at 
the  direction  of  a  former  city  council  presi¬ 
dent,  was  sentenced  to  10  years  in  prison 
and  ordered  to  pay  more  than  $100,(X)0  in 
restitution  to  the  newspaper’s  insurance 
company  and  a  bank  he  robbed. 

In  handing  down  the  sentence  June  23, 
a  federal  judge  rejected  claims  from 
Advocate  editor  and  publisher  Charles  W. 
Tisdale  and  the  local  Southern  Christian 
Leadership  Council  that  another  man  start¬ 
ed  the  Jan.  26,  1998,  fire  that  destroyed  the 
offices  of  the  black-interest  weekly.  Moses 
pleaded  guilty  in  February  to  throwing  two 
Molotov  cocktails  into  the  office. 

Federal  prosecutors  say  former  Jackson 
city  council  president  Louis  Armstrong 
paid  Moses  $500  to  carry  out  the  firebomb¬ 
ing  because  he  was  angry  at  the  paper’s 
derisive  criticism.  Armstrong  has  not  been 
charged  in  the  firebombing  and  denies  any 
involvement.  —  Mark  Fitzgerald 


Jane  E.  Kirtley,  a  leading  First 
Amendment  advocate,  was  named  Silha 
Professor  at  the  University  of  Minnesota 
School  of  Journalism,  where  she  will  teach 
and  research  communications  law. 

Kirtley,  45,  a  lawyer  and  former  newspa¬ 
per  reporter,  is  executive  director 
of  the  Reporters  Committee  for 
Freedom  of  the  Press  in  Arling¬ 
ton,  Va.  She  will  officially  leave 
her  current  job  July  30.  A  steer¬ 
ing  committee  has  begun  a 
search  for  her  successor.  She’s 
been  executive  director  of  the 
Reporters  Committee  for  the  last 
14  years  and  was  legal  defense 
coordinator  for  the  press  rights 
organization  for  one  year. 

“I’m  really  sad  about  leaving  the 
Reporters  Committee.  It  was  a  very  hard 
decision  to  make,”  says  Kirtley,  who  adds 
that  one  of  the  biggest  changes  during  her 
tenure  has  been  the  failure  of  many  news 
organizations  to  fight  for  their  free-press 
and  freedom-of-information  rights. 

“There  are  many  exceptions  to  that,  but, 
as  a  general  trend,  we  get  many  more  calls 
from  reporters,  and  in  talking  to  lawyers  I 
heard  anecdotal  stories  of  ‘We  would  really 
like  to  fight  it,  but  the  bean  counters  won’t 
let  us,”’  says  Kirtley. 

She  says  when  she  first  started  at  the 
Reporters  Committee,  libel  cases  were  the 
major  concern,  but  the  real  threat  to  the 
news  media  are  privacy  issues,  with  adverse 


Jane  Kirtley 


KR  New  Media 
gets  new  prez 

Knight  Ridder  has  named  Dan  Finnigan 
president  of  Knight  Ridder  New  Media  and 
vice  president  of  Knight  Ridder,  a  post  left 
vacant  after  Bob  Ingle’s  recent  switch  to 
president  of  Knight  Ridder  Ventures. 

Effective  July  19,  Finnigan  will  be 
responsible  for  Knight  Ridder’s  45  Web 
sites,  software  development,  and  content 
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Easin’  on  down  the 
road  to  better  stories 

Several  Web  sites  provide  ideas  for  travel  pieces 


by  Charles  Bowen 

An  ongoing  challenge  for  feature  edi¬ 
tors  and  writers  this  time  of  year  is 
coming  up  with  fresh  ideas  for  trav¬ 
el  stories.  The  managing  editor  wants 
“weekend  get-away”  pieces  in  the 
“Lifestyles”  section.  How  easy  that  is  to 
visualize;  how  difficult  to  actually  execute. 

But,  once  again,  where  there’s  a  Web, 
there’s  a  way.  In  fact,  a  couple  of  dynamite 
Web  sites  —  each  from  well-established 
names  in  their  fields  —  provide  great  start¬ 
ing  points  for  enterprising  journalists  look¬ 
ing  for  either  full-length  travel  features  or 
interesting  sidebars.  Such  as? 

Perhaps  you’ve  decided  to  do  a  story  on 
historic  hotels  in  your  part  of  the  country 
and  what  makes  them  worth  visiting.  Or  as 
a  sidebar  to  a  feature  on  a  major  metropol¬ 
itan  area,  you  need  the  lowdown  on  upcom¬ 
ing  events  that  make  some  weekends  more 
desirable  than  others.  Or  the  sports  desk  is 
covering  the  regional  baseball  tournament 
that  involves  sending  local  players  to  a  dis¬ 
tant  city.  You  need  to  do  a  story  on  the  news 
side  about  what  else  the  players’  friends 
and  families  can  see  and  do  while  visiting 
in  this  other  community. 

Anticipating  the  usual  post-Fourth  of 
July  summer  doldrums,  you  want  to  have 
features  on  unique  events  your  readers 
might  be  interested  in  building  a  weekend 
around,  from  apple-butter  making  in 
Pennsylvania’s  Amish  country  to  jazz  in 
Detroit. 

A  good  place  to  start  your  research  is  on 
the  Web  site  of  TV’s  History  Channel, 
where  a  page  called  Traveler  enables  you  to 
search  for  historic  sites  and  points  of  his¬ 
torical  interest  in  specific  cities.  To  get 
started,  visit  the  site  at  http://www.history- 
travel.com,  type  the  name  of  a  site  or  a  city 
in  the  data-entry  box,  and  click  on  the 
“Go!”  Button. 

For  instance,  enter  “Chicago”  and  the 
site  returns  a  dozen  ideas,  from  Ike 
Sewell’s  Pizzeria  Uno  restaurant,  home  of 
the  original  deep-dish  pizza,  to  the 
“Untouchable  Tours”  that  feature  the  city’s 
mobster  history,  including  sites  of  former 


brothels,  speakeasies,  and  shootouts.  You 
also  can  enter  topics  in  the  data  field.  Enter 
“Civil  War”  and  the  database  provides  links 
to  articles  on  related  sites  in  more  than  half 
a  dozen  different  states. 

As  an  alternative  to  keyword  searching, 
the  introductory  page  also  displays  an 
interactive  map  on  which  you  can  click  on 
a  region  (Northeast,  Southeast,  Pacific, 
Southwest,  Great  Plains,  Great  Lakes,  and 
Ohio  Valley).  You  then  get  access  to  infor¬ 
mation  on  thousands  of  historic  sites  at 
once,  honing  the  list  further,  if  you  wish,  to 
look  specifically  at  events  and  festivals, 
museums,  pop  culture  landmarks,  and  the 
like.  The  introductory  page  also  has  links 
to  an  events  calendar  and  a  database  of  his¬ 
toric  hotels  and  bed-and-breakfast  estab¬ 
lishments,  both  searchable  by  region,  state, 
or  theme. 

Another  valuable  resource  is 
Epicurious  Travel,  the  online  home  of 
Conde  Nast  Traveler.  The  main  page, 
reached  at  http://travel.epicurious.com, 
has  daily  highlights  on  travel  ideas 
around  the  world.  The  introductory  page 
also  provides  links  to  extensive  reference 
material  for  consumer  help,  airport 
guides,  lists  of  top  destinations,  and 
answers  to  frequently  asked  questions. 
For  ideas  on  unusual  travel  stories,  try  the 
site’s  link  to  Fodor’s  Weekend  Planner, 
where  you  can  search  an  interactive  cal¬ 
endar  of  events.  Use  the  “Browse”  option 
to  look  over  a  calendar  of  the  entire  year’s 
best  escape  options,  or  select  “Search”  to 
study  a  region  or  a  two-month  window  of 
activities.  The  site  will  become  part  of  a 
new  CondeNet  site,  Concierge.com,  later 
this  summer. 

Here  are  some  other  online  resources  for 
working  on  weekend  travel  features: 
Epicurious  Travel  also  provides  links  to 
a  World  Events  Calendar  on  its  intro¬ 
ductory  page.  From  the  resulting  display, 
you  can  search  by  theme,  region,  or  month 
from  a  database  of  more  than  a  thousand 
events,  most  with  links  to  the  organizer’s 
own  home  pages. 

Looking  to  combine  a  travel  story  with 
gardening  interests?  Check  into  the 


GardenWeb’s  Calendar  of  Garden  Events 
at  http://www.gardencalendar.com.  With 
the  resulting  screen  form,  you  can  search  by 
keyword;  month;  locations  in  the  United 
States,  Canada,  or  elsewhere;  and/or  type  of 
event  (shows,  festivals,  plant  sales,  tours, 
lectures,  workshops,  or  seminars). 

3  And  to  find  music  festivals  and  other 
kinds  of  entertainment  events,  visit  the 
FestivalFinder  site  at  http://www.festi- 
valfinder.com.  You  can  search  for  bluegrass, 
blues,  cajun.  classical  music,  country,  folk, 
jazz,  reggae,  and  rock  festivals  throughout 
the  world.  Each  category  enables  you  to 
search  by  festival  names,  specific  perform¬ 
ers,  states,  region,  and  dates.  ■■ 


EtSrP  BRIEFS 


KOZ.com  gets 
big  financing 

KOZ.com  of  the  Research  Triangle, 
N.C.,  closed  $15.2  million  in  financing 
June  29.  The  financing  —  including 
investments  from  BancBoston  Ventures, 
the  CIT  Group,  CMGI(2)  Ventures,  Donrey 
Media  Group,  Encompass  Ventures, 
Pulitzer  Publishing,  and  others  —  will  be 
used  to  develop  the  infrastructure  to  sup¬ 
port  KOZ.com ’s  local  online  communities. 

KOZ.com  says  it  will  also  use  the 
financing  to  introduce  systems  for  local 
businesses  and  to  staff  new  positions. 
KOZ.com ’s  Community  Publishing  Sys¬ 
tem  is  used  by  Knight  Ridder  New  Media, 
MediaNews  Group,  Donrey,  The  Orlando 
(Fla.)  Sentinel,  and  The  Bergen  (N.J.) 
Record.  The  company  also  announced  it 
has  hired  Demetrius  Washington  as  chief 
information  officer  and  John  Christy  as 
vice  president  of  sales. 

Internet  Tradeline 
also  wins  funding 

Internet  Tradeline  Inc.  of  New  York 
recently  announced  it  will  build  an  online 
shopping  center  for  the  Web  site  of  the 
Los  Angeles  Times.  The  company  also 
received  a  pledge  of  a  $5  million  invest¬ 
ment  from  Eagle  New  Media  Investments 
11c.,  an  affiliate  of  the  Times  Mirror  Co. 

When  the  investment  is  complete. 
Eagle  New  Media  will  be  part  of  the  board 
of  directors  for  Internet  Tradeline. 
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Roger  Black  joins  huge  team’s 
effort  to  redesign  LA.  Times 


by  Joe  Nicholson 

In  a  breathtaking  plan  to  redesign 
the  Los  Angeles  Times  from  first 

page  to  last.  Times  j - 

Mirror  Co.  chairman  ( 
and  CEO  Mark  H.  i 
Willes  is  pulling  out  all  i 
the  stops,  creating  an 
80-member  task  force 
and  hiring  three  outside  ] 
consulting  firms,  in-  i 
eluding  world-famous 
newspaper  remake  ar-  ! 
tist  Roger  Black.  [ 

Black,  who  has  creat-  ! 
ed  new  looks  for  news¬ 
papers  such  as  The  New  ‘ 

York  Times,  The  (Balti-  Roger  Black 
more)  Sun,  and  the  San 
Francisco  Examiner,  tells  Editor  & 
Publisher:  “I  want  to  make  it  much  clear¬ 
er,  much  more  transparent,  much  easier  to 
navigate.  ...  It’s  certainly  the  biggest 
newspaper  project  I’ve  ever  tackled.” 

The  task  Willes  and  Black  and  a  cast  of 
many  are  undertaking  sounds  like  the 
mother  of  all  newspaper  redesigns. 

“It  will  be  front  to  back.”  says  John 
Arthur,  the  Times'  managing  editor- 
regional  editions  and  head  of  the  80- 
member  task  force. 

The  new  Times  is  expected  to  arrive 
next  spring  with  one  big  bang. 

“We’re  not  thinking  about  it  as  a  grad¬ 
ual  rollout,  but  rather  as  a  launch,”  says 
Mike  Lange,  the  paper’s  director  of  com¬ 
munications. 

That  means  agreement  must  be  reached 
within  a  few  months  to  provide  time  for 
the  redesign  implementation,  which  may 
begin  in  January. 

“Roger  Black  is  the  premier  newspaper 
and  magazine  designer  in  the  world  prob¬ 
ably,”  says  task  force  chief  Arthur.  “If  we 
decide  to  go  with  a  certain  look  from 
Roger  Black,  we  need  to  make  some  key 
decisions  by  this  fall.” 

Black,  who  is  based  in  New  York,  says 
he  has  100  clients  around  the  world, 
including  1 0  newspapers. 

Arthur  praises  John  Lindsay,  the  news¬ 


paper’s  managing  editor-features/design, 
for  encouraging  a  redesign  last  year  and 
for  his  efforts  —  along  with  those  of 
Kathryn  M.  Downing,  publisher,  presi- 

- 1  dent,  and  CEO  of  the 

I  newspaper  —  to  bring 
!  in  Black,  50.  He  calls 
!  Lindsay  the  paper’s 
i  “principal  architect  of 
1  the  redesign.” 

Lindsay’s  efforts  to 
get  agreement  on  doing 
a  redesign  were  “put  on 
hold”  last  year  when  the 
paper  became  absorbed 
with  a  decision  to 
switch  to  a  50-inch  web, 
— "  says  Arthur.  Ultimately, 
the  switch  to  narrower 
pages  gave  advertise¬ 
ments  and  editorial  material  an  unsatisfac¬ 
tory  appearance,  adding  to  the  impetus  for 
a  redesign. 

“When  the  paper  decided  to  go  to  this 
narrow  newsprint,  that  gave  the  redesign  a 
new  sense  of  urgency,”  says  Arthur,  51. 
“At  the  moment,  as  we  convert  our  press¬ 
es,  we  are  simply  shrinking  the  image  to 
fit  it  on  the  smaller  page  size.” 

Lindsay,  49,  says  he  wanted  to  sign  up 
Black  because  “Roger  is  maybe  the  pre¬ 
eminent  publication  redesigner  in  the 
world.  He’s  redesigned  most  everything.” 
Along  with  an  array  of  other  publications 
around  the  world.  Black  has  redesigned 
Reader’s  Digest  and  is  currently  engaged 
in  redesigning  The  Na¬ 
tional  Enquirer. 

Moreover,  Lindsay 
points  out  that  Black 
“had  a  history  with 
Times  Mirror.”  He  re¬ 
fers  to  Black’s  redesign 
of  Times  Mirror’s  Sun, 
saying  “he  was  a  known 
quantity  in  the  com¬ 
pany.” 

Over  the  years.  Black 
has  been  involved  with 
magazine  and  Web  de¬ 
sign  as  well  as  newspa¬ 
per  design,  says  Lindsay,  Mark  H.  Willes 


adding,  “I  also  know  he’s  very  much  an 
innovative  thinker;  he’s  not  restrained  by 
history  or  convention.” 

The  massive  resources  being  poured 
into  the  redesign  are  aimed  at  creating  a 
big  circulation  boost.  “We  expect  the 
redesign  to  help  increase  circulation,” 
says  Lange.  “Why  else  would  you  do  it?” 

Arthur  says  the  newspaper’s  executives 
are  talking  about  adding  as  many  as 
500,000  to  a  million  new  readers. 

“A  half-million  [in  added  circulation] 
and  a  million  fin  added  circulation]  have 
been  tossed  around,”  says  Arthur.  “It’s  a 
pretty  ambitious  goal.”  Arthur  says  the 
goal  is  long-term,  “probably”  over  several 
years.  But  he  adds,  “That  remains  a  goal.” 

Seeking  a  half-million  additional  read¬ 
ers  “forces  you  to  think  big,”  says  Times 
spokesman  Lange. 

Arthur’s  redesign  task  force  encom¬ 
passes  seven  “teams:”  editorial,  display 
advertising,  classified  advertising,  opera¬ 
tions,  systems,  marketing,  and  circulation. 
All  80  members  have  not  met  together  in 
recent  weeks,  but  the  “team”  leader  meet 
with  Arthur  every  Tuesday. 

In  addition,  the  editorial  team  is  bro¬ 
ken  up  into  two  “subteams:”  redesign 
and  content. 

Of  the  entire  cast,  Lindsay  says,  “It’s  a 
huge  number.”  He  adds,  “I  think  it  will  get 
bigger.  I  think  people  will  cycle  in  and 
cycle  out.  ...  It  will  get  bigger  as  you 
implement  [the  redesign].  It  will  include 
every  person  in  the  newspaper.”  The  effort 
“will  probably  be  the 
most  vast”  project  with 
which  Lindsay  has  been 
i  involved  during  his  28 
years  in  the  business,  he 
says.  “You  cannot  do  a 
project  this  huge  with¬ 
out  including  that  num¬ 
ber  of  people,”  he  ex¬ 
plains. 

Lindsay  says  the 
end  result  is  expected 
to  be  “a  more  contem¬ 
porary,  a  more  accessi¬ 
ble  and  a  more  consis¬ 
tent  newspaper  that 
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will  better  showcase  the  content.” 

“It’s  a  large  project  that  involves  all 
parts  of  the  company,”  says  Arthur. 

Actually,  it  involves  more  than  compa¬ 
ny  staffers.  To  Join  in  the  redesign  effort, 
the  Times  has  signed  contracts  with  three 
outside  consulting  firms,  including  Roger 
Black  Consulting, 
where  Black  already 
has  eight  of  his 
staffers  working  on 
the  redesign  and 
says  he  plans  to  add 
another  dozen  of  his 
employees  to  the 
project. 

Black  recognizes 
the  sensitivity  of  the 
project,  especially 
any  meddling  with  the  Front  Page:  “The 
Front  Page  is  in  many  ways  the  visual 
brand  of  a  newspaper.  To  tamper  with 
that,  you  have  to  have  something  imme¬ 
diately  better  or  [something  that]  says, 
'Los  Angeles  Times."' 

Black’s  new  look  for  the  paper  will 
have  to  be  approved  by  Arthur’s  task  force 
and  then  get  a  green  light  from  Downing, 
says  Black.  Finally,  Willes  will  have  to 
sign  off  on  it. 

Also  retained  are  San  Francisco-based 
Landor  Associates,  which  specializes  in 
the  branding  and  marketing  aspects  of 
design,  and  La  Jolla,  Calif.-based  Nissan 
Design  International  Inc.,  whose  work 
extends  beyond  car  design  to  a  wide  appli¬ 
cation  of  design  ideas. 

Arthur  says  “it  might  seem  odd  for  a 
group  known  for  their  design  work  in 
automobiles  to  be  consulting  with  a  news¬ 
paper.”  But  he  says  he  has  been  very 
impressed  with  the  ideas  of  Nissan  offi¬ 
cials.  A  recent  meeting  with  Nissan  offi¬ 
cials,  he  says,  “was  very  encouraging, 
provocative  and  interesting.”  Nissan  offi¬ 
cials  are  “very  interested  in  how  people 
read  the  paper  physically:  how  their  atten¬ 
tion  jumps  from  one  story  to  another  or 
one  section  to  another  or  one  page  to 
another.” 

Asked  if  the  redesign  will  cost  millions 
of  dollars,  Arthur  says,  “I  suppose  [it  will] 
if  you  measured  everybody’s  time.” 

So  far,  the  staff  has  not  chafed  at  the 
outside  consultants  who  are  working  on  a 
reinvention  of  what  has  long  been  consid¬ 
ered  one  of  the  world’s  great  newspapers. 
“To  date,  we’ve  avoided  those  problems,” 
says  Arthur. 

Whether  Black’s  master  plan  might 
provoke  staff  revolt  is  a  thought  Arthur 
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doesn’t  want  to  consider.  “I  don’t  want  to 
go  there,”  he  says.  “I  don’t  want  to  sjjecu- 
late  on  what  might  happen.  We’ll  cross 
that  bridge  when  we  get  to  it. 

“Roger  Black  commands  such  respect 
in  the  industry  that  I  believe  those  issues 
would  be  minimized,”  says  Arthur,  who 
adds  that  Black  “doesn’t  have  carte 
blanche  to  redesign  the  paper,  but  we’re 
very  interested  in  what  he  has  to  say,” 

The  redesign  effort  is  being  supported 
by  extensive  reader  research.  “The  demo¬ 
graphics  of  the  readers  are  more  detailed 
than  I  have  ever  seen  at  the  beginning  of 
a  redesign  project,”  says  Black,  who  re¬ 
cently  redesigned  newspapers  in  Stock- 


Black,  whose  New  York  shop  gives  facelifts  to 
the  world,  considers  one  of  his  many  designs. 


holm,  Sweden;  Zurich, 

Switzerland;  and  Singa¬ 
pore. 

The  Times  operates  “a 
very  sophisticated  reader- 
ship  survey  program  that  is 
under  way  year-round,” 
says  Arthur.  “We  do  con¬ 
tinuous  tracking  research. 

We’re  tracking  it  almost 
daily:  readership  by  all  cat¬ 
egories,  age,  demograph¬ 
ics,  location.  We  track  sec¬ 
tion  readership.  We  poll 
them,  and  we  ask  them  John  Arthur 
what  they  like  and  don’t 

_ _ _  like  about  the  sec- 

lion.- 

^  Black  describes 
^  an  all-day  series 
of  meetings  with 
Willes  and  newspa- 
jjpr:,*:  per  staffers  during 

ways  to  make  a  bet- 

ference  began  at 
9:30  a.m.,  broke  for 
^  luncheon  meeting, 

and  then  continued 
li 

4 '  until  past  4  p.m. 

“listened, 

publications  around  and  he  made  lucid 
and  clear  observa- 
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lions,”  says  Black,  the  for¬ 
mer  director  of  editorial  art 
at  The  New  York  Times. 
“He’s  there  to  learn,  too. 
...  It’s  not  like  he’s  sitting 
in  a  big  chair  giving 
orders.” 

Not  all  of  the  newspa¬ 
per’s  staffers  are  aware  of 
what  is  going  on.  “Some 
are,  and  some  aren’t,” 
says  Lindsay.  “A  lot 
of  them  are  wondering 
what’s  going  on.” 

Black  says  skeptical 
news  coverage  of  Willes’ 
ambitious  goals  is  not  the  newspaper’s 
most  difficult  pressure:  “I  don’t  think 
that’s  nearly  as  great  a  pressure  as  the  goal 
that  has  been  [made]  to  increase  circula¬ 
tion  tremendously  —  that’s  enormous 
pressure.” 

Black  says  he  neither  saw  nor  heard  any 
indication  of  doubt  or  fear  of  failure  during 
“two  long  sessions  with  Mark”  and  Willes’ 
team.  “That’s  the  farthest  from  the  impres¬ 
sion  I  have.  If  anything,  he  is  pushing 
stronger  than  he  ever  did.”  He  describes 
Willes’  philosophy  as  “you  have  to  con¬ 
stantly  upgrade  or  you  appear  to  decline.” 

Asked  whether  Willes  will  remain  in 
power  long  enough  to  see  success.  Black 
says,  “That’s  something  CEOs  always 
have  to  think  about,  but  I  don’t  have  to 
think  about.”  Black  says  Willes’  team 
seems  unified  on  the  “central  proposition 
of  their  enterprise,”  a  preliminary  step  to 
redesign. 

Emphasizing  that  he  was  describing  the 
concept  as  an  outsider.  Black  says:  “There 
are  two  basic  aspects.  One  is  the  quality  of 
the  journalistic  writing.  What  they  call  lit¬ 
erary  journalism.  ...  The  other  thing  is 
that  the  Los  Angeles  Times  is  a  fundamen¬ 
tal  part  of  the  fabric  of  Los  Angeles,  it’s 
part  of  its  history,  it’s  completely  interwo¬ 
ven  with  the  culture.” 

Black  admires  Willes:  “Not  everybody 
has  the  guts  to  do  [what  Willes  is  under¬ 
taking].  It’s  flying  against  the  convention¬ 
al  wisdom.  ...  Here’s  a  publisher  who  is 
not  going  to  give  up,  and  I  enjoy  that.  I 
applaud  that.” 

“Most  publishers  think  they  are  like 
managers  of  passenger  railroads  in  the 
1950s,”  says  Black.  “This  [Times]  is  a  very 
important  battleground.  It’s  a  question  of 
whether  newspapers  go  forward  and  con¬ 
tinue  to  build  as  a  valid  industry  in  the  next 
century  or  whether  they  are  a  20th-century 
phenomenon,  and  it’s  over.” 
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‘You’ve  got  hate  mail’  is  what 
‘Target  Zone’  columnists  hear 


Convention  speakers  say 
some  readers  make  life 
hard  for  writers  who  are 
black,  feminist,  or  gay 


by  David  Astor 

As  a  black  man  who  does  a  column 
he  describes  as  “provocative,” 
Gregory  Kane  expects  hate  mail. 
But  he  never  expected  to  receive  angry 
letters  addressed  to  a  TV  celebrity. 

“I  wrote  a  column  attacking  Tom 
Selleck  for  being  such  a  wimp  on  ‘The 

Rosie  O’Donnell  Show,’  and  ^  _ 

started  getting  Rosie’s  hate 
mail.”  reports  the  writer  for 
The  Sun  in  Baltimore  and  the 
Los  Angeles  Times-Washing- 
ton  Post  News  Service. 

O’Donnell,  a  gun-control 
advocate,  and  Selleck,  the  i 
actor  who  believes  in  the  right 
to  bear  arms,  clashed  on  her 
TV  program  soon  after  the 
Colorado  school  shootings  in 
April. 

Kane  spoke  at  a  session  Gregory  I 
titled  “The  Target  Zone”  at  the 
National  Society  of  Newspaper  Colum¬ 
nists  (NSNC)  convention  in  Louisville, 
Ky.  Other  panelists  included  a  black 
woman  (Mary  Mitchell),  a  feminist 
(Beverly  Bartlett),  and  a  gay  woman 
(Deb  Price)  —  all  of  whom,  like  Kane, 
are  more  likely  to  get  hate  mail  than  the 
average  straight  white  male  columnist. 

“Twenty  percent  of  Americans  hate 
everybody.  They’ll  attack  you  for  being 
gay,  a  woman  of  power,  a  Jew,  an  African 
American  —  and  attack  ‘the  president 
and  her  husband  Bill,”’  says  Price,  of 
The  Detroit  News,  the  Gannett  News 
Service  (GNS),  and  the  Los  Angeles 
Times  Syndicate. 

Black  columnists  can  also  get  criti¬ 
cized  by  black  readers  for  pieces  per¬ 
ceived  as  not  being  supportive  of  their 
race.  Kane,  who  periodically  takes  stands 


considered  conservative,  says  he  has 
been  called  an  “Uncle  Tom”  and  worse. 

Also,  he  was  once  visited  by  Nation  of 
Islam  representatives  who  assured  him 
they  wouldn’t  retaliate  for  a  ^ 
column  critical  of  Louis  Far-  ! 
rakhan  while  adding  archly 
that  they  couldn’t  control 
members  who  might. 

Kane  does  note  that  because 
he  has  written  both  positive 
and  negative  columns  about 
Farrakhan,  “I’m  perceived  to  at 
least  be  fair,  unlike  other  media 
that  attack  him  for  everything.” 

The  Chicago  Sun-Times- 
based  Mitchell  has,  on  occa- 
_  sion,  written  col¬ 
umns  angering  Mary  Mitchell 
black  women. 

But  she’s  also  written 
about  her  awareness  that 
the  small  number  of  black 
women  columnists  means 
that  when  she  does  a  piece 
that  bothers  some  black 
women,  there’s  a  good 
chance  there  won’t  be 
another  writer  giving  the 
other  side. 

ane  But  much  of  Mitchell’s 

angry  mail  comes  from 
white  readers.  “1  write  about  life  in 
Chicago,  which  is  still  a  very,  very  segre¬ 
gated  place,”  she  says.  “I  grew  up 
in  a  housing  project  and  know 
about  being  poor.  That’s  the  per¬ 
spective  I  write  from.”  Some 
readers  even  criticize  Mitchell  for 
wearing  her  hair  in  dreadlocks. 

Mitchell  does  report  that,  as 
readers  have  gotten  to  know  her 
3-year-old  column,  she  has  built  a 
diverse  audience  and  receives 
fewer  nasty  letters. 

Price  says  she  was  sent  a  “hor¬ 
rible  amount”  of  hate  mail  when 
she  became  the  first  openly  gay  Deb  F 
columnist  at  a  general-interest 
newspaper  in  1992.  She  recalls  getting 
through  this  time  with  the  help  of  her 
partner  and  spiritual  life. 
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While  plenty  of  homophobic  readers 
still  criticize  Price,  some  who  were  ini¬ 
tially  hostile  have  become  fans.  “My  col¬ 
umn  is  designed  to  empower  gay  readers 
and  educate  other  peo¬ 
ple,”  she  says. 

Bartlett  —  a  Green 
Bay  (Wis.)  Press-Gazette 
copy  editor  who  writes  a 
free-lance  column  for  her 
former  newspaper.  The 
Courier-Journal  in 
Louisville  —  says  even 
relatively  mild  pieces 
“pointing  out  and  making 
fun  of  gender  differences 
^  can  generate  a  lot  of  hate 
I  mail.  It  was  sort  of  an 
hell  eye-opener.  You  don’t 

have  to  be  very  radical  to 
attract”  this  response. 

The  columnist  has  been  called  every¬ 
thing  from  “Beverly  ‘Bitchy’  Bartlett”  to 
“completely  stupid”  by  antifeminist 
readers,  including  one  who  signed  him¬ 
self  “The  King  of  Men.”  She  also  recalls 
receiving  an  immature  letter  accusing  her 
of  being  immature.  When  Bartlett 
phoned  the  correspondent  to  point  out  the 
irony,  he  sent  a  more  mature  negative  let¬ 
ter  the  next  time! 

SYNDICATION  SESSION 

When  a  columnist  is  syndicated,  the 
checks  can  be  very  big 
for  superstars  like  Ann 
Landers,  Abigail  Van 
Buren,  and  Dave  Barry. 
But  most  nationally 
distributed  writers  do 
not  earn  as  much  as 
people  think. 

“The  most  startling 
thing  I  learned  when  I 
got  syndicated  is 
there’s  not  a  lot  of 
money  in  it.  I  make 
ce  $30,000  a  year  off  150 

papers.  Most  of  them 
pay  five  or  10  bucks  a  week,”  says  NSNC 
speaker  Donald  Kaul,  a  1999  Pulitzer 
finalist  and  writer  for  The  Des  Moines 
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(Iowa)  Register 
and  for  the 
Tribune  Media 
Services  syndi¬ 
cate. 

Then  there 
are  columnists 
who  don’t  earn 
anything  extra 
when  their  work 
is  picked  up  by 
news  services. 
Tim  Chavez,  of 
Tim  Chavez  The  Tennessean 

in  Nashville  and 
GNS,  says  he’s  willing  to  accept  this  since 
“it’s  a  great  gift  to  have  your  ideas  and  per¬ 
spective  read.” 

There’s  self-syndication,  too.  Gordon 
Kirkland  e-mails  his  column  each  week 
to  170  papers  in  the  United  States  and 
Canada.  “If  you  use  it,  you  pay  for  it,” 
says  the  Washington  state-based  writer, 
who  also  e-mails  his  feature  free  to  over 
7,000  people  in  places  where  he  doesn’t 
have  clients.  If  a  certain  number  of  peo¬ 
ple  in  a  particular  area  are  on  this  list,  he 
uses  their  interest  to 
try  to  sign  the  local 
paper. 

And  many  colum¬ 
nists  focus  on  writing 
for  one  paper.  “It’s  a 
little  like  the  kids  on  a 
basketball  court  who 
all  want  to  be  like 
Michael  Jordan.  But 
there  are  very  few 
slots,  and  very  few 
people  who  make  a 
lot  of  money  at  it.  If 
anything,  we  should 
try  to  be  the  best  local 
columnists  we  can  be  Donald  Kaul 
for  our  newspaper,” 
says  Bill  Tammeus  of  The  Kansas  City 
(Mo.)  Star. 

ONLINE  HONOR  ON  TAP 

The  NSNC  voted  to  add  an  online  cat¬ 
egory  to  its  annual  writing  contest  on  a 
one-year  trial  basis. 

Eligible  entrants  must  do  a  column 
specifically  for  an  online  newspaper;  the 
column  cannot  be  republished  from  the 
paper’s  print  edition.  Also,  columns  pub¬ 
lished  in  Webzines  or  on  personal  home 
pages  aren’t  eligible  for  the  award. 

The  measure  was  proposed  by  NSNC 
secretary/newsletter  editor  Dave  Lieber. 
“1  want  to  get  on  this  boat  before  it  leaves 
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the  dock  without  us,”  says  the  Fort  Worth 
(Texas)  Star-Telegram  columnist. 

The  NSNC  also  voted  to  start  an 
award,  named  for  Will  Rogers,  honoring 
columnists  whose  work  helps  their  com¬ 
munity.  It  was  proposed  by  Robert 
Haught,  a  columnist  for  The  Daily 
Oklahoman  in  Oklahoma  City. 

This  year’s  NSNC  writing  contest 
drew  a  record  441  entries,  according  to 
contest  chairman  Teddy  Allen,  a  colum¬ 
nist  for  The  Times  in  Shreveport,  La. 

First-place  winners  include  Tony 
Norman,  Pittsburgh  Post-Gazette  (gener¬ 
al  interest,  over  100,000  circulation); 
Rick  Shefchik,  St.  Paul  (Minn.)  Pioneer 
Press  (humor,  over  100,000  circulation); 
Garret  Mathews,  The  Evansville  (Ind.) 
Courier  (general  interest,  under  100,000 
circulation);  Nancy  Hall,  The  News- 
Sentinel,  Fort  Wayne,  Ind.  (humor,  under 
100,000  circulation);  and  D.F.  Oliveria, 
The  Spokesman-Review,  Spokane,  Wash, 
(items,  all  circulations). 

AUCTION  POWERS  STUDENT 

The  NSNC  raised  over  $4,400  in  its 
second  annual  auction  to  fund 
scholarships  for  college 
columnists. 

The  total  —  nearly  four 
times  last  year’s  sum  of 
$  1 ,200  —  was  raised  by  sell¬ 
ing  everything  from  newspa¬ 
per  knickknacks  to  major 
items.  These  included  a  copy 
of  “To  Kill  A  Mockingbird” 
signed  by  reclusive  author 
Harper  Lee,  a  “Calvin  and 
Hobbes”  lithograph  signed  by 
retired  cartoonist  Bill  Wat- 
terson,  memorabilia  auto¬ 
graphed  by  retired  boxer 
Muhammad  Ali  (a  Louisville 
native),  a  rare  Ernie  Pyle 
comic  book,  and  airline  tickets. 

The  recipient  of  the  first  scholarship 
attended  this  year’s  convention.  He’s  Rob 
Nelson,  a  University  of  North  Carolina 
student  interning  at  The  Boston  Globe. 

TWO  OFFICERS  RE-ELECTED 

Lieber  was  re-elected  NSNC  secre¬ 
tary/newsletter  editor,  and  Roberta  de 
Boer  of  The  Blade  in  Toledo,  Ohio,  was 
re-elected  treasurer.  Regina  Brett  of  the 
Akron  (Ohio)  Beacon  Journal  and  Pete 
Rowe  of  The  San  Diego  Union-Tribune 
will  continue  for  another  year  as  presi¬ 
dent  and  vice  president,  respectively,  of 
the  3S5-member  organization.  Hi 
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Paginated  page 
about  prez  race 

Scripps  Howard  News  Service  is  offer¬ 
ing  a  paginated  page  each  month  through 
March  that  focuses  on  the  presidential 
campaign  (http://members.shns.com/cam- 
paign/pages/pageO  1  .shtml). 

The  June  page  contained  bios  and 
graphics  about  the  1 1  Republican  and  two 
Democratic  candidates.  The  next  page, 
slated  for  July  14,  looks  at  guns  and 
crime.  Among  other  things,  the  page  will 
tell  readers  which  candidates  own  guns. 

Columnists’  info 
catalyst  for  film 


Patrisia  Gonzales  and  Roberto 
Rodriguez  of  Universal. 

Years  of  reporting  by  Universal  Press 
Syndicate  columnists  Roberto  Rodriguez 
and  Patrisia  Gonzales  are  leading  to  a  one- 
hour  docudrama. 

“In  Search  of  Aztlan,”  which  begins 
filming  this  month,  seeks  to  locate  the 
ancient  homeland  of  the  Mexica  (Aztec  or 
Nahuatl)  peoples.  Gonzales  and  Rodri¬ 
guez  recently  uncovered  maps  suggesting 
that  this  homeland  may  have  been  in  what 
is  now  Arizona  or  Utah. 

The  film  is  being  directed  by  Carmona 
Productions  and  written/executive  pro¬ 
duced  by  Jesus  Trevino.  His  credits 
include  the  PBS  documentary  “Chicano: 
History  of  the  Mexican-American  Strug¬ 
gle”  and  episodes  of  TV  shows  such  as 
“Chicago  Hope”  and  the  two  most  recent 
“Star  Trek”  series. 

The  columnists  (profiled  in  E&P,  Dec. 
16,  1995,  p.  42)  will  author  a  book  and 
CD-ROM  accompanying  the  film. 
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Atex  re-enters  the  high-end 
newsroom  systems  market 


Sustained  by  new  owners, 
old  customers,  and  its  ad 
system,  vendor  builds 
multiple-media  system 

by  Jim  Rosenberg 

Proprietary  print-publishing  front 
ends?  Been  there.  Proprietary  pagi¬ 
nation?  Done  that.  Products  for  PCs 
and  Macintoshes,  including  Word-and- 
XPress  packages?  That  too. 

After  years  of  change  and  uncertainty 
since  the  late  1980s,  Atex  ownership  and 
product  development  seemed  to  be  sorting 
themselves  out  by  the  mid-1990s. 

Nonetheless,  the  company  never  suc¬ 
ceeded  in  bringing  out  a  fully  developed 
successor  to  its  widely  installed  newsroom 
systems.  Its  last  attempt.  Deadline,  proved 
to  be  a  dead-end  front  end.  One  of  the 
newspaper  industry’s  first  and  biggest  sys¬ 
tem  vendors  no  longer  had  a  system  for  the 
biggest  newspapers. 

Hoping  to  change  all  that  and  more,  Atex 
Media  Solutions  introduced  its  Omnex 
cross-media  editorial  system  at  Nexpo  ’99 
last  month. 

Atex  executives  say  that  in  its  organiza¬ 
tion  and  treatment  of  content,  Omnex  can 
efficiently  collect,  process,  and  manage 
information  for  the  simultaneous  assembly 
of  different  products  in  various  media  — 
print  publications  in  multiple  editions  or 
versions,  targeted  sections,  niche  publica¬ 
tions,  guides/directories,  direct-marketing 
materials,  and  products  for  the  Web,  CDs, 
and  audio/video  broadcast. 

Hired  to  turn  around  a  company  that 
reportedly  cost  Eastman  Kodak  dearly  for 
most  of  the  1980s,  Atex  chairman  and  CEO 
Larry  Mihalchik  boasts  a  profitable  1998, 
with  “millions  of  dollars  in  the  bank.”  Atex 
revenues  rose  were  up  35%  last  year,  and  its 
work  force  has  grown  from  345  to  over  500. 

The  suburban-Boston  company  that  had 
long  competed  only  with  System  Integrators 
Inc.  (SII)  and  Harris  Corp.  for  dominance  of 
the  high  end  of  newspaper  editorial  and 
advertising  systems  was  spun  off  in  January 


1996  by  its  previous  owner,  Norway’s 
Sysdeco.  And  as  the  decade  came  to  a  close, 
it  settled  into  stable  ownership,  with  ade¬ 
quate  financing,  a  well-received  advertising 
system,  and  a  highly  regarded,  if  not  widely 
installed,  editorial  system. 

Neither  system,  however,  was  bom  at 
Atex.  The  Enterprise  ad  system  was  largely 
an  adaptation  of  a  product  from  Finland’s 
Sypress  Oy,  which  an  earlier  Atex  owner 
eventually  acquired.  Similarly,  Atex  first 
became  an  authorized  integrator  of  the 
DewarView  editorial  system,  then  acquired 
Dewar  Information  Systems. 

Mostly  for  mid-size  to  large  dailies.  En¬ 
terprise  proved  a  moneymaker.  “It  accounts 
for  more  than  50%  of  our  revenue,”  says 
Mihalchik.  In  contrast,  DewarView  custom¬ 
ers  are  generally  small  to  mid-size  and 
fewer  in  number.  Atex  is  but  one  of  several 
DewarView  integrators.  For  newsrooms 
outside  the  United  States,  Atex  offers  Pres¬ 
tige,  a  similar  product  for  similar-sized  sites 
that  it  licensed  from  a  U.K.  developer. 

New  owners  that  revived  the  Atex  name 
acquired  a  product  family  of  half  brothers 
and  stepsisters  —  largely  unrelated  sys¬ 
tems  bom  in  different  years  and  places. 
The  ad  side  —  classified  and  display  — 
was  in  good  shape,  however,  with  every¬ 
thing  from  order-entry  and  administration 
to  layout  and  classified  pagination. 

So  the  focus  fell  on  the  news  side,  where 
most  customers  were  on  older,  usually 
minicomputer-based,  J 1 1  systems;  where 
prospective  customers  could  go  elsewhere 
for  DewarView  or  other  Word-  and  XPress- 
based  solutions;  where  Atex-developed 
EdPage  pagination  could  be  difficult  to  sell 
when  the  only  Atex  front  end  was  one 
that  so  many  customers  needed  to  replace. 

Where  it  once  shone,  Atex  saw  its  users 
eyeing  and  soon  buying  newer  editorial 
systems,  primarily  from  Unisys  Italia  and 
Denmark’s  CCI  Europe. 

ills  were  on  life  support.  Deadline  was 
dead.  Dewar,  though  eminently  upgradable 
(it  recently  was),  has  had  a  limited  market. 
Returning  to  the  high  end  meant  rethinking 
not  only  the  product  but  also  its  purpose 
with  respect  to  a  changing  market’s  needs. 

Atex  may  be  the  luckier  for  having  to 


start  over.  Its  (and  SII’s)  two  principal  com¬ 
petitors  already  had  put  systems  of  propri¬ 
etary  and  some  commercial  software  (or 
links  to  it),  on  popular  computing  and  net¬ 
working  platforms.  More  recently,  they 
added  Web-publishing  capability. 

Starting  from  scratch,  Atex  was  in  a  posi¬ 
tion  to  build  in  a  range  of  new-media  capa¬ 
bilities  on  an  equal  footing  with  print. 

By  the  mid-  to  late  1990s,  newspaper 
companies,  some  groups  in  particular,  were 
becoming  true  multiple-media  enterprises 
with  integrated  news  gathering  and  produc¬ 
tion  needs.  Mihalchik  says  Omnex  originat¬ 
ed  with  the  recognition  that  development  of 
a  new  editorial  product  “had  to  play  into 
those  trends”  that  were  just  emerging. 

That  was  Just  about  the  time  he  took  over. 
Soon  after,  executives  at  a  company  “sum¬ 
mit”  considered  all  possibilities,  even  with¬ 
drawing  from  its  original  market,  editorial 
systems,  where  Atex  could  ill-aflford  a  “me- 
too”  product,  say  Mihalchik  and  his  .senior 
editorial  product  manager,  Jeff  Litvak,  who 
Joined  Atex  three  years  ago  from  CText  Inc. 

They  say  it  was  deemed  “critical”  to  map 
out  “closed-end  development”  for  a  next- 
generation  system  by  using  “well-devel¬ 
oped  specifications”  and  resisting  the  sort 
of  “feature  creep”  that  can  keep  projects  in 
development  indefinitely. 

Moreover,  says  Litvak,  “we  needed  to 
clean  house”  —  Sysdeco  had  four  editorial 
systems  that  originated  in  four  countries. 
“Customers  didn’t  know  what  to  buy; 
Sysdeco  didn’t  know  what  to  sell,”  he  says. 

But,  he  hastens  to  add,  “We  have  no 
plans,  when  the  new  system  comes  out,  to 
ax  either”  DewarView  or  Prestige,  which  he 
says  will  still  serve  certain  customers  well. 

Aimed  at  larger  customers.  Omnex  is 
designed  to  be  scalable  up  to  3,0(X)  users. 

“We’re  better  off  building  the  system  for 
the  big  guys,”  and  later  modifying  it  for 
others,  says  Mihalchik.  He  sees  less  risk  in 
scaling  down  a  powerful,  full-featured  sys¬ 
tem  than  in  forcing  a  more  modest  system 
meet  the  demands  of  larger  customers. 

And  Atex  no  longer  defines  those  cus¬ 
tomers  .solely  as  traditional  print  publishers. 
Lines  once  separating  different  media  are 
now  “blurred,”  says  Litvak,  citing  online 


ventures  launching  print  products,  carrying 
“radio”  programming  and  showing  video 
clips,  and  print  and  broadcast  outlets  going 
online  and/or  sharing  resources. 

While  as  a  product  Om.nex  supports  such 
media  convergence  through  the  capabilities 
it  offers,  Mihalchik  emphasizes  that  its  con¬ 
cept  is  notable  precisely  for  what  it  lacks  — 
a  print  or  other  media-specific  design  bias. 

Omnex  also  reflects  Atex’s 
strategy.  Says  Mihalchik: 

“We  have  to  find  logical  ways 
to  extend  our  business  and 
our  customer  base.”  Given  its 
own  and  newspapers’  experi¬ 
ence  in  recent  years,  Atex 
aims  to  evolve  to  serve  other 
vertical  markets.  Based  on  the 
replacement  market  among 
newspapers,  says  Mihalchik, 

“we  think  we  can  grow  the 
business  15%  to  20%  a  year 
for  the  next  few  years.” 

Thereafter,  adds  Litvak,  pros- 
jjects  in  that  market  “will  then 
begin  diminishing.” 

Omnex  organizes  informa¬ 
tion  independently  of  the 
products  to  which  content 
items  may  be  assigned  as  insertions.  And 
much  as  ad  insertions  are  subject  to  mles 
(run  dates,  placement),  Omnex  is  designed 
to  enforce  booking  of  editorial  components 
to  valid  dates,  publications,  and  media 
according  to  prior  detailed  modeling  of 
product  type,  structure,  schedule,  and 
kind(s)  of  content  possible. 

At  the  same  time,  all  content  is  available 
to  all  products,  across  all  media,  with  flexi¬ 
bility  for  establishing  different  workflows 
for  different  content  or  destinations.  Work- 
flow  is  variously  configurable  as  steps  de¬ 
fined  within  a  special  software  module, 
through  worklists  using  Visual  Basic,  or  as 
status-  or  queue-based  set-ups. 

Supplying  its  own  text  editor  and  page 
assembly  for  Windows  NT-based  Omnex, 
Atex  “backed  the  right  horse,”  say  Mihal¬ 
chik  and  Litvak,  when  it  chose  the  Exten¬ 
sible  Markup  Language  (XML)  to  separate 
stored  text  content  from  the  varying  forms  it 
may  take  to  suit  its  intended  products. 

For  that  purpose,  Atex  relied  on  Bit¬ 
stream’s  NuDoc  composition  engine,  mod¬ 
ified  for  heavy-duty  newspaper  use  to 
obtain  results  Litvak  calls  “comparable  in 
quality  to  what  Atex  has  always  been 
known  for.”  With  XML.  content  can  be 
marked  up  once  for  use  in  multiple  prod¬ 
ucts.  At  Nexpo,  Atex  said  its  engineers 
pointed  to  XML  at  the  project’s  outset  as 


the  one  way  to  accomplish  everything  on 
focus  groups’  wish  lists. 

The  executives  cited  NT-  or  Unix-based 
Oracle  8  database  software  as  a  second 
major  support  for  the  new  system.  “The  real 
power  of  XML  is  realized  by  database  man¬ 
agement,”  says  Litvak,  referring  to  the  abili¬ 
ty  to  streamline  content  distribution  to  mul¬ 
tiple  outlets.  The  third  support,  new  trans¬ 
port-layer  technology,  be¬ 
came  available  at  about  the 
same  time,  relieving  Atex  of 
the  need  to  create  its  own 
schemes  for  moving  around 
programming  objects  and 
facilitating  future  changes. 

Omnex  component  mod¬ 
ules  manage: 

•  workflow,  with  “if-then” 
routing,  to  ensure  that  any 
given  content  moves  through 
the  newsroom  according  to 
content  type,  subject  and 
source,  work-accomplished 
sequence  and  destination; 

•  configuration,  whether 
modeling  a  product  or  work 
performed  upon  it; 

•  administration,  to  set  up 
users,  queues  and  groups; 

•  content,  to  search  live  or  archived  con¬ 
tent  and  initiate  tasks  on  displayed  results; 

•  content-  and/or  layout-driven  pagination 
in  XML-based  WYSIWYG; 

•  writing/editing  in  draft.WYSIWYG 
galley,  WYSIWYG  area-compose,  or  full- 
page  mode; 

•  image  cropping,  scaling,  rotating,  and 
flipping;  and 

•  communications,  to  sort,  route,  translate, 
or  modify  wire  copy  and  other  incoming 
files  or  messages  to  the  database. 

Content-,  page-,  edit-,  image-manage¬ 
ment  modules  support  dynamic  exchange 
of  content  and  information  among  users. 

Doing  half  its  business  outside  the 
United  States,  Atex  built  Omnex  to  support 
many  languages,  with  a  choice  of  hyphen¬ 
ation  dictionaries.  An  editor  can  work  with 
a  user  interface  in  one  language  to  compose 
a  page  in  another  language,  says  Litvak. 

With  its  content  availability,  insertion 
intelligence,  workflow  flexibility,  version¬ 
ing  efficiency,  and  tracking  capability,  the 
system,  says  Litvak,  “takes  the  burden  off 
of  editors”  in  coping  not  only  with  editions, 
zones,  sections,  and  ancillary  print  prod¬ 
ucts,  but  also  with  Web  editions  and  direc¬ 
tories  and  possibly  audio/video  broadcast 
clips  or  CD-ROM  products. 

“You  can  book  the  content  in  one  action” 


to  multiple  products,  says  sales  support 
manager  Tim  Judd,  demonstrating  the  sys¬ 
tem’s  elimination  of  content  and  task  dupli¬ 
cation.  Becau.se  a  story  is  held  as  one  piece 
of  content  that  includes  all  XML-tagged 
versions,  it  can  be  updated,  corrected,  or 
otherwise  changed  in  one  place  by  the 
staffer  who  wrote  or  first  edited  it  —  ensur¬ 
ing  that  all  versions  for  printed  zones,  edi¬ 
tions,  and/or  other  media  are  modified. 
Also,  text  content  itself  is  naked;  “the 
style,”  says  Judd,  “lives  with  the  insertion.” 

Similarly,  image  management  requires 
no  replication  of  visual  content. 

Digital  Collections.  Hamburg,  Germany, 
will  supply  archiving,  and  Future  Tense, 
Acton,  Mass.,  will  provide  technology  for 
delivery  of  content  to  Web  sites.  All  third- 
party  subsystems,  to  be  sold  under  the  Atex 
name  as  part  of  a  turnkey  Omnex  package, 
will  be  integrated  so  that  “the  content  is 
always  managed  through  our  [user  inter¬ 
face],”  says  Litvak.  Omnex  also  will  be 
interfaced  to  customers’  existing  archives. 

Omnex  production  information  will  be 
available  via  intranet  in  Seagate  Crystal 
Reports.  The  system’s  Track  Page  java 
applet  will  permit  page-progress  tracking 
from  any  remote  site.  Staffers’  “portfolios” 
can  be  tuned  to  often-u.sed  resources,  with 
Omnex  logons  mediating  access  to  all  other 
password-protected  resources. 

Though  a  U.S.  beta  site  is  expected,  only 
the  “more  and  more  editorially  zoned” 
London-based  Financial  Times  is  testing 
Omnex  (through  year’s  end).  FT  develop¬ 
ment  editor  Chris  Jones  says  his  paper 
began  a  system  search  three  years  ago. 

Believing  big  European  suppliers  could 
not  deliver  all  the  capabilities  it  sought,  the 
FT  looked  at  everything  from  Cybergraphic 
pagination  and  in-house  workflow  develop¬ 
ment  to  KOZ  Web  publishing.  But,  figuring 
that  changes  would  mean  “we’d  have  to 
upgrade  anyway  in  five  years,”  the  FT  just 
upgraded  its  “highly,  highly  customized  and 
very  automated”  SII  front  end,  then  “spent 
time  watching  and  waiting”  until  about  two 
years  ago  —  when  Atex  was  talking  to 
Bitstream  and  the  FT  began  doing  the  same. 

“We  were  waiting  for  something  like  this 
to  happen,”  says  Jones.  “At  the  moment,  we 
haven’t  signed  a  letter  of  intent,”  he  adds. 
But,  regarding  it  as  the  one  new  editorial 
system  that  can  serve  his  paper  for  the  next 
10  years,  he  says  the  FT  will  test  Omnex, 
though  not  in  live  production. 

“We  have  to  start  moving,”  he  says. 
“We  have  an  R&D  staff  of  20  people.  So 
there’s  a  lot ...  we’re  going  to  bring  to  this 
as  well.”  IH 


“The  real  power 
of  XML  is  realized 
by  database 
management.” 

—  Jeff  Litvak, 

Atex  senior  product  manager 
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FEATURES 

AVAILABLE 


AROUND  THE  NET 

Xpress  Press:  E-mail  delivery  of  news 
releases  matched  to  your  coverage 
area.  Free  to  subscribe. 

www.xpresspress.com 

ASTROLOGY 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  readers 
http;//www.time-data.com 
Time  Data  Syndicate  (8(X))  322-5101 

AUTOMOTIVE 


WE'LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  report¬ 
ing.  Crain  News  Service,  Joe  Hanley 
(21 2)  254-0890  Fax  (212)  254-7646 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

KAMEN  &  CO.  GROUP  SERVICES 
Appraisers/Management  Consultants 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (516)  379-3812 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301 )  253-501 6 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 
Michael  Bradley,  Northeast 
(508)  563-2835 

NEWSPAPER  APPRAISERS 


!  BUSINESS  CART(X)NS 

“BUSINESS  AS  USUAL”  is  a  weekly 
cartoon  series,  published  nationally. 
For  a  free  sample  selection  contact 
Jim  Sizemore  at  (410)  823-5571 
or  E-mail  moresize@aol.com 
View  the  portfolio  at 
www.business-as-usual.com 

COLUMNS  AVAILABLE 

SOCIAL  SECURITY,  MEDICARE  issues 
covered  in  a  timely,  tested,  readable 
column  that  invites  reader  questions 
and  comments.  E-mail: 

dcbeeder@aol.com  for  samples 


1  ENTERTAINMENT _ 

“Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
vdiat  stars  are  really  doing. 

Rates  and  samples 
(800)  959-9977 


NEWSPAPER  BROKERS 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630. 

No  obligation  of  course. 

BOUTHO  MEDIA  SERVICE 
Brokers,  appraisers,  consultants 
P.O.  Box  1985,  Ada,  OK  74821 

TOM  BOUTHO 
(580)  421-9600 
Web  site:  www.bolitho.com 
E-mail:  bolitho@bolitho.com 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Approisals  •  Brokers 
(561)  368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

NEWSPAPER  BROKERS 


Confidential  Appraisals  Bolitho-Cribb  We  have  sold 
for  Estate,  ESOP,  -  A  thousands  of 

Partners,  Bank,  Tax,  ®  publishing  companies 

Stock,  Assets  since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 


V  Jim  Hicks 
307-664-9407 
336  US  16  East.^ 


c.  main,  sw 

Bozeman,  MT  5971 S  ^  Buffalo,  WY,  82834 

jcrlblM^mtnet  )fhicks(@trib.com 


Tom  Karavakis  ‘  .v 
•  715-256-0081 
268  Edgemere  Way  E, 
Naples,  FL  341(» 
tokisf^indspring.cora 


INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  for 
Tech  Editors  and  Journalists 
www.technologyfair.com 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941; 

(914)  692-4572 
Fax  (914)  692-8311 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 

Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

GREGG  K.  KNOWLES 
Knovdes  Media  Brokerage  Services 
Nationwide  Sales  &  Appraisals 
(909)  626-6440 
Fax  (909)  624-8852 

JMPC,  Est  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  #11,  Montclair,  CA  91 763 
(909)  626-6440 
Fax  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003 
FAX  (307)  772-0004 

NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  s..  M 
Newspapers  mih  m* 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dalla.s.  TX  75225 
w-ww.rickenbacheimedia.com 


_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308 
(909)766-7617 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1972 
Huntsville,  TX  77342 

Classified  Advertisers: 

If  you  don't  see  a  category 
that  fits  your  needs, 
please  call  us  at 
(212)  675-4380  ext.  174 


NEWSPAPER  BROKERS 

PHILUPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

NEWSPAPERS  FOR  SALE 

EXCLUSIVE  WEEKLY  in  growing 
upscale  southern  California  market. 
Gross  near  $600M.  Cash  Flow  to 
owners  30%.  Call  Jim  Hicks  (Bolitho- 
Cribb  &  Associates)  (307)  684-9407. 

FORAUSTOF 

Publications  For  Sale  Go  To  ... 
WWW.  mediamergers .  com 

FOR  cuRRErrr  ustings 
GOTO 

cribb.com 


LIHLE  GOLD  MINE  -  South  Texas 
county  seat  weekly,  grossed  $350,000 
in  1998,  netted  $175,000.  Warm 
climate,  near  South  Padre  in  Rio 
Grande  Valley.  AXodem  building.  Send 
to  Box  08880,  Editor  &  Publisher. 


MICHIGAN:  Established  shopper 
$350,000;  FLORIDA:  Major  Atlantic 
shopper,  recreational  weekly 
$350,000;  Atlantic  Monthly  women's 
magazines  $295,000,  $250,000 
Mayo  Communications 
(813)  971-2061 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  hove  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


FAX  your  ad  to 
21 2  4929  ♦1259 
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EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 

ALL  AAAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fox  (256)  997-9656 

BUY  -  SELL  -  TRADE 
Contact  Dick  Swoney 
Pioneer  Equipment 
Phone  (217)  431-0275 
_ Fox  (217)  431-0273 _ 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 
•Spare  Parts  ‘Training  ‘Installation 
‘Mailroom  Systems 
‘Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  or  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
_ www.newstec.com _ 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


BEST  SELEaiON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

COMMERCIAL  PRESSES  &  AUXILLIARIES 
Brush  Dampener  Conversions 
(815)  648-461 1  Fax  (815)  648-2856 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  Internatianal,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact;  John  Wills 

Phone:  (516)  843-3003 
Fox:  (516)  843-2280 


MELVILLE,  NY 


A  BRIEF  DESCRIPTION  OF  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

‘22"  GOSS  COLORUNER,  27  print¬ 
ing  couples,  doubles  3:2,  160-page 
folder,  nine  45"  RTF's  -  1 990  vintage. 
‘Five  MAN  Roland  Lithomatic  II  units 
[  and  2  half  decks,  42"  RTF's  and  60  HP 
motors  &  controllers. 

‘10-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  150  HP  con¬ 
trollers  and  motors,  8  Carys  -  1981  vin¬ 
tage. 

‘9-unit  GOSS  URBANITE  with  1300 
series  1/2  &  1/4  page  folder  &  u.f.; 
paralleled  1 50  HP  motors;  9  units  (3  of 
which  are  stacked).  Press  is  very  clean 
&  in  very  good  operating  condition  - 
low  usage,  too.  Available  1st  quarter 
2000. 

j  ‘GOSS  URBANITE  tri-color  unit  with 
I  1 0-side  color  desk  (U-807). 

‘5-unit  HARRIS  V15C  with  jF7  &  30 
j  HP  drive,  1981  vintage,  available  first 
I  quarter  1999. 

!  ‘4  HARRIS  VI 5C  units  (converted  to 
i  VI 5D),  mid-70's  vintage. 

‘4-unit  NEWS  KING  &  COLOR  KING 
j  with  KJ6  and  30  H.P.  motor  and  drive. 

!  Can  be  seen  in  operation  and  will  be 
available  Sept.  99. 

i  ‘NEWS  KING  &  COLOR  KING  add¬ 
on  units,  folders,  press  drives  and  roll 
stands. 

‘Model  News  90  SIGNODE  TYERS, 
j  Model  2000  IDAB  Stackers  & 
I  STEWERT  GIAPAT  COR  Truck  Loaders. 

Inland  Newspaper 
Machinery  Carporation 
I  For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
I  www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
(404)  842-01 1 1 

WANTED  TO  BUY 

BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere. 

Call  Jim 

1  (800)  872-9990. 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355 
Fox  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 
Fax  (770)  590-7267 

Whatever  course  you  have  chosen  for 
yourself.  It  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of  the 
glory  of  striving.,  .if  your  sights  are  set  far 
above  the  merely  secure  and  mediocre 

David  Somoff 


INDUSTRY 

SERVICES 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  ‘  Expansion  ‘  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(516)  379-2797 
(727)  786-5930 

CIRCULATION  SERVICES 

Ml  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(877)  550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 


CIRCULATION  SERVICES  CIRCULATION  SERVICES 

BLENKARN  TELEMARKETING  j  PRO  STARTS 

‘  Auto  pay  experts  I  fhl^  TELEMARKETING  PROS 

(JnL/  I  EXPERTISE  IN  A  FULL  RANGE  OF 

Automatic  Bank/  SERVICES  INCLUDING 

Credit  Card  Transactions  DATABASE  MARKETING 

Joseph  Skoff  j  TOM  ZGONC 

(800)218-6731  '  (800)776-6397 

NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“We  will  be  at  the  NAA  conference  in  Chicago, 

July  18-20,  call  today  if  you  would  like  to  meet.” 

%li|h 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 

e-mail:  rhaas@rhaas.com 

Ron  Haas 

_ 

CIRCULATION  SERVICES 

TELE  DIREa  MARKETING,  INC. 

(91 2)  226-6100  Fox  (91 2)  226-541 4 
“newspaper  telemarketing  experts” 

HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CAlilNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 
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ANNOUNCEMENTS 

PRESSROOM  SERVICES 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 

PRESSROOM  CLEANING  PROBLEMS? 

CIRCULATION  SERVICES 

ELEaRICAL  DRIVE  SYSTEM? 

Dirty  presses,  ceilings,  walls,  beams? 

SPECTRUM  MARKETING  SERVICES 

A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 

One  Time  Service 

COMPUTER  SOFTWARE 

MASTHEAD  INTERNATIONAL 

ALL  WORK  DONE  TO  YOUR 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com 

(800)  545-6908,  24  hour  line 
(505)  842-1357 

P.O.  Box  1952 

Albuquerque,  NM  87103 

COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CAa  TOLL  FREE  (800)  657-21 1 0 

NEWSPAPER  SALES  MAGIC.  Subscrip¬ 
tion  sales  training  tapes.  4  upbeat 
tapes  show  how  to  close/objections. 
American  Reading  Association 
(888)  747-2949 
sales@magicm.com 


E&P’s  Classified 


The  newspaper  industry’s 
meeting  place. 

(212)  675>4380 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  A4ANAGER:  A  high  energy 
director  to  lead  a  group  of  9  Weekly 
Newspapers  and  3  Shopper/TMC's  in 
Baker/ Amite,  LA.  Must  be  experienced 
in  newspaper  management  with  ability 
to  expand  markets.  Benefits,  including 
401  (k)  plan.  Mail  resume,  please 
include  history  and  your  salary  require¬ 
ments  to  THE  EUNICE  NEWS,  P.O. 
Box  989,  Eunice,  LA  70535. _ 

GENERAL  MANAGER 

The  Sacramento  Bee  seeks  a  General 
Manager  to  oversee  the  advertising 
department  for  Neighbors,  The  Bee's 
award-winning  community  news 
division.  Responsibilities  include 
managing  two  sales  managers,  a  com¬ 
munity  publications  manoger  and  a 
staff  of  12  salespeople.  A  minimum  of 
5  years  managing  a  community  news¬ 
paper  is  desired.  Neighbors  publishes 
in  a  four-county  area.  Send  resume 
and  cover  letter  to  Steve  Bernard,  Vice 
President  of  Advertising  and  Market¬ 
ing,  The  Sacramento  Bee,  2100  Q 
Street,  Sacramento,  CA  958 1 6. 

HUMAN  RESOURCES  DIREaOR 

Central  Maine  Newspapers  (Kennebec 
Journal  and  Morning  Sentinel),  a  part 
of  Blethen  Maine  Newspapers,  a  Seat¬ 
tle  Times  Company,  has  an  opening  for 
this  key  position.  This  excellent  oppor¬ 
tunity  for  the  experienced  HR  manager 
reports  directly  to  the  president. 
Responsibilities  include  developing  and 
implementing  HR  strategy  for  the  com¬ 
pany,  oversight  of  employee  relations, 
training  and  development,  administra¬ 
tion  of  union  contracts,  legal  com¬ 
pliance,  compensation  and  benefits 
and  staffing. 

Requirements:  5  years  of  hands  on  HR 
experience,  proven  communication 
skills,  professional  level  style  and  an 
approachable  demeanor.  Superior 
problem  solving  skills  vital  at  both  the 
staff  and  management  level.  Excellent 
salary  and  benefits.  To  apply,  submit 
your  resume  with  letter  of  interest  to: 
Human  Resources  Director 
Central  Maine  Newspapers 
274  Western  Avenue 
Augusta,  ME  04330 
Fax:  (207)621-5610 
E-mail:  lpletzei@centralmaine.com 


ADMINISTRATIVE 

PUBLISHER 

The  Ann  Arbor  News,  a  seven  day 
publication  with  a  daily  circulation  of 
58,000  and  Sunday  of  74,000  is  look¬ 
ing  for  someone  to  replace  their  retir¬ 
ing  Publisher.  The  paper  is  located  in  a 
thriving  mid  size  community,  home  to 
The  University  of  Michigan.  Because 
the  community  is  near  a  major  metro 
market,  the  ideal  candidate  will  hove 
marketing  experience  in  a  competitive 
media  environment.  Experience  in 
strategic  planning  and  introducing  new 
products  and  innovations  also  impor¬ 
tant.  Previous  experience  at  the  Pub¬ 
lisher  level  with  a  proven  ability  to 
I  work  with  people  in  an  autonomous  set¬ 
ting  a  definite  plus. 

The  Ann  Arbor  News  has  an  excellent 
reputation  as  a  growing  community 
newspaper  dedicated  to  local  news.  Com¬ 
pensation  and  benefits  will  be  com- 
I  mensurate  with  experience.  If  you  are 
interested  please  send  your  resume  to: 

Dove  Wierman 
Ann  Arbor  News 

P.O.  Box  1147 
Ann  Arbor,  Ml  48106-1 147 

j  _ Pleose,  no  colls _ 

UNIQUE  OPPORTUNITY 
GENERAL  MANAGER 
NEW  SHOPPER  START-UP 
Investors  recognize  the  opportunity; 
you  get  to  make  it  work.  We're  looking 
for  just  the  right  person  who's  had 
sales  and  management  experience  in 
I  competitive  shopper  situations,  and  is 
now  ready  to  step  into  a  once-in-a- 
lifetime  chance  to  get  the  payoff  for  all 
your  hard  work.  Must  be  a  self  starter, 
want  and  need  minimal  supervision, 
and  willing  to  relocate  to  northern 
Indiana.  Send  resume  and  salary 
requirements  to  Box  08878,  Editor  & 
Publisher. 

ADVERTISING 

AD  DIREaORS  NEEDED! 

Paper  People  recruitment  service  has 
clients  nectoing  ad  directors  at  daily 
newspapers  in  Minnesota,  Alabama 
and  Texas.  Excellent  pay,  benefits  and 
opportunity  for  advancement.  In  con¬ 
fidence  contact  Jerry  Turner  at 
jturner@mmind.net  or  (918)  542-8861 
to  see  if  this  position,  pay  and  oppor¬ 
tunity  fits  you. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE  -  RETAIL 

The  Advertising  department  of  the 
Milwaukee  Journal  Sentinel  currently 
has  a  need  for  an  Account  Executive 
for  its  Retail  division.  This  key  position 
is  responsible  for  providing  sales  and 
customer  service  support  to  Local  Retail 
accounts,  developing  new  client 
accounts,  and  analyzing  and  devel¬ 
oping  ad  campaigns  for  current  clients. 
The  ideal  candidates  will  possess  a 
B.A.  in  either  Advertising,  Marketing 
or  Business,  as  well  as  excellent  oral 
and  written  communication  skills.  2 
years  of  outside  sales  experience  is 
preferred.  The  candidate  also  must 
hove  a  valid  Wl  Driver's  license  and 
an  insured  vehicle. 

The  chosen  candidate  will  enjoy  the 
following  benefits:  an  excellent  salarv 
with  bonus  structure,  medical,  dental, 
vision,  401  (k),  pension  plan  and  tuition 
reimbursement.  If  interested  please 
send  your  resume,  cover  letter  and 
salary  requirements  to: 

Jaumal  Sentinel  Inc. 

Human  Resources  Department 

333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 
Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 

ADVERTISING  DIREQOR 
The  Boca  Raton  News  has  an  exciting 
opportunity  available  as  our  Advertis¬ 
ing  Director.  The  candidate  will  be 
responsible  for  all  aspects  of  our  retail 
and  classified  advertising  division.  Pre¬ 
vious  newspaper  experience  a  plus.  Pro¬ 
ven  track  record  a  must.  Salary/ 
bonus/benefits  package.  Fax  resume 
Attn:  Jan  (561)338-4849. 

ADVERTISING  DIRECTOR  wanted  to 
oversee  all  planning,  sales, 
administrative  and  support  activities  (or 
ad  department  of  family-owned  daily 
(40,000  circulation)  and  weekly 
(65,000)  newspapers  operating  in  sub¬ 
urbs  south  of  Pittsburgh,  PA.  Reports  to 
Office  of  the  Publisher.  Ideal  applicant 
should  be  sales-oriented  leader  with  pro¬ 
ven  record  of  achievement  in  print 
medium.  Competitive  salary;  bonus 
opportunities;  comprehensive  benefit 
package.  Send  resume,  references, 
cover  letter  and  salary  requirements  to 
attention  of  Human  Resources, 
Observer  Publishing  Company,  1 22 
South  Main  Street,  Washington,  PA 
15301. 


I _ ADVERTISING _ 

AS  A  SUBSIDIARY  of  Journal  Commu¬ 
nications  Inc.,  which  is  employee- 
owned,  Milwaukee  Journal  Sentinel 
employees  have  the  opportunity  to  take 
part  in  the  stock  plan  in  addition  to  our 
generous  benefits  package  which 
includes  health,  dental,  vision,  401  (k), 
profit  sharing  and  pension  plan. 

The  Classified  Advertising  Telephone 
Sales  Department  of  the  Milwaukee 
Journal  Sentinel  has  the  following  key 
opening: 

CALL  CENTER  MANAGER 

The  Milwaukee  Journal  Sentinel  is  cur¬ 
rently  looking  (or  a  results  driven,  gool 
oriented.  Call  Center  Manager  to  head 
up  aur  Classified  Call  Center.  The  focus 
of  the  Coll  Center  Manager's  role  will 
be  to  direct  the  operations  of  the  coll 
center  to  achieve  sales  goals  vdiile  pro¬ 
ducing  high  quality  ads  and  represent¬ 
ing  our  organization  in  a  positive  pro¬ 
fessional  manner. 

The  Call  Center  Manager  will  play  an 
active  role  within  the  executive  man¬ 
agement  team  of  the  Advertising 
division.  This  individual  will  be 
responsible  for  leading  a  supervisoiy 
team  and  staff  to  exceM  monthly  goals 
through  coaching,  working  in  the  field 
with  representatives,  strategizing  to 
increase  market  share,  creating  suc¬ 
cessful  sales  promotions,  os  well  as 
meeting  or  exceeding  the  classified 
revenue  budget  and  staying  within  the 
expense  budget. 

Qualified  candidates  will  bring  with 
them:  innovative  and  progressive 
methods  for  carrying  out  the  Call  Cen¬ 
ter  function,  a  B.A.  in  marketing  or 
business  and  3-5  years  of  Call  Center 
or  Advertising  Sales  Management 
experience.  The  chosen  candidate  will 
enjoy  the  following  benefits:  Com¬ 
petitive  salary  with  bonus  structure, 
medical  benefits,  company  stock, 
401  (k),  pension  plan  and  tuition  reim¬ 
bursement.  Send  resume  and  cover  let¬ 
ter  with  position  title  and  salary  require¬ 
ments  in  confidence  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 

333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Come  grow  with  us!  We  just  added 
our  seventh  day  and  are  looking  to 
grow  circulation  in  this  fast  growing, 
sunny,  southern  California  community. 
We  are  looking  for  an  experienced,  com- 
munity  minded,  advertising  pro¬ 
fessional  with  exceptional  people  skills 
to  lead  our  talented  staff  into  the  new 
millennium.  If  you  are  looking  for  an 
opportunity  to  make  a  difference  in  the 
community;  if  you  are  interested  in 
warking  for  an  organizatian  where 
your  contributions  will  be  recognized 
and  rewarded;  if  you  ore  able  to 
inspire  teamwork  and  cooperation 
among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa¬ 
per,  then  send  us  a  resume,  and  cover 
letter  that  demonstrates  your  sales  and 
marketing  skills,  and  your  passion  for 
excellence.  We  are  the  Antelope  Valley 
Press,  a  family  awned,  midsize, 
award-winning,  community  daily  serv¬ 
ing  the  rapidly  growing  communities  of 
the  Antelope  Valley  including 
Palmdale,  and  Lancaster,  CA.  Send 
your  application  material  to: 

Williom  C.  Markham 
Publisher 

The  Antelope  Valley  Press 
P.O.  Box  4050 
Palmdale,  CA  93590-4050 

CLASSIFIED  ADVERTISING  MANAGER 

We  hove  an  immediate  opening  for  a 
Clossified  Advertising  Manager.  Our 
growing  market  includes  a  22,000 
circulation  daily,  a  Zoned-daily,  three 
weeklies,  Internet  and  a  variety  niche 
publications.  We  need  an  energetic 
and  sales-driven  individual  to  leocT  our 
eight-member  classified  sales  team  to 
the  next  level.  This  position  is  responsi¬ 
ble  for  classified  display,  and  transient 
(reader)  sales  department,  plus 
automotive  and  real  estate  categories. 

Major  responsibilities  include:  devel¬ 
oping  news  business;  creating  market 
plans  that  increase  classified  revenue; 
leading  a  staff  of  eight;  developing  pro¬ 
motions;  telesales,  and  Internet  sales. 
The  ideal  candidate  will:  be  a  sales- 
driven  individual  with  a  proven  track 
record;  have  a  minimum  of  three  years 
of  newspaper  management  experience 
combined  with  outside  sales  experi¬ 
ence;  be  a  team  player  with  the  ability 
ta  motivate  the  team,  and  be  goal 
driven. 

We  offer  a  top  salary,  commission, 
bonus,  401  (k),  and  excellent  benefits. 
The  Spectrum  a  Thomson  Newspaper, 
is  located  in  Utah's  Color  Country  sur¬ 
rounded  by  National  Parks.  We  extend 
south  into  Mesquite,  Nevada  and  north 
to  Cedar  City.  This  is  the  opportunity  to 
live  in  one  of  the  world's  most  beautiful 
places. 

Please  mail,  or  E-mail  your  resume  and 
a  cover  letter  telling  us  why  we  need 
you.  Also  tell  us  how  much  money  you 
would  like  to  make.  And  please  get  it 
to  us  by  July  20,  1999,  Linda  Lindus, 
The  Spectrum,  275  East  St.  George 
Blvd.,  St.  George,  UT  84770  or  E-mail 
to  Llindus@thespectrum.com 


ADVERTISING 


ADVERTISING 


COME  JOIN  THE  TEAM!  USA.NET 
www.usa.net 

One  of  the  fastest  growing  companies 
in  the  industry,  provides  premier  E-mail 
and  advanced  message  outsourcing 
solutions,  and  recently,  an  advanced  E- 
mail  classified  advertising  tool, 
AdMail,  that  may  revolutionize 
classified  advertising  for  the  publishing 
industry. 

Manager  Position,  based  in  Colorado 
Springs,  will  manage  client  devel¬ 
opment  groups  to  achieve  maximum 
market  penetration  end  client  retention 
by  developing/implementing  client 
launch  and  training  programs  far 
AdMail.  Representatives  based  in  East¬ 
ern  and  Western  U.S.,  will  manage 
AdMail  clients  to  achieve  market 
penetration/client  retentian  by  assisting 
in  new  launches  and  client  training. 

REQUIREMENTS: 

MANAGER  -  Bachelor's  degree  with 
8-t-  years  experience  in  managing  a 
customer  service/support  or  soles 
I  department  in  a  service  industry.  Expe¬ 
rience  in  the  newspaper,  print  or 
!  online  medio  a  strong  plus. 

REPRESENTATIVES  -  Bachelor's  degree 
with  5-t-  years  experience  in  sales  or 
j  account  management.  Experience  in 
i  newspaper,  print  or  online  media.  Ter- 
j  ritory  management  skills  and  experi- 
i  ence  with  conceptual  sales  ar  selling  pra- 
j  fessianal  services. 

I  Jim  Humphrey 

USA.NET 

E-mail:  Jhumphrey@corp.usa.net 
i  (719)265-2930 

Fax:(719)265-2922 
1155  Kelly  Johnson  Blvd,  #400 
Coloracb  Springs,  CO  80920 


SALES  AUTOMATION  PROJEa  i 

MANAGER  j 

The  San  Francisco  Newspaper  Agency,  | 
agent  of  the  San  Francisco  Chronicle  | 
and  San  Francisco  Examiner  Newspa¬ 
pers,  is  currently  seeking  a  professional 
project  manager  who  will  continue  our 
efforts  to  bring  sales  automation  tools 
and  tactics  to  our  award  winning  sales 
team.  The  Advertising  Sales  Automa¬ 
tion  Manager  will  build  strong 
alliances  with  all  levels  of  the  organiza¬ 
tion  to  meet  our  competitive  challenges 
and  opportunities.  In  addition,  this 
individual  will  use  new  technology  to 
enhance  the  customer  encounter  and 
refine  the  sales  process. 

We  are  seeking  a  highly  skilled  indi¬ 
vidual  with  the  following  qualifications: 

•Extensive  project  management 
experience 

•Ability  to  work  effectively  with  all 

levels  of  the  organization 

•Working  knowledge  of  databases 

and  client  server  technologies  used  in 

sales  force  automation 

•Strong  understanding  of  the  sales 

process 

•Ability  to  work  with  technical  staff  to 
develop  new  sales  applicotions 

If  you  are  interested  in  combining  your 
sales  aixf  marketing  background  with 
your  technical  side,  please  forward 
your  resume  and  cover  letter  immedi¬ 
ately  to: 

San  Francisco  Newspaper  Agency 
Human  Resources  Department, 
Job#99-012 
925  Mission  Street 
San  Francisco,  CA  94103 
E-mail  ebellamy@sfna.com 


ADMINISTRATIVE 


ADMINISTRATIVE 


The  Reporters  Committee  for  Freedom  of 
the  Press,  a  non>profit  legal  defense 
organization  for  journalists,  is  seeking  a 
new  executive  director. 

Duties:  Oversee  an  eight-person  staff  at  the 
committee’s  Arlington,  Va.,  headquarters; 
coordinate  legal  aid  for  journalists;  supervise 
preparation  of  legal  briefs  in  key  First 
Amendment  cases;  network  with  other  media 
law  experts;  serve  as  a  national  spokesperson  on  free  press 
and  freedom  of  information  issues;  oversee  production  of  a 
quarterly  magazine,  a  twice-monthly  newsletter,  and  other 
publications;  and  raise  money  to  fund  the  organization.  Some 
travel  involved. 

Minimum  requirements:  attorney  qualified  for  the  D.C.  and 
Virginia  bars,  journalism  experience,  and  an  understanding 
of  non-profit  organizations  and  the  news  media. 

Send  resume,  references  and  salary  requirements  to: 

The  Reporters  Committee  for  Freedom  of  the  Press 

1815  N.  Fort  Myer  Drive,  Suite  900 
Arlington,  VA  22209 

Attn:  Executive  Director  Search  Committee 

For  more  information  about  the  organization,  visit  our  website 
at  <www.rcfp.org> 


_ ADVERTISING _ 

ADVERTISING  DIREQOR 
Ready,  Fire,  Aim! 

If  you  develop  sound  business  ideas 
overnight  and  want  to  implement  them 
the  next  day  without  a  lot  of  red-tape 
then  you  should  apply. 

Vast  untopped  revenues  await  the 
sales-oriented  Ad  Director  who  comes 
to  work  for  this  family  owned  doily  in 
beautiful  southern  Kentucky!  Every 
year  a  couple  new  major  chain  stores 
discover  our  growing  college  town,  but 
there's  still  plenty  of  locally  controlled 
advertising  left  to  sway  our  way. 

The  best  candidate  will  hove  3-5  years 
newspaper  advertising  management 
experience  with  emphasis  on  sales 
training  and  development. 

This  is  a  good  opportunity! 

Apply  to  Mark  Van  Patten,  general 
manager.  Daily  News,  P.O.  Box 
9001 2,  Bowling  Green,  KY  42102. 


CLASSIFIED  MANAGER 

Experienced  classified  manager  sought 
for  19,000  daily  in  high  growth 
market.  Sabry,  MBO,  plus  full  benefit 
package  included.  Submit  resume, 
including  salary  history  to  Donna 
AAcNichol,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 


MAJOR  ACCOUNTS  SALES 
MANAGER 

The  Sacramento  Bee  has  an  opening 
br  a  Major  Accounts  Soles  Manager 
to  lead  our  Retail  Advertising  major 
accounts  sales  team.  The  Manager  will 
be  responsible  for  managing  and 
motivating  this  team  in  achieving  indi¬ 
vidual  and  collective  group  and 
departmental  revenue/volume 
performance  objectives.  We  are  seek¬ 
ing  an  individual  with  newspaper 
retail  advertising  management,  with 
experience  in  major  accounts.  The 
Sacramento  Bee  offers  a  competitive 
salary  and  bonus  structure  plus  an 
extensive  benefits  package  including 
401  (k)  and  fitness  and  child  care  cen¬ 
ters. 

Please  fax  resume  and  cover  letter 
to  (916)  321-1984.  Or  mail  to  The 
Sacramento  Bee,  Human  Resources, 
P.O.  Box  15779,  Sacramento,  CA 
95852. 


fiXymmm 

ad  to 

212*929*1259 
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HELP  WANTED 

ADVERTISING 

SALES  MANAGER/COACH 

The  Advertising  department  of  the 
Milwaukee  Journal  Sentinel  currently 
has  a  need  for  a  Sales  Manager/ 
Coach  for  its  Retail  division.  This  key 
position  is  responsible  for  supervising 
and  motivating  their  sales  team,  direct 
ing  them  to  achieving  both  individual 
and  team  revenue  goals,  assisting  them 
in  developing  new  accounts,  analyzing 
sales  activities  and  the  growth  of  each 
account  executive.  The  ideal  candidate 
will  possess  a  B.A.  in  either  Advertis¬ 
ing,  Marketing  or  Business,  as  well  as 
excellent  oral  and  written  communica¬ 
tion  skills,  3  to  5  years  of  outside  sales 
experience,  some  management/ 
supervisory  experience  preferred.  The 
candidate  also  must  have  a  valid  Wl 
Driver's  license  and  an  insured  vehicle. 

The  chosen  candidate  will  enjoy  the 
following  benefits:  an  excellent  salary 
with  bonus  structure,  medical,  dental, 
vision,  401  (k),  pension  plan  and  tuition 
reimbursement.  If  interested  please 
send  your  resume,  cover  letter  and 
salary  requirements  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 

333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 

ADMINISTRATIVE 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

[  1 28,000  Sunday  circulation  newspa- 
I  per  is  seeking  experienced  leadership 
to  direct  a  department  of  26.  The 
I  Clarion-Ledger  is  Mississippi's  largest 
daily  located  in  the  state's  capital  of 
Jackson.  Our  MSA  ranks  #119  in 
population  and  #95  in  HH  EBI  of 
$150,000-f.  Jackson  typifies  the  new 
South  and  is  progressive,  attractive, 
growing,  sophisticated  market.  We 
seek  a  product  manager,  effective 
trainer  and  developer,  risk-taker  with 
an  established  management  success 
record,  and  a  consummated  planner. 

I  Please  send  your  confidential  resume  to 
Mr.  Lindsay  Carter,  The  Clarian- 
Ledger,  P.O.  Bax  40,  Jackson,  MS 
39205. 

Equal  Opportunity  Employer 

RETAIL  ADVERTISING  MANAGER 

j  The  Delaware  Caunty  Daily  Times,  PA, 
50,000  daily,  is  searching  for  a  RAM 
to  lead,  motivate  and  develop  staff. 
Must  be  experienced  in  a  competitive 
print  market,  hove  a  praven  record  for 
increasing  revenue  through  print  and 
Internet  sales  strategies  and  hove  the 
ability  ta  wark  effectively  in  a  Guild 
[  environment. 

1  Please  send  resume  with  salary  require- 
j  ments  to: 

D.L.  Fox,  Ad  Director 
Delaware  County  Daily  Times 
5(X)  Mildred  Avenue 
Primos,  PA  1 901 8 
E-mail:  dfox@op.net 

ADMINISTRATIVE 


ASSOCIATE  DIRECTOR 


New  Directions  for  News,  a  non-profit  agency  affiliated  with  the 
University  of  Missouri,  serves  as  the  nation's  leading  think  tank  devot¬ 
ed  to  fostering  innovation  in  the  news  and  information  industry. 
Funded  by  major  grants  from  corporations  and  foundations  within 
the  information/media  industries,  it's  mission  is  to  identify  and  dis¬ 
seminate  new  trends  and  technologies  in  delivery  systems  that  will 
impact  media,  news,  and  technology. 

The  position  of  Associate  Director  requires  a  multi-talented  individ¬ 
ual  with  the  capabilities  and  experience  to  serve  as  Chief  Operating 
Officer,  oversee  fundraising,  management  of  internal  organization 
and  staff  of  12-15,  and  interact  directly  with  Board  of  Directors, 
grantors  and  media  industry  leaders.  Qualified  candidates  will  have 
highly  developed  creative  abilities  and  appropriate  media 
experience  to  work  with  the  Executive  Director  to  co-develop  and 
implement  mission,  policy,  planning,  program,  fund  raising,  research 
and  outreach  activities. 

If  you  possess  a  Bachelor's  degree  in  a  related  field,  have  relevant 
management  and  media  industry  experience,  and  would  like  to  be 
considered  for  the  position,  mail  or  fax  cover  letter  and  resume  to: 

Duane  McCombs 
HR  Outsourcing 
7529  N.  Granby  Avenue 
Kansas  City,  MO  64151 
Fax:  (81 6)  505-3141 
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_ ADVERTISING _ 

SALES  AAANAGERS  NEEDED 

Florida  area  and  Mid-wesf  area. 
Keisler-Williams  Newspaper  Services 
works  with  newspapers  to  sell  ads  an 
weekly  church  pages  and  other 
specials.  Newspaper  experience,  ad 
sales,  and  ability  to  travel  are 
required.  Challenging  positian  has 
many  rewards  and  much  indepen¬ 
dence.  We  furnish  accounts,  pay 
salary  plus  expense  allowance,  and 
assist  on  ad  sales.  Contact  us  about 
Full  and  Part  time  positions. 

(800)  293-4709 

_ Fax  (804)  293-4884 _ 

RECRUITMENT  ADVERTISING 
SALES  MANAGER 

The  Hartford  Courant  is  looking  for  a 
seasoned  Recruitment  Advertising 
Sales  Manager  ta  strategically  lead, 
manage  and  motivate  its  recruitment 
advertising  sales  team  to  exceed 
budget,  increase  market  share  and 
exceed  customer  expectations.  Take 
charge  of  a  category  facing  exciting 
challenges.  Lead  this  sales  team  into 
the  next  century,  and  thraugh 
innavative,  out-of-the-box  thinking, 
provide  employers  and  job  seekers 
with  the  products  and  tools  they  will 
keep  coming  back  to  use. 

Qualified  candidates  should  possess  a 
vision  and  passion  for  this  critical 
Classified  category,  have  a  sense  of 
humor  and  run  on  high  energy  and 
enthusiasm. 

Preferred  work  experience:  direct  ad 
agency,  job  fair  or  recruitment;  niche 
experience.  Recruitment  management 
background  con  be  online  only,  print 
or  both.  Will  consider  manager  from 
other  advertising  categories  if  strong 
recruitment  advertising  sales  in  a 
senior  position  is  part  of  background. 
College  degree  or  equivalent  business 
experience  is  required. 

Position  requires  the  following  strong 
basic  management  skills:  excellent 
interpersonal  skills,  strong  oral  and 
written  communication  skills,  and  out¬ 
standing  leadership  skills  with  a  focus 
on  team  building,  budget  control,  busi¬ 
ness  plan/project  development  and 
prioritization.  A  commitment  to 
diversity,  staff  development  and  one- 
on-one  coaching  is  essential.  We  offer 
excellent  salary  and  compensatian 
plan,  401  (k)  and  benefits  package. 

Please  send  resume,  cover  letter,  and 
salary  requirements  to: 

Hartford  Courant 
Employee  Services  Dept; 

228  Broad  Street;  Hartford,  CT  061 1 5 
E-mail:  hcresumes@courant.com 
Fax:  (860)  520-3000 

The  Hartford  Courant  is  an 
Equal  Opportunity  Employer  Committed 
to  Workforce  Diversity 

Everyone,  without  exception,  is  searching 
hr  happiness 

Blaise  Pascal 


_ ADVERTISING _ 

TAHOE  CARSON  AREA 
NEWSPAPERS 

ADVERTISING  SALES  EXECUTIVES 

Tahoe  Carson  Area  Newspapers,  a 
group  of  six  award-winning  community 
newspapers  located  in  the  Carson 
Valley  (Nevada)  and  Lake  Tahoe  area, 
is  looking  for  a  few  good  advertising 
sales  executives.  The  individuals  we 
are  looking  for  enjoy  the  sales  process 
and  can  apply  consultative  sales  tech¬ 
niques.  The  applying  sales  pro¬ 
fessionals  need  a  track  record  in 
I  developing  new  business  and  have  the 
ability  to  present  ideas  to  their 
customers  through  well-written,  creative 
presentations  and  proposals. 

All  candidates  must  be  motivated,  self¬ 
starters  that  can  work  in  a  team 
environment  and  be  willing  to  win. 
Previous  sales  experience  is  a  must, 
and  media  experience  is  a  real  plus. 
Candidates  must  have  the  ability  to 
work  under  sales  deadline  pressure, 
have  great  organizational  skills  and 
good  computer  skills. 

If  you  are  interested  in  joining  a  grow¬ 
ing  community  newspaper  group  and 
live  in  one  of  the  premier  resort  loca¬ 
tions  in  the  US,  forward  your  resume  to 
us.  We  offer  a  competitive  compensa¬ 
tion  and  benefit  package.  Hurry, 
deadline  for  application  is  July  15. 
Send  to: 

Mary  Jurkonis 

Sales  and  Marketing  Director 
Tahoe  Carson  Area  Newspapers 
P.O.  Box  2288 
Carson  City,  NV  89702 

ART/EDITORIAL 

GRAPHICS  DESIGNER 

Colorful  and  lively  100,000-F  morning 
daily  in  Yale's  hametown,  seeks  a 
dynamic,  innovative  graphics  designer 
to  work  with  two  associates  on  graph¬ 
ics  presentation.  Strong  computer  and 
design  skills  essential.  Minorities  are 
encouraged  to  apply.  Letter,  resume 
and  3  samples  of  your  work  to  Jack 
Kramer,  editor.  New  Haven  Register, 
40  Sargent  Drive,  New  Haven,  CT 
06511-5918. 

NO  PHONE  CALLS,  PLEASE 

_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Courier-Post,  a  100,000- 
circulation  newspaper  in  the  com¬ 
petitive  South  Jersey/Philadelphia 
market,  is  seeking  an  expert  graphic 
artist  far  our  Editorial  Graphics 
Department.  Responsibilities  will 
include  information  graphics,  illustra¬ 
tions,  and  paae  design.  Successful 
candidates  will  have  a  Bachelor's 
degree  in  graphic  design,  drawing 
skills,  and  the  advanced  use  of  QuarkX¬ 
Press,  Freehand  and  Photoshop.  Print 
media  design  experience  preferred. 
Initiative  in  proposing  and  researching 
graphics  is  expected.  Portfolio  of  pre¬ 
vious  work  will  be  required  at  time  of 
interview.  Please  send  resume  and 
salary  requirements  to  Stacy  B.  Oliveri, 
personnel  manager,  Courier-Post,  P.O. 
Box  5300,  Cherry  Hill,  NJ  08034.  The 
Courier-Post  is  a  Gannett  Newspaper 
and  an  Equal  Opportunity  Employer. 

www.mediainfo.com 
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HELP  WANTED 

ART/GRAPHICS 

HTML/GRAPHICS  EDITOR 
Major  emergency  services  web  sife 
seeks  Washington,  DC  area-based 
person  proficient  in  all  aspects  of  HTML 
editing  and  some  graphic  design. 
Should  be  able  to  do  HTML  coding 
without  use  of  any  “assist”  software  as 
well  as  use  of  FTP  software,  Photoshop, 
basic  use/implementation  of  CGI  and 
Perl,  JAVA  and  other  web  essentials. 
Qualified  person  should  also  be 
knowledgeable  about  current  and 
breaking  events  and  have  above  aver¬ 
age  writing  and  editing  skills.  E-mail 
your  resume  to  dave@coolwrlter.net  or 
send  via  regular  mail  to  P.O.  Box  629, 
College  Park,  MD  20740.  Resumes 
sent  via  the  Internet  should  be  in  TEXT 
only  format  and  include  URLs. 

CIRCULATION 

7  DAY  ZONE  1  newspaper  seeks 
experienced  circulation  director  to  suc¬ 
cessfully  compete  in  highly  competitive 
market  place.  Solid  Rome  delivery, 
single  copy  and  NIE  track  record 
required.  Position  can  lead  to  growth 
potential  in  rapidly  expanding  com¬ 
pany.  Resume,  salary  history  and  brief 
outline  of  how  you've  grown  net  paid 
circulation  required.  Reply  to  Box 
08879,  Editor  &  Publisher. 

CIRCULATION  DIREaOR 
JOIN  A  WINNING  TEAM 
Are  you  a  market-sawy  circulation 
executive  interested  in  joining  one  of 
the  most  innovative  and  leading  edge 
companies  in  North  America?  Are  you 
a  team  player?  A  natural  leader?  We 
could  have  a  spot  for  you.  Send  a  letter 
explaining  your  vision  for  driving 
readership  and  circulation  growth  in 
support  of  increased  market  penetra¬ 
tion,  along  with  your  resume  and 
salary  expectations  to  Box  08884, 
Editor  &  Publisher. 

CIRCULATION  MANAGER 
17,000  7  Day 

Thomson  Newspapers  seeks  a  circula¬ 
tion  executive  for  The  Marion  Star.  This 
newspaper  received  a  second  place 
General  Excellence  award  in  a  state 
competition  and  is  improving  every 
day.  Now  it  needs  to  build  an  excellent 
circulation  team. 

The  successful  candidate  will  have  a 
strong  history  of  success  in  leading  a 
staff  in  operations  and  sales.  The  pub¬ 
lisher  is  particularly  interested  in  a 
circulator  that  will  work  with  the  editor 
to  deliver  a  product  that  readers  want 
(through  Thomson's  Reader  Inc.  Pro¬ 
gram). 

The  successful  candidate  will  have  a 
degree  or  equivalent  experience  and 
3-5  years  in  management.  An  excellent 
compensation  and  benefits  package 
including  health/dental/life  insurance, 
paid  vacation  and  401  (k)  is  offered. 

Interested  candidates  should  forward  a 
cover  letter  and  resume  immediately  to: 

Dan  Show,  Publisher 
The  Marion  Star 
Thomson  Central  Ohio 
1 50  Court  Street 
Marion,  OH  43302 
Fax:  (740)  375-5199 
E-mail:  dshaw@cosmg.com 
Equal  Opportunity  Employer 

www.medialnfo.com 


I _ CIRCULATION _ 

I  CIRCULATION  DIRECTOR  sought  for 
I  group  of  weeklies  in  Zone  3.  Show  us 
track  record  of  3-5  years  in  growing 
subs  through  carriers  and  dynamic  pro- 
i  motions.  People  skills  a  must  for  recruit¬ 
ing,  retention,  customer  service.  Reply 
to  ^x  08887,  Editor  &  Publisher. _ 

CIRCULATION  AAANAGER 
Charming  New  England  coastal  com¬ 
munity  newspaper  is  looking  for  an 
experienced  circulation  person  to 
manage  a  youthful  inexperienced  staff. 

,  Salary  in  low  $30s  plus  incentive. 

;  Excellent  benefits  package.  Send 
i  resume  to: 

I  Dan  O'Neil 

1  Publisher 

The  Westerly  Sun 
56  Main  Street 
Westerly,  Rl  02891 
Or  E-mail  dponeil95@aol.com 
i  _ No  phone  colls _ 

CIRCULATION  MANAGER 
:  USA  TODAY 

j  The  Nation's  Newspaper  is  looking  for 
i  a  circulation  manager  for  the  Min- 
i  neapolis-St.  Paul  region. 

The  ideal  candidate  for  this  dynamic 
j  media  company  will  possess  outstand- 
I  ing  leadership  to  develop  a  staff  of  dis¬ 
trict  sales  managers  and  work  as  a 
team.  Strong  organization  and  com- 
!  munication  skills  with  the  ability  to 
■  utilize  PC  technology  and  manage  a 
!  budget  are  essential  A  college  degree 
I  and  a  minimum  of  five  years  man- 
I  agerial  and  circulation  sales  experi- 
I  ence  is  required.  We  offer  a  com- 
1  petitive  salary,  great  benefits  and  a 
'  401  Ik)  plan.  Qualified  individuals 
'  should  send  their  resume  with  salary 
j  requirements  to: 

,  USA  TODAY 

I  Attn:  Human  Resources 

!  1 905  County  Road  C  West 

1  Roseville,  MN  551 13 

:  _ EOE _ 

j  CIRCULATION  DIREaOR 

'  An  opening  exists  at  this  award- 
!  winning  family  owned  mid-sized  daily 
j  and  Sunday  newspaper  located  in 
!  scenic  New  England  for  a  career 
minded  Circulation  Director  who  has  a 
i  proven  record  of  sales  success  in  grow- 
I  ing  home  delivery  and  street  sales. 

'  Ideal  candidate  will  hove  fresh  ideas, 

I  strong  work  ethic  and  demonstrated 
leadership  skills  supervising  a  staff  of 
j  young  and  eager  talent  as  well  as 
j  interfacing  with  customers. 

I  Interested  persons  should  send  a 
j  resume,  cover  letter  and  sample  news- 
I  paper  to  Box  08885,  Editor  &  Pub¬ 
lisher _ 

I  CIRCULATION  MANAGER  -  Our  26- 
j  year  veteran  Circulation  Manager  has 
j  announced  his  retirement.  We  seek  a 
!  sales  professional  to  lead  our  sales  and 
service  team.  Resume,  including  salary 
goals,  to  Publisher,  P.O.  Box  1 238, 
Koseburg,  OR  97470. 

THE  PAUvL  BEACH  POST 
TELEAAARKETING  MANAGER 
An  outstandina  opportunity  for  sea¬ 
soned  telemarketer  to  increase  sub- 
!  scriber  base  for  growing  South  Florida 
i  newspaper  by  supervising  telemarket- 
I  ing  sales  operation.  Requires  solid 
;  experience  and  knowledge  of  the 
j  industry  including  successful  telemarket¬ 


ing  management  experience.  Excellent 
salary,  location  and  benefits.  Send 
resume  and  salary  requirements,  ^pjy 
to  Human  Resources,  P.O.  Box  24/00, 
West  Palm  Beach,  FL  33416-47(X)  or: 

Fax  (561)820-4192 


_ CIRCULATION _ 

I  CIRCULATION  SALES  MANAGER 

j  The  Tribune  in  suburban  Phoenix,  Ari- 
1  zona,  a  100,000-h  circulation  paper  is 
seeking  a  Soles  Manager  to  manage 
outside  sales  and  an  inside  telemarket- 
I  ing  staff.  Responsibilities  will  also 
j  include  developing  and  coordinating 
I  new  sales  programs  to  increase  and 
j  retain  home  delivery  circulation  and 
I  using  databases  for  targeting  and  track- 
j  ing  sales.  If  you  have  a  proven  track 
'  record  of  developing  strategies  which 
!  have  resulted  in  increased  sales  and  if 
you  have  superior  communication, 
coaching  and  training  skills,  this  may 
be  the  job  for  you. 

j  We  offer  a  competitive  salaiY,  great 
I  benefits  and  a  401  (k)  plan.  QuaTified 
I  individuals  should  send  their  resume 
.  and  salary  requirements  to  The 
j  Tribune,  Karen  Bulissa,  Human 
Resources,  1 20  W.  1  st  Avenue,  Mesa, 
AZ  85210. _ 

CIRCULATION  SALES  & 
i  MARKETING  AAANAGER 

'  The  Buffalo  News  is  currently  accepting 
applications  for  the  position  of  Circula- 
tion  Marketing  Manager. 
Responsibilities  include  the  managing 
I  of  all  home  delivery  acquisition  and 
retention  programs  as  well  as  single 
I  copy  promotions  through  creative 
j  hands-on  involvement.  Strong  market- 
j  ing  skills,  solid  follow-through,  good 
analytical  skills  and  above  average  PC 
skills  are  essential.  The  ideal  candidate 
will  have  at  least  2-3  years  of  newspa¬ 
per  circulation  sales,  retention  experi¬ 
ence.  Good  management  skills  are  a 
must.  This  is  a  rare  opportunity  to  build 
a  marketing  department  from  the 
ground  up. 

Qualified  applicants  should  Mail/Fax/ 
E-mail  a  resume  with  cover  letter  to: 

The  Buffalo  News 

j  One  News  Plaza,  P.O.  Box  100 
I  Buffalo,  NY  14240 

Attention:  Paul  Gloeser 
'  Fax:(716)849-5467 

E-mail:  pglaeser@buffnews.com 

I  WANTED:  CIRCULATION  DIREaOR 
for  medium-size.  Southwestern  daily. 
Must  hove  experience  building  circula¬ 
tion.  Send  resume  to  Box  08882, 
Editor  &  Publisher. 

COMMUNICATIONS 

DIREaOR  OF  COMMUNICATIONS 
Nonprofit,  nonpartisan  New  York- 
I  based  organization  seeks  Director  of 
>  Communications.  Applicants  should 
;  hove  significant  experience  in  execut- 
j  ing  national  press  and  leadership  dis- 
!  semination  campaigns;  working  with 
I  news  organizations  and  journalists; 

I  developing  pai+nerships  with  organiza- 
I  tions  in  ecfucation,  business,  media, 

I  and  government;  and  creating  both 
I  print  and  online  press  and  publicity 
I  materials. 

'  Resumes  should  be  sent  to: 
t  Alex  Trilling 

Public  Agenda 

I  6  East  39th  Street 

NewYork,  NY  10016 
I  No  phone  calls,  please 


A  50,000-CIRCULATION  daily  in  New 
England  is  looking  for  an  editorial 
writer/letters  eaitor.  Must  have 
excellent  writing,  editing  skills,  at  least 
5  years  newspaper  experience.  Send 
resume,  3  columns/editorials, 
references  to  Box  08877,  Editor  &  Pub¬ 
lisher. 


i  25  000  CIRCULATION  DAILY  in  cen- 
i  tral  Indiana  seeking  business  reporter, 

I  editor.  Responsibilities  include  report- 
j  ing  on  local  business  scene  on  a  daily 
i  basis,  putting  together  a  strong  local, 

I  wire  business  package  daily,  Sunday. 
Manufacturing,  auto  industry,  labor 
unions  are  among  biggest  issues.  Prior 
business  writing  experience  required. 

;  Send  resumes,  clips  to  Dan  McCaleb  at 
i  the  Kokomo  Tribune,  P.O.  Box  9014, 
j  Kokomo,  IN  46904. _ 

j  27,000  DAILY  SEEKS  Sports  Editor 
j  Employee  shares  make  Post  Register's 
j  best  lienefits  you'll  find.  Outside,  Out- 
;  door  Life  rate  ours  a  top  Rockies  town: 

Yellowstone,  Tetons,  Targhee.  Our  best 
j  go  to  Sports  Illustrated.  Lead  5-person 
j  staff  covering  prep  and  j.c.  and  college 
I  sports.  Apply  ASAP  Dean  Miller, 
dmiller@idahonews.com 
333  Northgate,  Idaho  Falls,  ID  83401 . 

49er  BEAT  WRITER 

I  Here's  a  dream  NFL  beat:  Live  in  the 
I  San  Francisco  Bay  Area  and  cover  the 
^  49ers.  The  Press  Democrat  in  Santa 
I  Rosa,  CA,  has  an  immediate  opening 
i  for  someone  wrho  can  do  it  all  -  con¬ 
tinue  the  legacy  of  breaking  major 
news,  produce  impact  enterprise  work, 

:  write  with  flair  and  perform  under  tight 
i  deadlines.  The  Press  Democrat  is  an 
!  award-winning  100,000-circulation 
I  daily  owned  by  the  New  York  Times. 

,  Send  vrork  samples  and  resume  by  July 
1  9  to  George  Manes,  executive  sports 
I  editor,  P.O.  Box  910,  Santa  Rosa,  CA 
I  95402.  EOE _ 

AGGRESSIVE  ENERGETIC  editor/ 
writer  for  monthly  trade  magazine 
j  needed  to  cover  the  increasingly  com- 
I  petitive  finarKial  planning  industry. 

;  Looking  for  all  rounder  eager  to  dive 
j  into  coverage  of  fast  breaking  news 
including:  cutting  edge  pieces  on  finan- 
j  cial  planning,  interviewing  top  industry 
figures,  features,  conference  coverage 
I  and  press  releases.  May  be  required  to 
j  cover  other  assignments  as  necessary. 

I  Successful  applicant  must  hove  college 
i  degree  or  equivalent,  strong  financial 
I  writing  ability,  organizational  and 
j  interpersonal  skills,  basic  computer 
i  skills  with  an  understanding  of  the 
I  Internet  and  E-mail. 

Some  travel  may  be  required.  Flexible 
hours.  Fax  resume  to  ET 
;  _ (847)  537-7740 _ 

I  ASSISTANT  CITY  EDITOR 
j  Progressive  Gulf  Coast  1(X),OOC)-f  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor  position.  Would 
supervise  general  assignment  and  beat 
reporters  at  national  award-winning, 

I  enterprise-oriented  paper.  Submit  clips 


Editor  &  Publisher. _ 

ASSISTANT  METRO  EDITOR 

1 1 6-year  old  award  winning  newspa¬ 
per  has  an  opening  for  an  Assistant 
Metro  Editor.  Five  years  of  reporting 
experience,  copy  editing  or  supervisory 
experience  preferred.  Tuesday  through 
Saturday  evening  shift.  We  offer  salary 
commensurate  with  experience,  a  good 
work  environment  and  excellent  hiwe- 
fits.  Send  resume  with  work  samples  to 
Human  Resources,  The  Town  Talk,  P.O. 
Box  7558,  Alexandria,  LA  71306  or 
E-mail  to: 

personnel@thetawntalk.com  EOE 
Drug  Free  Workplace 


EDITOR  &  PUBLISHER  /  JULY  3.  1999 
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HELP  WANTED 


_ EDITORIAL _ 

ALABAMA  UVE  SEEKS 
EDITOR-IN-CHIEF 

The  Editor-in-Chief  is  responsible  for 
management  of  the  content  for  Ala¬ 
bama  Live,  www.al.com  the  state's 
largest  and  fastest-growing  web  site. 
Duties  include  management  of  the 
editorial  team  and  angaing  devel¬ 
opment  and  implementation  or  our  con¬ 
tent  strategy  for  the  site.  Key  rela¬ 
tionships  for  the  position  include  the 
editorial  staffs  at  aur  affiliated  news¬ 
papers  and  other  content  affiliates 
including  TV,  radio  and  print  as  well 
as  caordination  with  our  corporate 
office  at  Advance  Internet  on  content 
related  matters.  The  position  reports  to 
the  President/CEO  of  Alabama  Live 
and  is  located  in  Huntsville,  AL. 

Requirements  for  the  position  include 
approximately  10  years  af  media 
experience,  ideally  with  a  mixture  of 
traditional  media  and  Internet  pub¬ 
lishing.  Degree  in  journalism  or  com¬ 
munications  is  desired.  Must  be  an 
avid  user  af  the  Internet.  Interest  in 
sports  is  a  plus.  Strong  leadership  skills 
are  needed  including  the  ability  to 
motivate  and  train  the  production 
team.  Excellent  teamwork  skills  are 
mandatary  as  well  as  ability  to  develop 
and  nurture  external  relationships. 

Please  forward  all  resumes  to 
jobs@al.com  or  fax  ta  (256)  890-0046 

ASSISTANT  NEWS  EDITOR 
High-quality  seven-day  AM  daily  with 
17,500  circulatian  in  ane  af  New  Eng¬ 
land's  most  beautiful  spots  seeks  an 
astute  content  editor  to  join  its  night 
local  news  operation.  The  job  involves 
copy  editing  and  same  page  design, 
but  the  primary  responsibility  is  editing 
wisely  and  well,  in  partnership  with 
reparters  wha  range  in  experience 
from  rookies  to  veterans  of  large  metro 
papers. 

A  minimum  af  twa  years  newspaper 
editing  experience  preferred.  Pay  com¬ 
mensurate  with  experience.  No  phone 
calls,  please.  Send  letter,  resume  and 
three  work  samples  ta  Jim  Fax,  Valley 
News,  P.O.  Bax  877,  White  River  Junc¬ 
tion,  VT  05001 . 


AWARD-WINNING  BUSINESS  weekly 
seeks  an  enterprising  reporter  to  work 
in  Lancaster,  PA  bureau,  cavering 
retail,  agriculture  and  technology.  2-5 
years  business  reporting  experience 
required.  Send  resume,  dips  to  Editor 
Elizabeth  Cummings,  Central  Penn  Busi¬ 
ness  Journal,  409  South  Second  Street, 
Harrisburg,  PA  17104. 

BUSINESS  EDITOR 

The  Fresna  Bee,  Central  California's 
leading  newspaper,  is  looking  for  a 
talented  editor  to  manage,  lead  and 
motivate  our  Business  department 
reporters  and  copy  editors.  This  editor 
will  be  responsible  for  content  of  daily 
and  weekend  business  sections.  Must 
have  management  experience,  be  an 
aggressive  news  haund  and  a  self¬ 
starter.  Good  news  judgment,  editing 
and  design  skills  a  must.  Competitive 
salary  plus  benefits  package.  Send 
resume,  cover  letter  to  The  Fresno  Bee, 
1 626  E  Street,  Fresno,  CA  93786  or 
resume@fresnobee.com 


_ EDITORIAL _ 

BUSINESS  EDITOR 

Ideal  candidate  is  enterprising  self¬ 
starter  with  a  minimum  three  years 
newsroom  experience  and  strong 
grasp  of  business  fundamentals.  Writes 
and  edits  for  a  multi-page  section  with 
updated  stocks  report,  strong  local  busi¬ 
ness  report  and  survey  of  top  national 
business  stories.  Supervisory  experi¬ 
ence  a  plus  for  assigning  from  news 
staff  of  a  dozen  reporters  Our  L.A. 
County  community  daily  thrives  in  a  com¬ 
petitive  circulation  area  with  a  high- 
tech  aerospace  job  base,  expanding 
retail  market,  minor  league  Mariners 
franchise  in  new  stadium  and  Southern 
California  recreational  opportunities. 
Send  resume  to  Human  Resources, 
Antelope  Valley  Press,  P.O.  Box  4050, 
Palmdale,  CA  93590-4050. 


BUSINESS  REPORTER 

Help  us  break  the  mold  in  workplace 
coverage.  The  Press-Enterprise,  the 
dominant  newspaper  in  Southern  Cali¬ 
fornia's  booming  and  affordable 
Inland  Empire,  is  looking  for  a  business 
reporter  to  cover  the  workplace, 
careers  and  the  economy.  Business 
reporting  experience  at  a  daily  news¬ 
paper  or  equivalent  is  preferred.  More 
important  are  fresh  ideas  and  a  desire 
to  help  readers  deal  with  the 
workplace  and  career  choices.  Resume 
and  clips  to  David  Harrison,  executive 
business  editor.  The  Press-Enterprise, 
3512  1 4ih  Street,  Riverside,  CA 
92501. 

E-mail  dharrison@pe.com 

BUSINESS  REPORTERS  -  Editors/Soon- 
to-be-launched  Internet  financial  mag¬ 
azine  in  Europe  seeks  energetic, 
creative  journalists.  We  offer  excellent 
salaries  for  European-based  pras  with 
deep  knowledge  of  European  financial 
and  stack  markets.  This  is  a  great 
opportunity.  Send  CV  by  E-mail  to: 

NewsJobs@Europeanlnvestor.com 


BUSINESS  WRITER 

The  Dominion  Post,  a  20,000  daily  in 
Morgantown,  WV,  seeks  a  business 
writer  to  cover  jobs,  local  business  and 
local  economy.  If  you  understand  the 
importance  of  this  news  and  can 
deliver  it  so  readers  can  understand  it 
as  well,  send  resume,  clips  to: 

Dennis  D.  Dible,  editor 
The  Dominion  Post 
1 251  Earl  L.  Core  Rood 
Morgantown,  WV  26505 


CITY  EDITOR 

Suburban  Philadelphia  34,000  AM 
seeks  well-organized  assigning  editor 
to  lead  award-winning  local  news 
staff.  If  you  anticipate  trends  as  well  as 
react  quickly  to  breaking  news,  hate  to 
be  beaten  by  the  competition  and  are 
passionate  about  community  coverage, 
send  letter,  resume,  samples  to 
Raymond  J.  Lamont,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
Avenue,  West  Chester,  PA  1 9382. _ 

COPY  CHIEF  -  Soon-to-be  launched 
Internet  financial  magazine  in  Europe 
seeks  talented  business  editor  to  lead 
copy  desk.  We  offer  moving  expenses, 
an  excellent  salary  and  a  great  oppor¬ 
tunity.  Send  CV  by  E-mail  to: 

NewsJobs@Europeanlnvestor.com 


_ EDITORIAL _ 

CITY  EDITOR 

The  Portland  Press  Herald  and  Sunday 
Telegram  in  Portland,  Maine  has  a  full 
time  City  Editor  position  available.  The 
main  duties  of  this  position  include  edit¬ 
ing  stories,  maintaining  open  commu¬ 
nications  with  the  public  and  becoming 
familiar  with  community  events  within 
the  circulotion  area  and  with  ongoing 
community  and  state  news.  The  city 
editor  works  closely  with  reporters  to 
plan  stories  and  utilizes  “consultative 
editing”  during  the  reporting  and  writ¬ 
ing  process  to  ensure  a  quality  finished 
prcxJuct.  Other  responsibilities  include 
preparing  a  daily  news  budget  and 
informing  other  editors  about  works  in 
progress.  The  successful  candidate  will 
meet  or  exceed  the  following  qualifica¬ 
tions:  5  to  10  years  of  reporting  and 
editing  experience,  training  in  legal 
issues  and  reporting  and  writing  tech¬ 
niques,  knowledge  of  open  meeting 
laws  and  the  ways  of  government,  a  coh 
lege  degree  in  journalism  or  a  related 
subject.  Interested  applicants  should  sub¬ 
mit  a  letter  of  interest  and  resume  to 
“City  Editor  Search",  The  Portland 
Press  Herald  and  Maine  Sunday  Tele¬ 
gram,  Human  Resources  Office,  390 
Congress  Street,  Portlond,  ME  04101 . 

COMPUTERWORLD'S  EDITORIAL 
Department  is  seeking  an  Online 
Reporter,  in  our  San  Mateo,  CA  office 
to  write  news  stories  and  short  items 
for  Web  site  every  day.  Hours  are 
10a.m.  to  6p.m.,  PST.  Responsibilities 
include  writing  shorts,  stories,  and 
news  features  for  our  Web  site  as  a 
general  assignment  reporter;  checking 
the  wires/competing  Web  sites  each 
night  at  6p.m.  and  alerting  the  editors  if 
anything  major  is  happening  and  other 
duties  as  they  arise.  Two  daily 
deadlines.  Required,  2-5  years  as 
reporter  in  Tech  journalism.  Fax  or  E- 
mail  resume  to  (650)  524-7003  or 
E-mail: 

patricia_sur@computerworld.com 


COPY  CHIEF 

The  Morning  Call  in  Allentown,  PA  is 
looking  (or  a  copy  chief.  The  successful 
candidate  will  be  an  articulate  com¬ 
municator  with  solid  management 
abilities  and  excellent  grammar  and 
editing  skills.  Respansibilities  will 
include  overseeing  copy  flow  and 
supervising  17  editors  who  handle 
news  and  future  copy  from  newsroom 
staff,  5  regional  bureaus  and  wire  ser¬ 
vices.  Layout  skills  are  helpful.  Send 
resume  and  other  pertinent  material  to 
Diane  Stanczak,  news  editar.  The 
Morning  Call,  P.O.  Box  1260,  Allen¬ 
town,  PA  1 8105. 


COPY  DESK  SLOT 

Leading  daily  newspaper  in  NJ  has  an 
opening  for  a  copy  editor  to  help  slot 
copy  for  the  news  rim.  Candidates 
must  have  5  to  7  years  of  daily  news¬ 
paper  copyediting  experience.  Of  par¬ 
ticular  importance  is  an  unflinching 
insistence  on  accuracy  and  precision,  a 
keen  sense  of  deadline,  an  eye  for 
lively,  informative  headlines  for  both 
hard  news  and  feature  stories,  and 
solid  interpersonal  management  skills. 
Send  cover  letter  ana  resume  to 
Douglas  Clancy,  AME/Assistant  to  the 
Editor,  The  Record,  150  River  Street, 
Hackensack,  NJ  07601 . 

EEO  Employer 


_ EDITORIAL _ 

COPY  EDITOR/DESIGNER:  Located  on 
the  west  coast  of  Florida,  the  award¬ 
winning  Sun  Herald  is  one  of  the 
fastest-growing  papers  in  the  country. 
We  are  looking  for  copy  editors/ 
designers  to  help  us  become  the  best 
mid-size  paper  in  the  country.  We  are 
looking  for  someone  who: 

•likes  competition  and  has  the  will  to 
win 

•has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 
•wants  to  work  with  the  latest  design 
and  pagination  programs 
•is  never  satisfied  with  the  status  quo 
The  job  includes  design  and  editing 
and  pages  on  a  10-person  desk  pro¬ 
ducing  four  editions  per  day.  QuarkX¬ 
Press  Knowledge  a  plus.  If  this  sounds 
like  you  send  your  resume  and  some 
tearsheets  to  Michael  Parsons,  copy 
desk  chief,  23170  Harborview  Roaa, 
Charlotte  Harbor,  FL  33980. 


COPY  EDITOR:  Good  little  daily  in 
Sierra  foothills  seeks  journalist  with 
strong  word  skills,  some  design  back¬ 
ground,  to  make  us  even  better.  You'll 
make  a  difference  to  the  paper  and  to 
a  town  that  cares  intensely  about  its 
paper.  Clips,  cover  letter  to  Jim  McBee, 
copy  desk  chief.  The  Union,  1 1 464  Sut¬ 
ton  Way,  Grass  Valley,  CA  95945  ar 
E-mail  jimm@theunian.com 


COPY  EDITORS,  DESIGNERS 

The  Indianapolis  Star  and  News  are 
looking  for  hard-core  rood  warriors 
and  designers  wha  specialize  in  seiz¬ 
ing  readers'  attention.  Our  mission  is 
to  think  like  readers,  and  that  means 
making  stories,  headlines,  art  lines  and 
page  presentation  accessible  to  anyone 
that  picks  up  the  edition.  Current  open¬ 
ings  include  copy  editor  positions  on 
the  main  copy  desk  and  design  pasi- 
tions  on  our  new  design  desk.  Candi¬ 
dates  need  3-5  years  af  professional 
journalism  experience  for  either  posi¬ 
tion.  The  Star  and  News  offer  com¬ 
petitive  wages  and  a  complete  benefits 
package.  Resumes  and  clips  ta 
Indianapolis  Star  and  News 
Human  Resources  Department 
307  N.  Pennsylvania  Street 
Indianapalis,  IN  46204 
Equal  Opportunity  Employer 


COPY  EDITORS 

We  asked  aur  staff  why  you  should 
work  at  the  News  &  Record,  a 
100,000  daily  in  Greensbaro,  NC. 
They  said: 

“The  best  thing  about  working  at  the 
News  &  Recard  capy  desk  is  the  peo- 
le.  They  are  unfailingly  friendly  and 
elpful.  The  copy  desk  is  a  real  team 
effort." 

-copy  editor  Bonnie  Lawrence 
“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
devolpment  opportunities  I've  ever 
heard  of.” 

-Lydian  Bernhardt,  farmer  copy  desk 
chief,  now  assistant  features  editor 
If  you  like  what  you  hear  and  hove  at 
least  two  years  of  experience,  please 
send  a  letter,  resume  and  work  sam¬ 
ples  that  demonstrate  design  and 
layout  skills,  language  skills,  creativity, 
initiative  and  news  judgment  to  Ed 
Williams,  recruitment  coordinator. 
News  &  Record,  200  E.  Market  Street, 
Greensboro,  NC  27420. 
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HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR 

Tlie  Antelope  Valley  Press,  a  48, OCX) 
circulation  daily  in  Southern  California, 
seeks  copy  editor  with  two  years  expe¬ 
rience,  to  live  and  work  in  an  area  that 
has  its  own  baseball  team  franchise, 
an  hour  from  the  beach,  minutes  from 
mountain  and  desert  sports.  Our  10- 
person  desk  puts  out  an  award¬ 
winning  community  paper  that  domi¬ 
nates  its  market  and  is  growing.  Great 
benefits  at  a  great  independent  daily. 
Send  resume  to  Human  Resources, 
Antelope  Valley  Press,  P.O.  Box  4050, 
Palmcfole,  CA  93590-4050. 


COPY  EDITOR 

The  Review- Journal,  a  160,0(X)  daily, 
has  an  immediate  opening  for  a  copy 
editor.  Applicants  should  have  three  to 
five  years'  experience,  strong  headline 
writing  and  copy  editing  skills,  a  good 
command  of  grammar  and  the  AP 
Stylebook.  Strong  computer  skills, 
especially  Mac  and  pagination  experi¬ 
ence,  are  a  plus.  Those  interested 
should  send  resumes,  references  and 
work  samples  to  Mary  Greeley,  news 
editor.  Las  Vegas  Review- Journal,  P.O. 
Box  70,  Las  Vegas,  NV  891 25. 


DESIGN  EDITOR 
FEATURE  EDITOR 

The  News  Tribune  in  Tacoma,  WA,  is 
looking  for  two  leaders  who  are 
creative,  collaborative,  inspirational 
and  can  flourish  in  o  team  environ¬ 
ment. 

We  are  a  McClatchy  newspaper 
(130,000  daily,  150,000  Sunday) 
located  about  30  miles  south  of  Seattle, 
surrounded  by  water  and  forests  and 
nestled  beside  majestic  Mount  Rainier. 
The  Sooth  Puget  Sound  community  we 
cover  is  diverse,  growing,  dynamic 
and  friendly;  so  is  our  newsroom.  We 
are  committed  to  aggressive  and 
innovative  reporting  and  design  in  all 
sections  of  the  paper. 

PRESENTATION  TEAM  LEADER 
This  editor  directs  and  coordinates  the 
work  of  seven  designers  who  paginate 
the  paper's  news  and  features  sections. 
We  want  a  leader  who  can  identify 
our  design  challenges  and  work  with 
the  design  team  and  others  in  the 
newsroom  to  update  and  polish  our 
look. 

ENTERTAINMENT  TEAM  LEADER 
This  editor  coordinates  several  feature 
sections  and  oversees  four  writers  and 
a  number  of  freelancers.  We  want  a 
leader  who  can  challenge  and  inspire 
an  experienced  and  talented  staff  and 
work  with  designers  to  create  fresh  and 
innovative  feature  sections. 

Send  resumes,  work  samples  and  cover 
letters  to: 

Team  Leader  Search 
c/o  Senior  Editors 
The  News  Tribune 
1 950  S.  State  Street 
Tacoma,  WA  98405 
www.tribnet.com 


! _ EDITORIAL _ 

I  ECONOMY  WRITER  -  The  Indianapolis 
I  Star/News  (combined  daily  circulation 
j  265,000;  390,(XX)  Sunday)  has  cre¬ 
ated  this  new  position  to  cover  the 
state's  economy.  The  post  requires  a 
strong  writer  who  can  write  about 
economic  trends  and  build  stories 
around  people  rather  than  financial  j 
data.  Experience  covering  business  I 
helps,  but  isn't  required.  Please  send 
resume  and  clips  to  Business  Editor 
I  Greg  Andrews; 

gandrews@starnews.com 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 


_ EDITORIAL _ 

EDITOR/WRITER  wanted  full  time 
immediately.  Presentation  Magazine  is 
an  award-winning  business  trade  pub¬ 
lication  devoted  to  technologies  and 
techniques  for  improving  professional 
communications.  Must  hove  3-5  years 
business  to  business  journalism  experi¬ 
ence  required,  participate  in  planning 
meetings.  Some  travel.  Experience  writ¬ 
ing  about  computers,  software,  multi- 
media,  projection  tech  a  plus.  Send 
resume  to  Lakewood  Publications,  50 
South  9th  Street,  Minneapolis,  MN 
55402  or  Fax  to  (612)  340-4739 
along  with  three  writing  samples. 


_ EDITORIAL _ 

I  FEATURES  WRITER 

The  Naples  Daily  News,  an  award¬ 
winning  daily  in  Southwest  Florida,  is 
seeking  a  general  assignment  features 
writer  to  write  stories  for  daily  feature 
sections  and  a  weekly  entertainment 
I  tab.  We're  looking  lor  someone  with 
I  daily  deadline  experience,  capable  of 
j  covering  a  wide  variety  of  subjects. 
Send  resume,  with  references,  and  writ¬ 
ing  samples  to  Jenise  Morgan,  features 
editor,  NDN,  1075  Central  Avenue, 
j  Naples,  FL  341 42. 

jnmorgan@naplesnews.com 


EDITOR-IN-CHIEF 

I  Experienced  Editor-in-Chief  to  manage 
j  bi-weekly  construction  publications. 

1  Responsibilities  include  articles,  assign- 
I  ing,  editing  and  writing;  supervising 
I  sectians;  custom  publishing  projects; 

1  assist  in  website  design;  supervise 
i  editorial  staff  and  graphic  designer; 

I  attend  trade  shows.  Ability  to  meet 
I  deadlines  and  at  least  5  years  man- 
I  agement  experience  on  a  business 
I  news  desk  or  related  field  required, 
j  We  offer  career  advancement,  com¬ 
petitive  salary,  outstanding  benefits 
program,  401  (k),  profit  sharing  and 
medical.  Submit  resume  and  2  busi¬ 
ness/news  clips  to  Ted  McKeon,  Con- 
i  struction  Equipment  Guide,  470 
I  Maryland  Drive,  Fart  Washington,  PA 
I  19034  or  fax  to  (215)  885-2910  or 
E-mail: 

constructionequipmentguide.com 
Only  those  with  salary  requirements 
I  will  be  considered.  No  phone  calls. 

EOE 

— 

I  EDITOR/REPORTER  NEEDED  -  BTB 
I  Trade  magazine  on  commercial  real 
j  estate  in  Central  NJ  requires  reporter/ 

I  writer  for  2  publications.  Casual  smok- 
j  ing  office.  Good  salary,  medical, 
401  (k)  benefits.  Call  Ann  O'Neal  at: 
i  _ (800)  732-5856 _ 

S  EDITORIAL  MANAGER  FOR  NEW 
i  WEB  VENTURE 

i  The  Chronicle  of  Higher  Education,  an 
award-winning  print  and  on-line  pub¬ 
lication  with  a  staff  of  170  seeks  an 
editorial  manager  for  a  new  Web  ven- 
I  ture.  This  site  will  provide  a  range  of 
i  content  -  portals,  columns,  originally 
reported  material,  and  interactive 
features  -  to  help  top  undergraduates 
plan  for  graduate  and  professional 
school,  and  for  future  careers  in 
academe,  the  non-profit  sector,  and 
'  selected  other  professions.  The  editorial 
i  manager  will  help  plan  the  site,  hire  its 
j  staff,  and  supervise  the  creation  and 
I  maintenance  af  the  site.  Candidates 
I  should  have  outstanding  anaMic  and 
writing  skills.  Knowledge  or  higher 
education  and  experience  in  journal¬ 
ism,  Web  publishing,  managing 
employees,  and  knowledge  of  higher 
education  is  desirable.  The  Chronicle 
offers  excellent  pay  and  benefits.  The 
Chronicle  is  an  equal-opportunity 
employer.  Send  a  resume  and  cover  let¬ 
ter  to  Scott  Jaschik,  managing  editor. 
The  Chronicle  of  Higher  Education, 
1255  23rd  Street,  NW,  Washington, 
DC  20037.  Please,  no  phone  calls. 


FEATURES  WRITER 

Employee-owned  27,000  daily  with 
troditian  of  excellent  journalism  needs 
a  writer  who  can  cover  teams,  food, 
health,  religion,  outdoors,  arts  and  life¬ 
style.  Enjoy  Yellowstone,  Jackson  Hole, 
world-class  flyfishing  and  skiing  on 
days  off.  Send  letter,  resume  and  clips 
to  Tom  Szaroleta,  333  Northgate  Mile, 
Idaho  Falls,  ID  83401  or: 

tszaroleta@idahonews.com 


GET  YOUR  START  HERE.  General 
assignment  reporter  needed  for  5,500 
daily  Northeastern  Colorado  newspa¬ 
per.  Will  consider  recent  graduates. 
Send  resume,  salary  requirements  and 
five  clips  to  Todd  Hepler,  editor,  P.O. 
Box  1 272,  Steding,  CO  80751 . 

Phone:  (970)  522-1990 
Fax  (970)  522-2320 
E-mail  editor@journal-oclvocale.com 


EDITORIAL 


EDITORIAL 


Newliiiuts 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news  and  features, 
restaurants  and  sports,  film  and  music  -  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Francisco, 

Los  Angeles,  Ft.  Lauderdale,  Cleveland  and  St.  Louis. 
Our  stories  inform  and  entertain  readers,  provoke 
strong  reactions,  and  win  national  awards.  We  are 
accepting  applications  now  for  the 
following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

MANNING  EDITOR 
PHOENIX  AND  HOUSTON 

This  position  requires  fine  writing  and  editing  skills  and 
the  ability  to  help  staffers  produce  superior  stories.  The 
managing  editor  also  supervises  the  day-today  operations  of 
the  editorial  department.  Phoenix  candidates 
should  be  well  grounded  in  news;  Houston  candidates 
should  have  a  strong  feature/ arts  background. 

ASSOCUTE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background 
who  can  craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 
CLEVELAND 

This  job  entails  planning/ editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  norvmusic  features. 

New  Times  offers  competitive  salaries  and  benefits. 
Interested  candidates  shouid  send 
cover  letter,  r6sum6  and  clips  to; 

Christine  Brennan 
Executive  Managing  Editor 
P.0.BOX597D 
Denver.  CO  80217 

To  luni  non  aboirt  Naw  TImn,  vM  oir  tmMto  at  wimiwwtiaMs.eoin. 


www.mediainfo.com 


EDITOR  a  PUBLISHER  /  JULY  3,  1999 


47 


 11  W  19th  Street,  New  York,  NY  10011  Phone (212)  675-4380  Fax  (212)  929-1259  «  hazelpQmediainfo.com  «  micheleaQmediainfo.com 


HELP  WANTED 

EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 

116-year  old  award  winning  newspa¬ 
per  nas  an  opening  for  a  General 
Assignment  Reporter.  Entry-level  or 
some  experience;  news  feature  writing 
strength  a  plus.  Tuesday  through  Sat¬ 
urday  shift.  We  offer  a  competitive 
salary,  good  work  environment  and 
excellent  benefits.  Send  resume  with 
work  samples  to  Human  Resources, 
The  Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306  or  E-mail  to: 
personnel@thetowntalk.com  EOE 
Drug  Free  Workplace 


_ EDITORIAL _ 

EDUCATION  REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  K-12  and  Higher  education 
reporters  to  join  its  four-person  Educa¬ 
tion  Team. 

Our  K-12  Education  reporter  has 
responsibility  for  news,  weekend  and 
investigative  stories  in  nine  of  Orange 
County's  27  districts.  California  is  con¬ 
fronting  some  of  the  most  important 
issues  in  education  -  immigration, 
overcrowding,  teacher  training  -  and 
Orange  County  is  a  snapshot  of  both 
the  problems  and  solutions. 

Our  Higher  Education  reporter  covers 
the  University  of  California,  Irvine,  a 
national  leader  in  research,  the  Cali¬ 
fornia  State  University,  Fullerton,  the 
i  stale  leader  in  teacher  education,  and 
five  community  colleges. 

The  successful  candidates  will  hove  a 
minimum  of  5  years  reporting  experi¬ 
ence  on  a  daily  metro.  The  Register  is 
I  a  400,000  circulation  newspaper  in 
the  highly  competitive  Southern  Cali¬ 
fornia  market.  It  won  the  1996  Pulitzer 
Prize  for  investigative  reporting.  Please 
submit  a  packet  demonstrating  current 
work  to  John  Doussard,  625  N.  Grand 
Avenue,  Santa  Ana,  CA  92701 .  Fax 


The  Idaho  State  Journal  has  immediate 
openings  for  an  assistant  city  editor, 
reporters  and  sparts  reparter.  We  want 
people  who  can  add  vitality  and 
energy  to  our  local  news  caveroge.  A 
community  newspaper  that  puts  a 
priority  on  the  news  and  events  impact¬ 
ing  our  readers'  lives,  the  Journal  is  an 
1 8,000-circulation,  seven-day,  morn¬ 
ing  newspaper  in  Pocatello,  Idaho,  sur¬ 
rounded  by  the  best  of  the  Intermoun¬ 
tain  West.  Send  letter,  resume  and  sam¬ 
ples  of  your  work  to  Jeffrey  P.  Mayor, 
managing  editor,  Idaho  State  Journal, 
P.O.  Box  431,  Pocatello,  ID  83204. 

JOIN  OUR  AGGRESSIVE  news  team 
as  a  General  Assignment  Reporter  posi¬ 
tion  opens.  Monday-Saturday  PM 
located  in  North  Central  Illinois.  Editing 
and  layout  experience  helpful.  Previous 
newspaper  experience  and  knowledge 
I  of  local  government  helpful.  Excellent 
benefits.  Send  clips  and  resume  to 
Joyce  McCullough,  NewsTribune,  426 
Second  Street,  La  Salle,  IL  61301 . 


LEAD  SPORTS  COPY  EDITOR 

The  Times  of  Northwest  Indiana  is  seek¬ 
ing  a  lead  sports  copy  editor. 

The  ideal  candidate  should  have  a 
strong  copy  editing  background  (spell¬ 
ing,  grammar,  headline  writing,  trim¬ 
ming  and  proofreading),  the  ability  to 
work  quickly  and  efficiently  under 
deadline  pressure  and  good  news  judg¬ 
ment.  QuarkXPress  experience  a  plus. 

The  Times  is  a  90,000-circulation  daily 
located  just  minutes  from  Chicago,  and 
our  sports  section  is  consistently  among 
the  winners  at  APSE.  Send  resume/ 
clips  to: 

Mike  Sansone 
Sports  Editor 

The  Times  of  Northwest  Indiana 
601  45th  Street 
Munster,  IN  46321 


_ EDITORIAL _ 

LEAD  WRITER  FOR  high  school  sports 
at  The  Virginian-Pilot,  220,000  circula¬ 
tion  paper  with  45  schools  in  its  cov¬ 
erage  area.  Responsible  for  weekly 
and/or  daily  game  coverage,  writing 
feature  stories  leading  up  to  games, 
writing  trend  stories  off  beat,  compiling 
statistics.  Team  player  needed.  Send 
resume  and  clips  to  Battinto  Batts,  high 
school  sports  editor,  1 50  W.  Bram- 
bleton  Avenue,  Norfolk,  VA  23510. 

No  phone  calls,  please 

LIKE  COMPETITION?  Hate  boring  writ¬ 
ing?  We  need  a  motivated,  aggressive 
reporter  who  has  a  way  with  words  to 
cover  one  of  the  fastest  growing  areas 
in  the  country.  Fourteen-person 
editorial  staff  writes  for  both  the  Bonita 
Banner,  a  30,000-circulation  twice- 
weekly,  and  the  Naples  Daily  News,  a 
50,000-circulation  daily.  Both  are  con¬ 
sistently  judged  among  the  best  news¬ 
papers  in  the  state.  Send  a  resume, 
cover  letter  and  writing  samples  to 
Todd  Pratt,  Bonita  Banner,  P.O.  Box  40 
Bonita  Springs,  FL  341 35  or  to: 

tjpratt@naplesnews.com 

MANAGING  EDITOR 
Accountabilities  1/2  print  and  1/2 
Internet.  Must  be  familiar  with  QuarkX¬ 
Press,  Photoshop  and  an  HTML  editor. 
Great  job  in  rural  Texas  for  unique 
publication.  Roundtop.com  Fax  (409) 
249-5021,  E-mail:  cktravis@fais.net 

MANAGING  EDITOR  -  Come  grow 
with  Northwest  25,000  daily  moving 
from  PM  to  AM.  Lead  strong  news 
staff,  develop  product  content  and 
introduce  Sunday  edition.  Experienced 
editor  with  strong  news  background, 
people  skills  and  marketing  savvy 
sought.  Excellent  salary  and  benefits. 
Send  resume  and  samples  of  work  to 
Peter  York,  publisher.  The  Daily  News, 
P.O.  Box  189,  Longview,  WA  98632 
or  E-mail  pyork@tdn.com 

MANAGING  EDITOR  WANTED  for 
6,750  circulation,  three  times  weekly 
paper.  Growing  family  owned  paper 
in  Southwest  Colorado.  Three  years 
experience  in  reporting  and  lead¬ 
ership.  Must  be  able  to  guide  reporters 
and  develop  interesting  story  ideas. 
Pagination  experience  helpful.  Skiing, 
fishing  and  mountain  biking  close  by. 
Respond  to  S.  Meyer,  editor/GM, 
Journal,  P.O.  Drawer  J,  Cortez,  CO 
81321. 


MANAGING  EDITOR 
National  B-to-B  magazine  seeks 
managing  editor  to  write  news, 
headlines,  edit,  manage  production 
flow.  All  benefits  plus  401  (k).  Fax, 
send.  E-mail  resume  to  PSN-JF,  4160 
Wilshire  Blvd.,  Los  Angeles,  CA 
90010.  (323)  964-4840 

gvallow@leisurepub.com 

NEWS  EDITOR 

Have  the  skills  to  lead  a  copy  desk  and 
paper  to  another  level?  Join  a  creative 
management  team  in  search  of  a  No. 
3  for  its  newsroom  of  43.  We're  a 
35,000  daily/43,000  Sunday.  Send 
letter,  resume,  references  and  editing 
and  layout  clips  to  Mike  Bieger,  manag¬ 
ing  editor,  Altoona  Mirror,  301 
Cayuga  Avenue,  Altoona,  PA  1 6602. 


_ EDITORIAL _ 

MANAGING  EDITOR  -  22,000  7  Day 

The  Advacate,  an  AP  General 
Excellence  Award  winner  two  years  in 
a  row,  seeks  an  editorial  leader  due  to 
a  promotion.  Beyond  the  day  to  day 
management  af  a  newsroom,  the  can¬ 
didate  must  possess  the  skills  to  mentor 
an  eager  staff,  pravide  excellent  com¬ 
munity  journalism  that  connects  with 
readers  and  the  desire  to  win  next 
year's  G.E.  award. 

The  publisher  is  particularly  interested 
in  an  editor  that  will  work  with  the 
circulation  department  to  deliver  a 
product  that  readers  want  (through 
Thomson's  Reader  Inc.  Program). 

The  successful  candidate  will  have  a 
B.S.  degree,  proven  success  at  a  com¬ 
munity  newspaper  and  3-5  years 
experience  as  a  newsroom  leader. 

The  pasition  offers  an  excellent  com¬ 
pensation  and  benefits  package  includ¬ 
ing  dental/health/life  insurance,  vaca¬ 
tions,  and  401  (k)  plan.  Interested 
parties  shauld  forward  a  cover  letter, 
resume  and  salary  history  to: 

Al  Getler,  Publisher 
The  Advocate 
Thomson  Central  Ohio 
22  N.  First  Street 
Newark,  OH  43023 
Fax:  (740)  349-7466 
E-mail:  agetler@cosmg.com 
Equal  Opportunity  Employer 


PACIFIC  NORTHWEST 

Editor  sought  for  award-winning  com¬ 
munity  twice-weekly.  Part  of  largest  com¬ 
munity  newspaper  group  in  WA. 
We're  seeking:  a  passion  for  com¬ 
munity  news,  pagination  skills,  team 
leadership,  involvement  in  the  com¬ 
munity,  creativity  and  ability  to  work 
within  a  budget.  Send  resume  and 
clips  to  Editor  Pos/FWM,  Sound  Pub¬ 
lishing,  Inc.,  7689  NE  Day  Raad, 
Bainbridge  Island,  WA  98110. 

PEKIN  DAILY  TIMES,  an  award¬ 
winning  1 5,000  six-day  daily  near 
Peoria,  IL  needs  an  assistant  city  editor. 
We  seek  a  highly-motivated,  detail- 
oriented  person  with  excellent  gram¬ 
mar  and  punctuation  skills  to  handle 
wire  capy  and  praofreading.  The 
person  also  would  be  responsible  for 
handling  electronic  downloads  and 
maintain  the  newspaper's  Web  site. 
Applicants  may  be  recent  graduates  ar 
veteran  journalists.  Superior  English 
and  editing  skills  are  a  must.  A 
Master's  degree  in  jaurnalism  or 
related  fiela  is  preferred  but  not 
required.  Send  resume,  writing  sam¬ 
ples  and  salary  requirements  to  Editor 
Joel  Steinfeldt,  Daily  Times,  P.O.  Box 
430,  Pekin,  IL61555. 


PHOTOGRAPHERS 

South  Jersey  Newspapers  is  looking  for 
two  full-time  staff  photographers  for 
our  daily  newspapers:  The  Gloucester 
County  Times,  Today's  Sunbea.m  and 
Bridgeton  News.  If  you  are  looking  to 
move  up  from  a  weekly  or  a  small 
daily,  we'd  like  to  hear  from  you.  Must 
hove  cameras  and  lenses  needed  to  do 
professional  work.  Must  shoot  sports. 
Send  resume  and  work  samples  to 
Walt  Herring,  editor.  South  Jersey 
Newspapers,  309  S.  B  oad  Street, 
Woodbury,  NJ  08096. 


GRAPHIC  ARTIST:  We're  looking  for  a 
talented,  energetic  graphic  artist  to  join 
our  award-winning  art  department. 
We  serve  two  dailies  (150,000)  and  a 
Sunday  (200,000).  Strong  illustration 
skills  a  must,  along  with  experience 
with  Freehand,  QuarkXPress  and 
Photoshop.  Daily  newspaper  experi¬ 
ence  creating  and  designing  charts, 
info  graphics,  maps  and  news  pages  a 
plus.  Send  resume  and  best  wark  sam¬ 
ples  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  13221. 

rsullivan@syracuse.com 


FAMILY  ISSUES  REPORTER/EDITOR 

Are  you  a  solid  reporter  looking  for  a 
new  challenge?  Thinking  of  moving 
into  an  editing  role  but  not  quite  ready 
to  give  up  writing? 

Here's  your  chance.  The  La  Crosse 
Tribune,  a  36,000  daily  located  in  La 
Crosse,  Wl,  nestled  between  the  scenic 
bluffs  of  the  upper  Mississippi  Valley 
with  abundant  recreational,  educa¬ 
tional  and  cultural  activities,  is  looking 
for  a  candidate  who  can  handle  the 
demands  of  a  night  editing  role  two 
days  a  week  and  write  exciting  and 
fresh  stories  on  family  issues  the  rest  of 
the  week.  We  want  to  focus  on  who 
our  readers  are  and  provide  them  with 
stories  that  are  relevant  and  go  straight 
to  their  interests. 

Process  reporters  need  not  apply  -  this 
position  requires  someone  who  can 
generate  stories  that  don't  come  from 
government  meetings.  Prior  editing 
experience  is  useful  but  not  required.  A 
solid  background  and  a  willingness  to 
leom  will  go  a  long  way. 

The  La  Crosse  Tribune,  is  a  division  of 
Lee  Enterprises,  Inc,  a  broadcast  and 
print  media  company  with  lOO-i-  loca¬ 
tions  across  the  country,  has  an  outstan¬ 
ding  benefit  package  including  a 
dollar-for-dollar  matched  401  (k), 
medical,  dental,  vision,  life  and  depen¬ 
dent  life  insurance,  stock  purchase  plan 
and  profit  sharing  plan. 

Please  send  cover  letter,  resume  and 
clips  to: 

Human  Resources  Manager 
La  Crosse  Tribune 
401  N.  Third  Street 

La  Crosse,  Wl  54601 

Application  Deadline: 

Friday,  July  1 6,  1 999 


(714)  796-3681. 
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HELP  WANTED 


_ EDITORIAL _ 

PRESENTATION  EDITOR 
The  Omaha  World-Herald  is  seeking  a 
creative,  news-driven  person  to  direct 
an  energetic  group  of  news,  sports  and 
feature  page  designers.  You  could  be 
that  person  if  you  have  demonstrated 
the  ability  to  design  powerful  content- 
based  pages,  to  inspire  and  coach  the 
people  you  supervise  and  to  col¬ 
laborate  with  reporters,  photo¬ 
graphers,  graphic  artists,  copy  editors 
and  senior  editors.  We  offer  the  oppor¬ 
tunity  to  work  for  a  statewide  newspa¬ 
per  that  is  based  in  a  growing  and 
vibrant  metropolitan  area  of  700,000. 
The  World-Herald  is  an  employee- 
owned  newspaper  that  recently  began 
work  on  a  new  offset  press  facility.  To 
apply,  send  a  resume,  letter  and  work 
samples  to  Mike  Drummy,  graphics/ 
design  director,  World-Herald  Square, 
Omaha,  NE  68102. 

PROJEaS  REPORTER 

The  Messenger-Inquirer,  a  34,000 
daily  in  Owensboro,  Kentucky,  is  seek¬ 
ing  an  experienced  projects  reporter. 
This  position  requires  a  minimum  of 
five  years  daily  newspaper  experience 
and  a  demonstrated  track  record  of 
investigative  and  enterprise  reporting 
skills.  Knowledge  of  local,  state  and 
federal  government  operations,  the 
ability  to  turn  the  mundane  inta  the  com¬ 
pelling,  and  tenacity.  The  M-l  is  a  Belo 
Corporation  newspaper.  Send  cover  let¬ 
ter,  resume  and  five  clips  to  Sue 
Trautwein,  human  resources  director, 
P.O.  Box  1480,  Owensboro,  KY 
42302.  EOE 


RECREATIONAL  TRADE  MAGAZINE 
seeks  organized  Managing  Editar. 
Lake  Tahoe  area.  Motorcycle  knowl¬ 
edge  helpful.  Fax  resume: 

(775)  782-0266 

REPORTER  -  Growing  60K  daily  in  col¬ 
lege  town  needs  GA/police  reporter 
who  can  go  beyond  breaking  news 
and  develop  strong  enterprise  and 
investigative  stories.  Show  us  ycxjr  best 
in-your-face  journalism  developed 
from  strong  community  sources,  public 
records  and  data  bases.  Send  resume, 
references  and  your  five  best  clips  to 
Box  08883,  Editor  &  Publisher. 


REPORTER  FOR  BUSY  Lake  Placid 
news  bureau.  Previous  reporting  expe¬ 
rience  required.  News  emphasis 
includes  3  major  state  agencies,  3  com¬ 
munities,  school  issues.  Monday  to  Fri¬ 
day  schedule;  flexible  hours.  Resume 
and  clips  to  Louis  Clermont,  news 
editor,  Press-Republican,  P.O.  Box 
459,  Plattsburg,  NY  12901. _ 

REPORTER 

50,000-circulation  suburban  daily 
seeks  a  self-starting  town  news  reporter 
who  can  cover  hard  news,  features 
and  government  without  getting  caught 
in  the  gavernment  rut.  Send  letter, 
resume  and  wark  samples  ta  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


EDITORIAL 


REPORTER:  A  part-time  reporting  posi¬ 
tion  is  open  in  the  historic  Outer  Banks 
of  North  Carolina.  The  job  requires 
hard  work  with  mocferate  pay,  but  is  a 
good  ground-floor  opportunity  with 
one  of  the  top  regional  newspapers  in 
the  country.  We  will  consider  a  recent 
grad  but  daily  reporting  experience  is 
a  plus.  Send  clips  to  Rob  Morris,  North 
Carolina  editor.  The  Virginian-Pilot, 
P.O.  Box  10,  Nags  Head,  NC  27859. 


REPORTER:  We  are  looking  for 
someone  who  can  handle  spot  news 
and  enterprise  with  enthusiasm  and 
skill.  You  must  be  a  thorough  and 
accurate  reporter  and  a  clear, 
organized  writer.  And  you  must  be 
able  to  work  as  part  of  a  team.  Three 
years  experience  required.  What  do 
we  offer?  The  chance  to  work  in  one  of 
the  hottest  markets  in  the  country. 
Gambling  is  transforming  the 
Mississippi  Gulf  Coast;  people  are 
flooding  in  from  across  the  country, 
and  great  stories  abound.  We  also 
offer  editors  who  listen  and  a 
newsroom  where  you  can  participate 
in  decisions.  We're  a  Knight  Ridder 
newspaper  with  campetitive  pay  and 
benefits.  Send  resume  and  clips  to  Day 
News  Editar  Dan  Duffey,  The  Sun 
Herald,  P.O.  Box  4567,  Biloxi,  MS 
39535. 

Equal  Opportunity  Employer 


EDITORIAL 


EDITORIAL 


REPORTER 

Immediote  opening  at  12,000  circula¬ 
tion  daily  located  in  the  beautiful 
Northeast  Kingdom  of  Vermont.  Ideal 
candidate  must  have  a  zest  for  hard 
news,  strong  language  skills  and  a  com¬ 
mitment  to  community  coverage.  Com¬ 
plete  benefit  package  at  this  family- 
owned  company. 

Send  cover  letter,  resume  and  clips  to: 
Roxanna  Jones,  Assistant  Editor 
The  Caledonian-Record 
P.O.  Box  8 

St.  Johnsbury,  VT  05819 

REPORTERS:  Two  positions  in  Wash¬ 
ington,  DC  near  metro.  One  reporter 
and  one  reporter/ researcher  for  daily 
online  news  covering  Internet  regula¬ 
tion  and  legislative  issues  on  a  state, 
national  and  international  level.  Capi¬ 
tol  Hill,  legislative  and  Internet  experi¬ 
ence  required.  E-mail  resume  in  text 
format  to  scashley@mindspring.com 

REPORTERS 

Business,  courts  reporters  for  23,000 
PM  in  foothills  of  the  Appalachians. 
Degree  required,  reporting  experience 
preferred.  Looking  for  articulate, 
inquisitive  writers  who  enjoy  busting  a 
good  story.  Send  clips,  resume  to  P. 
Gottbrath,  P.O.  Box  311,  Ashland,  KY 
41 105.  Questions?  (800)  955-5860. 

EDITORIAL 


ASSISTANT  MANAGING  EDITOR 

The  Sporting  News,  a  national  sports  weekly  magazine  located  in  St. 
Louis,  Missouri,  has  an  opening  for  an  Assistant  Managing  Editor. 
The  job  includes  planning  content  and  final  copy  editing  for  the  grow¬ 
ing  group  of  season-preview  yearbooks  produced  by  The  Sporting 
News. 

The  Assistant  Managing  Editor  helps  supervise  a  staff  of  11  full-time 
and  4  to  6  part-time  copy  editors,  as  well  as  carrying  content 
responsibilities.  You  will  also: 

■  Confer  with  authors  and  editors  regarding  objectives  and  style 
for  stories 

■  Work  closely  with  art  and  photo  departments  in  presentation  and 
production  of  the  yearbooks 

■  Establish  standard  editing  procedures  and  style  and  ensure 
deadlines  are  met 

■  Write  and  deliver  personnel  evaluations 

■  Assign  some  stories  for  The  Sporting  News'  weekly  magazine 

■  Fill  in,  as  needed,  on  various  projects  related  to  the  weekly  mag¬ 
azine 

■  Undertake  occasional  suitable  writing  assignments 

To  perform  this  job  successfully,  you  must  be  a  good  leader,  have 
excellent  copy  editing  skills,  be  well  organized  and  creative  and  have 
good  supervisory  skills.  We  prefer  7  to  10  years  of  experience  on  a 
weekly  magazine  or  daily  newspaper,  some  of  which  has  been  in  a 
supervisory  position. 

We  offer  a  competitive  salary  and  a  generous  benefits  package. 
Please  send  resume  with  cover  letter  indicating  salary  requirements 
to: 

John  Rawlings 

THE  SPORTING  NEWS 

10176  Corporate  Square  Drive,  Suite  200 
St.  Louis,  MO  63132 
EOE  M/F/H/V 


_ EDITORIAL _ 

REPORTERS 

Bloomberg  News  is  seeking  experi¬ 
enced  Reporters  to  cover  notional  news 
for  both  the  retail  and  restaurant  indus¬ 
try  beats.  The  retail  Reporter  (based  in 
Princeton,  NJ)  will  be  responsible  (or 
covering  the  largest  retail  chains 
nationwide,  while  the  restaurant 
Reporter  (based  in  Chicago,  IL)  will  be 
responsible  for  covering  the  U.S. 
restaurant,  supermarket  and  drugstore 
industries.  These  positions  con  be 
based  in  other  Bloomberg  News 
bureaus. 

Both  positions  require  a  college 
degree,  2-t-  years'  reporting  experience 
for  a  major  news  organization,  news¬ 
paper  or  magazine  and  the  ability  to 
deliver  timely,  well-written  news  and 
features  in  a  fast-paced,  deadline 
driven  environment. 

Please  send  resume  and  writing  clips  to 
H.  Horder,  Human  Resources  Depart¬ 
ment  E&P,  Bloomberg  L.P.,  499  Park 
Avenue,  New  York,  NY  1 0022. 

Fax:  (212)940-1954 
E-mail:  hhorder@bloomberg.com 
No  phone  calls,  please  EOE 
BLOOMBERG  L.P. 


REPORTERS 

National  award-winning,  40,000  daily 
in  Central  Washington  has  openings 
for  self  motivoted  reporters  who  can 
juggle  assignments  and  produce 
enterprise  stories.  Beats  include  busi¬ 
ness,  politics,  immigration  and  health. 
Western  US  applicants  with  at  least 
two-years'  daily  experience  preferred; 
Spanish-language  skills  a  plus.  Send 
resume,  list  of  references  and  clips  to 
Human  Resources,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
98909.  We  are  a  member  of  the  Seat¬ 
tle  Times  Group  and  an  equal  oppor¬ 
tunity  employer. 


REPORTERS 

South  Jersey  Newspapers  is  looking  for 
a  reporter  at  each  of  our  three  daily 
newspapers:  The  Gloucester  County 
Times,  Bridgeton  News  and  Today's  Sun¬ 
beam.  If  you  are  looking  to  move  up 
from  a  weekly  or  small  daily,  we'd  like 
to  hear  from  you.  We'll  also  give 
bright  beginners  a  chance.  Send 
resume  and  work  samples  to  Walt  Her¬ 
ring,  editor.  South  Jersey  Newspapers, 
309  S.  Broad  Street,  Woodbury,  NJ 
08096. 


REPORTER 

The  Antelope  Valley  Press  reporter  we 
seek  will  have  a  couple  of  years  expe¬ 
rience  with  strong  civics  and  gov¬ 
ernment  background  at  a  daily.  The 
self-starter  will  be  looking  (or  a  move- 
up  opportunity  from  smaller  dailies  or 
similar  publications.  Our  oggressive  com¬ 
munity  newsroom  will  provide  the  right 
reporter  with  an  expanded  career 
future.  We  coach  and  foster  award  win- 
ners.  Send  resume  to  Human 
Resources,  Antelope  Valley  Press,  P.O. 
Box  4050,  Palmdale,  CA  93590- 
4050. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

REPORTERS 

We  asked  our  staff  why  you  should 
work  of  the  News  &  Record,  o 
100,000  doily  in  Greensboro,  NC. 
They  said: 

“The  N&R  seems  to  lock  the  bockstob- 
bing  and  internal  competition  that 
mokes  working  elsewhere  such  o 
drag.” 

-John  Newsom,  first-place  winner  in 
the  Education  Writers  Association 
awards 

“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I've  ever 
heard  of.” 

-Lydian  Bernhardt,  assistant  features 
editor 

If  you  like  what  you  hear  and  have  at 
least  two  years  of  experience,  please 
send  a  letter,  resume  and  work  sam¬ 
ples  that  demonstrate  writing  ability, 
creativity,  initiative  and  news  judgment 
to  Ed  Willi  ams,  recruitment 
coordinator.  News  &  Record,  200  E. 
Market  Street,  Greensboro,  NC 
27420. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  l^s  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits.. .and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-  'eveloped, 
tightly  focused  story  ideas  from  your 
town  that  yau'd  pursue  if  you  had  the 
time  and  the  space. 


SPORTSWRITER/COPY  EDITOR 
Award-winning  35,000-circulatian 
upstate  NY  sports  section  looking  for 
someone  to  rill  a  writing  and  editing 
position.  Experience  helpful  but  we  will 
consider  entry-level.  Must  be  willing  to 
both  write  and  design  pages.  Send 
resume  and  clips  to  Sports  Editor  Greg 
Brownell,  The  Post-Star,  P.O.  Box 
2157,  Glens  Falls,  NY  12801. 


_ EDITORIAL _ 

SENIOR  EDITOR.  City  Limits,  New 
York's  award-winning  urban  affairs 
news  magazine,  seeks  an  editor  to  join 
tight  writing/editing  team.  Must  have 
2-3  years  experience  reporting  and/or 
editing,  enjoy  an  aggressive  and 
creative  work  environment,  and  be 
keenly  interested  in  covering  low- 
income  neighborhoods,  government 
policy  and  politics,  social  services  and 
community  organizing.  Commitment  to 
investigative  journalism  essential.  Send 
cover  letter,  resume,  clips  to  Alyssa 
Katz,  City  Limits,  1 20  Wall  Street,  20th 
floor.  New  York,  NY  1 0005. 


SPORTS  EDITOR:  Direct  coverage  of 
pro,  college  and  prep  sports  for  our 
31  ,(XX)-circulation  daily  just  north  of 
Indianapolis.  We're  looking  for  a 
writer/editor  who  leads  by  example  in 
producing  deadline  and  enterprise 
stories.  Supervise  a  staff  of  three 
writers,  three  clerks  and  prepare  copy 
for  pagination  on  our  universal  desk. 
Resume,  samples  to  Patrick  Sanders, 
The  Herald  Bulletin,  1  1 33  Jackson 
Street,  Anderson,  IN  46015. 

SENIOR  PRODUCER 

www.Family.go.com 
Lead  an  online  production  team  and 
oversee  the  development,  production 
and  editing  of  content  for  major  seg¬ 
ments  of  site  including  Parenting,  Edu¬ 
cation,  Health,  and  Pregnancy.  Wark 
creatively  and  strategically  in  conjunc¬ 
tion  with  Editor  in  Chief  to  develop  new 
ideas  and  sections  for  site.  Serves  as 
resource  for  other  producers  interface 
design  team  and  marketing  department 
ta  insure  the  desired  user  experience, 
timelines  and  budgeting  of  projects. 

Qualifications  and  Skills  -  B.A.  ar 
equivalent  experience.  Five  years 
experience  reporting,  writing  and  edit¬ 
ing  in  magazine  or  newspaper  jaurnal- 
ism,  including  a  proven  track  record 
for  producing  online  programs.  Praven 
project  management  experience. 

Ta  apply  -  All  interested  persons  should 
E-mail  resume,  contact  telephone 
number  and  a  brief  nate  to 
hr.mail@online.disney.com  Be  sure  to 
list  “Senior  Producer-Family.com”  in 
the  subject  heading;  and  let  us  know 
the  source  by  which  you  found  our 
advertisement.  Resumes  with  caver  let¬ 
ters  can  also  be  faxed  to  -  (212)  448- 
4818.  We  regret  that  we  will  only  be 
able  to  respond  to  those  applicants 
whose  qualifications  meet  our  interest, 
j  EOE 


SPORTS  EDITOR  -  The  Key  West 
Citizen,  a  12,000  circulation  AM 
daily,  is  looking  for  someone  to  lead  its 
twa-person  sports  department  and 
coardinate  caverage  with  five  associa- 
I  ted  weeklies  covering  the  entire  Florida 
Keys.  The  area  is  nated  for  its  sports, 
fishing  and  diving.  Candidates  shauld 
hove  a  minimum  af  two  years  of  sports 
news  management,  strong  writing  skills 
and  be  comfortable  with  an  island/ 
tourism  lifestyle.  Proficiency  in  QuarkX¬ 
Press  desired.  Send  resume,  clips  and 
salary  history  to  Editor,  The  Key  West 
Citizen,  3420  Northside  Drive,  Key 
West,FL  33040  or  to: 

steve.sosinski@floridakeys.com 


_ EDITORIAL _ 

THE  BAKERSFIELD  CALIFORNIAN,  an 
award-winning  94,000/76,000  fam¬ 
ily-owned  daily  in  central  California,  is 
looking  for  an  experienced,  energized, 
organized  and  wildly  creative  Features 
Editor.  Our  team-oriented  paper, 
judged  the  state's  best  for  its  size  last 
year  by  CNPA,  focuses  on  local  news 
for  a  metro  population  of  350,000. 
The  features  department  produces  a 
daily  lifestyle/entertainment  section 
and  weekly  TV  book  and  is  gearing  up 
for  a  new  monthly  parenting/family 
magazine.  Visit  our  website  - 
www.bakersfield.com  -  to  learn  more 
about  us  and  our  area.  If  interested, 
send  cover  letter,  resume  and  work 
samples  to: 

The  Bakersfield  Californian 
Attn:  Human  Resources 
P.O.  Bin  440 
Bakersfield,  CA  93302 


THE  CHICAGO  SUN-TIMES,  a  great 
newspaper  in  a  great  city,  is  accepting 
resumes  for  the  following  positions: 
Deputy  Metro  Editor,  Deputy  Features 
Editor,  Deputy  Business  Editor  and 
Assistant  Photo  Editor.  We're  looking 
for  high-energy,  quick-thinking  people 
who've  had  success  nurturing  talented 
reporters  and  photographers.  For  Assis¬ 
tant  Photo  Editor,  we  specifically 
require  expertise  in  digital  photog¬ 
raphy.  Send  resumes  to  Joycelyn  Win- 
necke,  managing  editor,  Chicago  Sun- 
Times,  401  N.  Wabash  Avenue,  Chi¬ 
cago,  IL  6061 1 . 

winnecke@suntimes.com 
(312)  321-2582 


THE  GAZETTE,  in  Colorado  Springs, 
CO,  is  seeking  two  business  reporters. 
One  job  is  open  to  journalists  with 
more  that  five  years  experience,  at 
least  three  of  them  covering  business 
news,  for  a  beat  that  includes  trans¬ 
portation  and  tourism.  The  second  job 
is  open  to  journalists  with  three  years 
or  more  experience  and  some  business 
reporting  background,  for  a  beat  that 
includes  workplace,  small  business  and 
labor.  Successful  candidates  will  have 
a  degree  in  journalism  and  be  skilled 
in  writing  complex  stories  in  an  easy  to 
understand  manner.  Send  resume  and 
clips  to  Business  Editor,  The  Gazette, 
30  S.  Prospect  Street,  Colorado  Springs, 
CO  80903. 

No  phone  calls,  please 
EOE 


THE  INDEX-JOURNAL  has  the  follow¬ 
ing  staff  openings:  General  assignment 
reporter  to  help  cover  four-county 
area.  Sports  writer  with  ability  to 
design  pages  on  occasion.  Design/ 
copy  editor  with  QuarkXPress  experi¬ 
ence.  Two  years  experience  preferred 
with  each  position,  but  talented  entry- 
level  applicants  will  be  considered. 
Send  application,  resume  and  clips  to 
Robert  Bentley,  executive  news  editor. 
The  Index-Journal,  P.O.  Box  1018, 
Greenwood,  SC  29648,  or  fax  to: 

(864)  223-7331 


_ EDITORIAL _ 

THE  NORTHERN  VIRGINIA  DAILY, 
A  six-day-a-week  AM  paper  in  the 
Shenandoah  Valley  that  has  been  the 
most  honored  small  daily  in  the  state 
for  the  past  decade,  is  reorganizing 
and  expanding  its  editorial  staff  and  is 
seeking  an  assistant  managing  editor 
for  news,  copy  editor,  supervisor  for  a 
four-member  page  design  team,  page 
designer/headline  writer  and  general 
assignment  reporter.  Assistant  ME 
would  help  direct  staff  of  nine  reporters 
and  three  photographers  from  devel¬ 
opment  to  completion  of  stories. 
Excellent  opportunity  for  experienced 
copy  editor  to  take  on  more  responsi¬ 
bility  in  filling  large  local  news  hole. 
Copy  desk  edits  stories  and  page 
designers  write  cutlines  and  headlines 
and  proof  pages,  so  superior  com¬ 
mand  of  the  language  a  must.  We  are 
fully  paginated  on  PowerMacs  using 
QuarkXPress.  Designers  rotate  work  on 
a  local  state,  national,  international 
and  business  pages.  The  staff 
supervisor  sets  work  schedules,  assigns 
design  proi^ts  and  helps  coordinate 
redesigns.  Reporter  position  has  con¬ 
centration  on  government  but  also 
includes  courts,  education,  features 
and  breaking  news.  Competitive  salary 
and  benefits.  Send  resumes  and  sam¬ 
ples  of  work  to  Joe  Strohmeyer,  manag¬ 
ing  editor,  P.O.  Box  69,  Strasburg,  VA 
22657;  or  fax  to  (540)  465-9388. 
Questions?  Call: 

(540)465-5137  4- 10p.m. 

THE  TIMES-PICAYUNE  in  New  Orleans 
is  seeking  an  experienced  theater 
writer  to  cover  all  aspects  of  the  local 
beat,  from  reviews,  features  and 
interviews  to  news  coverage. 

Send  clips  and  resumes  to  Karen 
Taylor  Gist,  entertainment  editor.  The 
Times-Picayune,  3800  Howard  Ave¬ 
nue,  New  Orleans,  LA  701 40. 

An  Equal  Opportunity  Employer  M/F 

THE  SOUTHERN  IlilNOISAN 

Is  looking  for  a  copy  editor  with 
equally  strong  skills  in  editing  and 
design  to  work  on  a  fully  paginated 
newsdesk.  Would  produce  a  variety  of 
rxiges  and  fill  a  slot  for  page  one.  Must 
have  good  news  judgment  and  an 
ability  to  stay  calm  under  pressure  and 
meet  deadlines.  Candidates  should  be 
able  to  work  well  with  others,  and  be 
willing  to  learn,  share,  teach,  and 
grow.  Send  resume  and  clips  as  soon 
as  possible  to  Human  Resources  Man¬ 
ager  Bette  Ligon,  Southern  Illinoisan, 
P.O.  Box  2108,  Carbondale,  IL 
62902.  EOE/M/F 


It’s  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  It  the  Box  Number  you're  answer¬ 
ing  is  on  your  list,  We'll  discard  your 
reply. 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

THE  WATERLOO  COURIER  -  winner  of 
two  1 998  Iowa  General  Excellence 
and  tfie  National  Newspaper  Associa¬ 
tion's  Best  of  States  awards  -  has  three 
openings  for  reporters,  one  immediate 
and  twa  later  this  summer. 

The  positians  include  caverage  of  busi¬ 
ness,  education  (including  the  Univer¬ 
sity  of  Northern  Iowa  and  a  community 
college)  and  the  police  beat.  We  want 
high-energy  people  with  the  curiosity 
and  initiative  to  replace  individuals 
who  swept  state  awards  for  feature 
and  in-depth  reporting  and  are  moving 
on  to  metros. 

The  Courier  is  a  48,000  PM  daily  in  a 
1 25,000  metro  area  in  Northeast 
Iowa.  Please  send  resume  and  clips  to 
Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


TRAVEL  EDITORS.  The  Los  Angeles 
Times  has  editing  opportunities  in  our 
Travel  Section,  including  Deputy  Travel 
Editor  and  Assistant  Travel  Editor.  Pro¬ 
ven  line  editing  and  rewriting  skills  - 
preferably  in  features  -  are  required, 
as  is  the  ability  to  conceptualize  stories 
and  generate  creative  ideas.  Interest  in 
travel  is  essential.  Applicants  who  have 
run  a  newspaper  feature  section,  or 
who  have  top-level  magazine  experi¬ 
ence,  are  preferred.  Send  cover  letter, 
resume  and  work  samples  to  Randy 
Hagihara,  recruiter/editorial  hiring 
and  development,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


USA  TODAY,  the  nation's  largest 
newspaper,  is  looking  for  an  energetic, 
high-concept  editor  to  shepherd  and 
shape  its  coverage  and  criticism  of  the 
television  industry.  The  ideal  candidate 
need  not  be  a  TV  expert,  but  must  have 
keen  interest  in  how  this  medium 
influences  and  reflects  American  life. 
The  ideal  candidate  will  have  extensive 
line-editing  and  supervisory  experi¬ 
ence,  the  ability  to  work  with  reporters 
and  columnists,  a  knack  for  enterprise 
and  doily  stories  and  a  love  of  break¬ 
ing  news.  Send  replies  to: 

Betty  Anne  Williams 
Associate  Managing  Editor 
USA  TODAY 
1000  Wilson  Blvd. 

Arlington,  VA  22229 
(703)  276-6403 
(800)  872-3410 

bwilliams@usatoday.com 


WANTED 

The  Gloucester  County  Times,  located 
20  minutes  from  Philadelphia,  is  seek¬ 
ing  two  news  desk  editors  for  our  fully 
paginated  30,000  daily  and  Sunday. 
We'll  give  a  chance  to  bright  editors 
looking  to  move  up  from  small  dailies 
and  weeklies.  Send  resume  and  work 
samples  to  Walt  Herring,  editar.  The 
Gloucester  County  Times,  309  S. 
Broad  Street,  Wcxxibuty,  NJ  08096. 
Or  call  (609)  845-7484.  ^ 


_ EDITORIAL _ 

WEB  CONTENT  MANAGER 
Will  be  responsible  for  acquiring  and 
developing  content  material  for  Fortune 
100  company's  website.  Will  play  a 
significant  role  in  shaping  company's 
Internet  strategy.  B.A.  degree  required. 
Superior  writing  skills  a  must.  Project 
management  experience  vital.  Reply  by 
E-mail  to  khart@eflkc.com _ 

WE  HAVE  TWO  OPENINGS  FOR 
COPY  EDITORS 

NEWS  COPY  EDITOR  -  Join  our  six- 
!  person  news  copy  desk  at  35,000  AM 
[  daily  in  growing  northwest  suburbs  of 
Chicago.  You'll  edit  and  design  pages 
[  on  our  Mac  system. 

FEATURES  COPY  EDITOR  -  Day  desk 
I  job  helping  produce  weekly  local  tab 
and  daily  entertainment  pages,  and 
j  other  duties. 

Both  positions  require  one  year  of 
experience.  Knowledge  of  QuarkX¬ 
Press,  AP  style  helpful.  Attention  to 
detail  and  desire  to  excel  critical. 
Excellent  working  conditions,  pay  and 
]  benefits  at  progressive,  growing  news¬ 
paper  committed  to  serving  readers 
and  giving  employees  tools  and  train¬ 
ing  to  do  the  job. 

Please  send  resume,  letter  and  samples 
j  of  your  work  to  the  Northwest  Herald, 

!  P.O.  Box  250,  Crystal  Lake,  IL  60039- 
i  0250,  Attn:  Cliff  Word. _ 

I  WRITER 

I  The  Savannah  College  of  Art  and 
I  Design  seeks  a  writer  for  its  Pub¬ 
lications  Department.  Excellent  feature 
writing  and  proofreading  skills 
required.  Web  writing  experience  a 
plus.  Degree  in  journalism  and  experi¬ 
ence  in  newspaper/ magazine  writing 
preferred;  knowledge  of  AP  style 
I  required.  Send  a  cover  letter,  resume, 

I  writing  samples  and  three  references  to 
j  Human  Resources,  Savannah  College 
of  Art  and  Design,  P.O.  Box  3146, 

!  Savannah,  GA  3 1 402,  or 
i  fax  to  (91 2)  525-5222,  or 
E-mail  scadhr@scad.edu 

ENTRY  LEVEL 

GET  YOUR  START  HERE.  General 
assignment  reporter  needed  for  5,500 
daily  Northeastern  Colorado  newspa¬ 
per.  Will  consider  recent  graduates. 
Send  resume,  salary  requirements  and 
1  five  clips  to  Todd  Hepler,  editor,  P.O. 

Box  1 272,  Sterling,  CO  80751 . 
j  Phone:(970)522-1990 

I  Fax  (970)  522-2320 

E-mail  editor@joumal-advocate.com 

SPORTSWRITER/COPY  EDITOR 
Award-winning  35,000-circulation 
upstate  NY  sports  section  looking  for 
someone  to  nil  a  writing  and  editing 
position.  Experience  helpful  but  we  will 
consider  entry-level.  Must  be  willing  to 
both  write  and  design  pages.  Send 
resume  and  clips  to  Sports  Editor  Greg 
Brownell,  The  Post-Star,  P.O.  Box 
2157,  Glens  Falls,  NY  12801. 


Send  EtSr'P  Box  Replies  to: 


Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  10011 


_ ENTRY  LEVEL _ 

REPORTERS 

South  Jersey  Newspapers  is  looking  for 
a  reporter  at  each  of  our  three  daily 
newspapers:  The  Gloucester  County 
Times,  Bridgeton  News  and  Today's  Sun¬ 
beam.  If  you  are  looking  to  move  up 
from  a  weekly  or  small  daily,  we'd  like 
to  hear  from  you.  We'll  also  give 
bright  beginners  a  chance.  Send 
resume  and  work  samples  to  Walt  Her¬ 
ring,  editor.  South  Jersey  Newspapers, 
309  S.  Broad  Street,  Woodbury,  NJ 
08096. _ 

THE  INDEX-JOURNAL  has  the  follow¬ 
ing  staff  openings:  General  assignment 
reporter  to  help  cover  four-county 
area.  Sports  writer  with  ability  to 
design  pages  on  occasion.  Design/ 
copy  editor  with  QuarkXPress  experi¬ 
ence.  Two  years  experience  preferred 
with  each  position,  but  talents  entry- 
level  applicants  will  be  considered. 
Send  application,  resume  and  clips  to 
Robert  Bentley,  executive  news  editor. 
The  Index-Journal,  P.O.  Box  1018, 
Greenwood,  SC  29648,  or  fax  to: 

(864)  223-7331 

INFORMATION  SYSTEMS 

VISUAL  BASIC  PROGRAA4MER 

Use  your  Visual  Basic  programming 
experience  to  make  a  great  career 
move  onto  our  state  of  the  art  newspa¬ 
per  publishing  system  project  team. 
Here  you  will  en|oy  bom  challenging 
work  and  a  great  working  environment 
with  competitive  pay  and  excellent 
benefits.  In  this  role,  you  will  analyze, 
design  code  and  maintain  Visual  Basic 
elements  of  our  new  classified  advertis¬ 
ing  front  end  system,  including  coding 
of  quotations,  cross  field  validations 
and  Enterprise  extensions.  You  will 
also  coordinate  the  set  up  of  advertis¬ 
ing  rate  tables.  Your  background 
should  include  a  BSCS  or  closely 
related  degree;  5+  years  of  pro¬ 
gramming  experience  with  2+  years  of 
VB  programming  in  large  and  complex 
applications;  excellent  analytical  and 
problem  solving  skills  and  great  com¬ 
munications  and  teamwork  skills.  Addi¬ 
tional  preferred  experience  includes: 
Oracle  application  development  (SQL, 
PLSQL);  DB  administration  and  tuning; 
PowerBuilder  and  C+t-  at  Sun-Solaris/ 
OS.  Experience  with  Win  API,  Atex 
Enterprise  or  other  newspaper/ 
classified  information  systems  is  also 
desired.  This  is  a  regular  full  time  posi¬ 
tion  with  a  competitive  pay  range. 
Please  mail  your  resume  tor  Job  HR- 
128/JK  to: 

The  Seattle  Times 

P.O.  Box  70 
Seattle,  WA  981 1 1 
Fax:  (206)  515-5560 
E-mail:  jknapp@seatimes.com 

Equal  Opportunity  Employer 

INFORMATION  SYSTEMS  MANAGER 

Publisher  of  national  weekly  newspa¬ 
per  and  monthly  magazine  seeks  expe¬ 
rienced  IS  manager  to  lead  systems 
department.  Successful  applicant  will 
plan,  install,  support,  and  maintain 
data  and  voice  systems  as  well  as  pro¬ 
vide  user  support  and  training  for  all 
HW/SW  needs  in  a  Novell/NT 
environment.  Keen  analytical  skills 
needed.  Strong  organizational  and 
communications  skills  necessary. 
Ability  to  deal  with  multiple  requests  in 
a  deadline  environment  a  must.  Pub¬ 
lishing  experience  a  plus.  Send  cover 
letter  and  resume  to  Education  Week, 
6935  Arlington  Road,  Suite  ICXJ,  Box 
IS,  Bethesda,  MD  20814. 


INFORMATION  SYSTEMS 

PROJEa  MANAGER 

National  weekly  newspaper  seeks  pro¬ 
ject  manager  to  lead  print/web  pub¬ 
lishing  software  conversion.  Must  hove 
j  experience  in  publishing;  journalism 
experience  a  plus.  Needs  to  be  able  to 
work  with  multiple  vendors.  Project  will 
involve  both  hardware  and  software 
for  approximately  65  users.  This  is  a 
full-time  temporary  position  expected 
to  last  3-6  months.  Possible  petnanent 
position  available  for  the  right  candi- 
j  date.  Send  cover  letter  and  resume  to 
I  Education  Week,  6935  Arlington 
j  Road,  Suite  100,  Box  IS,  Bethesda,  MD 
!  20814. 

_ MAILROOM _ 

I  DISTRIBUTION  MANAGER 

j  The  Herald,  a  32,000  circulation 
j  McClatchy-owned  newspaper  has  an 
immediate  opening  for  a  Distribution 
j  Manager.  Previous  supervisory  experi- 
I  ence  required.  ExperierKe  with  Harris 
I  inserting  equipment  a  plus.  Competitive 
I  salary  and  benefits  package.  Please 
send  resume,  salary  requirements  and 
references  to  Production  Director,  The 
Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
29730  or  fax  (803)  909-4202.  EOE 


I  PACKAGING  SUPERVISOR 

i  A  GREAT  FUTURE  AHEAD  IN  PHOE¬ 
NIX,  ARIZONA...  The  Arizona  Repub¬ 
lic,  Arizona's  leading  infarmation 
company  is  currently  seeking  experi¬ 
enced  Packaging  Supervisors  to  work 
at  its  Deer  Valley  and  Mesa  production 
centers. 

I  Individuals  selected  for  this  position  will 
be  responsible  for  leading,  directing, 
and  supervising  the  inserting  and  press 
delivery  functions  in  this  seven-day  a 
week  operation.  Other  responsibilities 
include  communicating  and  implement¬ 
ing  operational  ana  strategic  plans 
and  recommending  ideas  and  projects 
i  that  will  result  in  improved  efficiency, 
quality,  productivity,  and  operational 
savings. 

Solid  leadership,  interpersonal,  com¬ 
munication,  organization,  problem¬ 
solving,  and  decision  making  skills  are 
required,  as  is  the  ability  to  effectively 
I  work  in  a  high-pressure,  deadline 
oriented  environment. 

Qualifications  include  a  high  school 
diploma  or  GED.  A  Bachelor's  degree 
i  or  Associate  of  Arts  degree  is  pre- 
!  ferred,  but  not  required.  Must  hove  a 
I  valid  driver's  license,  proof  of  insur- 
I  once  and  access  to  a  vehicle. 

The  Arizona  Republic  offers  a  very  com¬ 
petitive  salary,  with  excellent  health 
benefits  and  401  (k)  plan. 

Qualified  candidates  should  send  their 
resume  and  salary  history  to: 

S.  Swim  -  PD16 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax:  (602)  256-7334 

j  The  Arizona  Republic  is  an  Equal 
I  Opportunity  Employer  and  supports  a 
!  drug-free  workplace. 
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HELP  WANTED 


_ MARKETING _ 

MARKETING  MANAGER 

The  Sun  Journal,  a  family  owned 
paper  in  lewisfon,  ME  has  a  position 
available  for  a  Morketing  Manager. 
The  position  will  be  responsible  for 
overseeing  strategic  marketing 
initiatives,  market  research,  promotion 
and  public  relations,  events,  agency 
relations,  graphic  design  and  com¬ 
munity  service.  Specific  duties  will 
include  developing  and  coordinating 
promotion  efforts  for  all  newspaper 
departments  as  well  as  affiliate  com¬ 
panies,  developing  and  implementing 
public  relations  programs,  coordina¬ 
tion  of  research  efforts  including  focus 
groups  and  studies,  and  directing  and 
supervising  the  NIE  program.  A  pre¬ 
ferred  candidate  will  have  a  4-year 
degree  in  marketing  or  a  related  con¬ 
centration  and  5+  years  of  related 
experience.  The  individual  must  hove  a 
thorough  understanding  of  market 
research  and  its  applications,  excel  at 
coordinating  marketing  and  promo¬ 
tions  for  diverse  deportments  and  must 
hove  strong  communication  and  pres¬ 
entation  skills.  Competitive  salary  and 
benefits  package.  Send  resume  to 
Human  Resources,  Sun  Journal,  104 
Park  Street,  Lewiston,  ME  04240  or: 

E-mail  mwedge@sunjournal.com 

SALES  PRESENTATION/ 
PROMOTION  MANAGER 

NJ's  leading  newspaper  is  expanding 
its  Marketing  Department  and  seeks  a 
Sales  Presentation/Promotion  Manager 
to  develop  advertising  sales  pres¬ 
entations  for  major  accounts  and 
account  categories;  oversee  devel¬ 
opment  of  marketing  materials  and  in¬ 
paper  advertising  promo  campaigns; 
developing  computer  generated  format 
for  presentotions;  oversee  and  provide 
direction  to  Research  Area  and  other 
ossignments. 

This  new  position  requires  5+  years 
sales  presentation  development  at 
media  company  or  advertising  agency. 
Required:  strong  knowledge  of  news¬ 
paper/media  research;  ability  to 
translate  research  data  into  creative 
and  compelling  sales  presentations; 
strong  leadership,  organizational  and 
communication  skills;  ability  to  manage 
multiple  projects  and  a  staff  in  a 
deadline  driven  environment;  tech- 
sawy  ond  familiarity  with  presentation 
software. 

If  you  are  looking  for  a  highly  visible 
and  resjxinsible  position  and  want  to 
join  an  energetic,  creative  team,  send 
your  resume  to  The  Star-Ledger,  HR 
Department,  1  Star  Ledger  Plaza, 
Newark,  NJ  07102.  Fax:  (973)  643- 
4641  E-mail:  starledger.com 


_ MARKETING _ 

CUENT  MARKETING  MANAGER 

ADVO,  INC.,  the  nation's  leader  in 
direct  mail  marketing  and  advertising 
seeks  a  bright,  high  energy  individual 
to  join  our  fast-paced  and  dynamic 
business.  We  currently  hove  an  open¬ 
ing  in  our  Seattle  Branch. 

This  position  consults  the  Regional 
Sales  Teams  with  prospecting  and 
targeting  tools,  such  as  Client  Category 
market  research  and  advertising  cam¬ 
paign  strategy  aligned  with  corporate/ 
National  goals.  The  primary  purpose  is 
to  maximize  the  Region's  profitability, 
client  acquisifion/retention  and  con¬ 
sumer  readership/response  rates.  Posi¬ 
tion  requires  some  travel. 

The  successful  candidate  will  have  an 
undergraduate  degree  in  related 
marketing/advertising  field,  6-8  years 
involving  sales  and  marketing  research 
with  a  preference  in  media/consumer 
goods/service  industry.  Strong  market¬ 
ing  research  skills,  excellent  communi¬ 
cation  and  presentation  skills,  and  com¬ 
puter  proficient. 

ADVO  provides  a  competitive  com¬ 
pensation  and  benefits  program  which 
includes  a  401  (k)  plan  and  involve- 
i  ment  in  an  annual  bonus  program, 
j  Please  send  your  resume  with  salary 
!  requirements  to  Human  Resources, 
ADVO,  Inc.,  6020  S.  226th  Street, 

;  Kent,  WA  98032  or  fax  to  (253)  872- 
I  7627. 

I  EOE/m/f/d/v 

I  Drug  free  workplace 

THE  POST  AND  COURIER  in 
Charleston,  South  Carolina,  has  a  posi¬ 
tion  available  for  a  Marketing  Director. 
This  position  will  be  responsible  for 
overseeing  strategic  marketing 
initiatives,  market  research,  promotion 
and  public  relations,  special  sections, 
events,  agency  relations,  sales  support 
j  and  training,  graphic  design  and  com¬ 
munity  service.  Specific  duties  will 
include: 

•Coordination  of  consumer  marketing 
programs  including  radio,  TV  and  print 
advertising. 

•Coordination  of  morket  research  pro¬ 
jects  and  interpretation  of  marketing 
research  data. 

•Creation  of  research  based  advertis¬ 
ing  sales  presentations. 

The  Marketing  Department  is  sup¬ 
ported  by  a  seven  person  marketing 
staff.  A  preferred  candidate  will  hove  a 
4  year  degree  in  Marketing  or  a 
related  concentration  such  as  Commu¬ 
nications.  Advertising  or  Public  Rela¬ 
tions  and  5  to  10  years  of  experience 
in  newspapers  or  other  media.  The 
individual  must  have  a  thorough  grasp 
of  market  research  and  its  application, 
must  excel  at  coordinating  the  market¬ 
ing  efforts  of  diverse  departments,  and 
should  have  strong^  presentation  skills. 
Interested  individuals  should  forward  a 
resume  to  Paul  Sherry,  134  Columbus 
Street,  Charleston,  SC  29403-4800. 

The  Post  and  Courier  is  an  equal 
opportunity  employer. 


CLASSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
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EDITOR  &  PUBLISHER  /  JULY  3.  1999 


_ NEW  MEDIA _ 

WEB  NEWS  CONTENT  PRODUCER 
Experienced  Web  producer/journalist 
needed,  with  the  technical  skills  to 
create  news  and  features  on  the  Web. 
Also  work  on  sjsecial  audio/video  pro¬ 
jects.  Need  extensive  Web  skills, 
HTML,  Javoscript  and  editing  tools 
Homesite  or  Bbedit  are  required. 
Knowledge  of  audio/video  technology, 
Perl,  Flash,  Java,  Photoshop,  and 
Illustrator  a  plus.  Hove  experience  in 
Online  news,  newspapers  or  broadcast 
news.  Work  closely  with  a  small  team 
and  commitment  to  current  affairs  and 
news.  Boston-based  position.  Send 
resume  to  jobs@csps.com 

The  Christian  Science  Monitor 
Personnel  Dept.  A1 20 
1 75  Huntington  Avenue 
Boston,  MA  02115 

_ (617)  450  3856 _ 

_ PHOTOGRAPHY _ 

FULL-TIME  PHOTOGRAPHER  NEEDED 
Pocono  Record,  a  26,000  Sunday 
circulation  daily  in  the  Pocono  Moun¬ 
tains  needs  a  full  time  photographer. 
Shoot  everything  happening  in  this 
growing  area  of  the  mountains.  News¬ 
paper  experience  needed.  Photoshop 
helpful  also.  Send  resume,  portfolio 
(Mac/PC  disk  or  slides  ok)  to  David 
Kidwell,  chief  photographer,  Pocono 
Record,  51 1  Lenox  Street,  Stroudsburg, 
PA  18360. 


PREPRESS  MANAGER 

The  San  Diego  Union-Tribune  is  seek¬ 
ing  an  experienced  Prepress  Manager 
to  direct  the  operations  and  activities  of 
the  Union-Tribunes'  Prepress  Depart¬ 
ments.  Reporting  directly  to  the  Opera¬ 
tions  Director,  you  will  oversee  the  Com¬ 
posing  Room,  Camera/Platemakinq, 
Ad  Services,  Ad  Layout  and  Color  Lab 
departments.  Strong  organizational 
and  strategic  planning  skills  are 
necessary  to  develop  prepress  strategic 
and  operating  plans  as  well  as  capital 
and  expense  budgets,  ensuring  the 
organization  meets  its  strategic 
objectives.  In  addition  you  will  leacT  in 
the  analysis  that  continuously  monitors 
and  improves  the  operations  of  the  pre¬ 
press  areas,  reinforcing  our  commit¬ 
ment  to  on-time  performance  and  qual- 
ity. 

The  candidate  we  seek  must  have 
extensive  knowledge  and  technical 
expertise  with  prepress  equipment  (All 
imagesetters  and  scanners,  current  RIP 
technology,  and  postscript  systems). 
Must  have  strong  management  experi¬ 
ence  and  skills  to  develop,  coach,  and 
support  a  large  group  of  100-t  staff. 
Bachelor's  degree  in  Business  or 
technical  field  and  knowledge  of  four 
color  correction  is  a  must. 

Please  send  resume  and  salary  history 
to: 

i 

The  San  Diego  Union-Tribune 
Human  Resources  Department 
Job  65-99/KKEP 
P.O.  Box  120191 
San  Diego,  CA  921 12-0191 

An  Equal  Opportunity  Employer 
www.uniontrib.com 


I _ PREPRESS _ 

I  DIREaOR  OF  PRE-PRESS 

The  Milwaukee  Journal  Sentinel  cur¬ 
rently  has  an  opportunity  for  a  Pre- 
Press  Director.  As  a  Pre-Press  Director 
you  will  be  responsible  for  a  AAAC 
.  based  department,  which  creates  ods 
and  composes  pages  for  reproduction 
in  the  newspaper.  The  candidate  we 
seek  must  have  extensive  knowledge 
and  technical  expertise  with  prepress 
equipment  (All  imagesetters  and  scan¬ 
ners,  current  RIP  technology,  and 
MACS).  Must  hove  strong  management 
experience  and  skills  to  develop,  coach 
and  support  a  large  group  of  90-t 
staff.  Bachelor's  degree  in  Business  or 
technical  field  and  knowledge  of  color 
manogement  is  o  must. 

The  chosen  candidate  will  enjoy  the 
following  benefits:  Competitive  salary 
with  bonus  structure,  medical  benefits, 
company  stock,  401  (k),  pension  plan 
and  tuition  reimbursement.  Send 
resume  ond  cover  letter  with  position 
title  and  salary  requirements  in  con¬ 
fidence  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
Fax:  (414)  224-2897 

Journal  Sentinel  Inc.  is  an  Equal 
Opportunity  Employer  supporting 
diversity  in  the  workplace. 

PRESSROOM 

PRESSROOM  MANAGER  -  Full  charge 
of  3  shifts,  with  an  8  unit  community 
web  press  (cold)  expanding  to  26  units 
(4  towers  and  2  folders)  and  bindery 
line.  Staff  management  paper  inven¬ 
tory/ordering,  waste  management, 
scheduling,  quality  control,  main¬ 
tenance  and  parts  control,  supplies. 
Required  5+  years  experience  with  com¬ 
munity  cold  web  presses,  excellent 
math,  analytical  and  personnel  skills. 
Focus  on  quality,  cost  controls  and  pro¬ 
ductivity.  Excellent  pay  and  benefits  in 
a  growing  company.  Send  resume, 
salary  history  and  requirements,  and 
cover  letter  detailing  why  you  are  the 
ideal  candidate  to  Karl  Teel, 
Homestead  Publishing  Co.,  10  Hays 
Street,  Bel  Air,  MD  21014  or: 

Fax  (4 10)  838-6362 

PRODUCnON/TECH 

NETWORK  ADMINISTRATOR 

New  Job  At  Cox  newspaper  in 
Texas.  Daily  maintenance  and  trou¬ 
bleshooting  on  computer  systems, 
phone,  LAN,  WAN.  Implement  system 
hardware  and  software  upgrades  on 
Macs,  PCs,  etc.  Use  report  writer. 
Desirable  qualifications:  knowledge  in 
PCs,  Macs,  UNIX,  SQL,  Sybase,  LAN, 
WAN,  Routers,  Ethernet,  COBOL, 
GEAC,  DTI.  Send  resume  and  salary 
history  to  Publisher,  Lufkin  Daily  News, 
P.O.  Box  1089,  Lufkin,  TX  75902- 
1 089  or  fax  confidentially  to: 

(409)  632-6641 

www.mediainfo.com 
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HELP  WANTED 

PRODUaiON/TECH 

MAINTENANCE  SUPPORT  MANAGER 

Tfie  St.  Paul  Pioneer  Press  has  an  open¬ 
ing  for  a  production  department  Main¬ 
tenance  Support  Manager.  This  indi¬ 
vidual  will  direct  the  maintenance  of 
production  and  building  equipment 
and  have  leadership  and  supervisory 
responsibility  for  the  mechanical, 
electrical  and  building  maintenance 
units. 

Must  have  five  years  management 
experience  in  newspaper  production 
maintenance,  or  in  the  production 
industry.  Must  be  preventative  main¬ 
tenance  minded,  have  proven  lead¬ 
ership  and  communication  ability, 
good  analytical  and  problem  solving 
skills.  College  degree  or  equivalent 
experience. 

Submit  resumes  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
Saint  Paul,  MN  55104-1057 
Fax:  (612)  228-5197 
Equal  Opportunity  Employer 

ASSISTANT  PRODUaiON 
MANAGER 

Newspaper  Operations 

Dow  Jones  &  Company,  publishers  of 
The  Wall  Street  Journal,  Barron's  and 
other  Dow  Jones  print  products,  is  seek¬ 
ing  individuals  to  join  our  newspaper 
Production  Department.  As  an  Assis¬ 
tant  Production  Manager,  you  will 
work  with  the  Production  Manager  at 
any  one  of  our  1 0  printing  plants.  This 
challenging  position  involves  working 
with  the  most  advanced  newspaper 
technology  in  the  world  and  involves 
all  aspects  of  mechanical  newspaper 
production  management.  In  addition, 
you  will  work  with  the  production  team 
on  budgets,  order  supplies,  prepare 
reports,  provide  employee  and  labor 
relations,  assist  with  OSHA  and  EPA 
issues,  and  handle  special  projects. 

Candidates  should  possess  a 
Bachelor's  degree  and  an  interest  in  a 
production  oriented  career.  Previous 
production/manufacturing  training/ 
experience  or  high-speed  production 
experience  considered  a  plus.  Suc¬ 
cessful  candidates  should  also  be  able 
to  demonstrate  a  track  record  of  suc¬ 
cessful  prior  achievement,  initiative  and 
mechanical  aptitude.  Excellent  written, 
verbal  and  strong  interpersonal  skills 
are  also  a  plus.  Must  be  willing  to 
relocate  periodically. 

We  offer  competitive  compensation, 
excellent  benefits  and  advancement 
opportunities.  For  consideration, 
please  mail/fax/E-mail  your  resume 
including  salary  requirement  to: 

Dow  Jones  &  Company 
Staffing  Dept:  CA/APM 
P.O.  Box  300,  Bldg.  3 
Princeton,  NJ  08543 
Fax  (609)  520-7401 
E-mail  cathy.archer@dowjones.com 
http://www.dj.com/careers 

Equal  Opportunity  Employer 


PRODUCnON/TECH 

GR8,  A  BALTIMORE-BASED  interactive 
agency  is  looking  for  project  managers 
(marketing,  print,  Web,  interactive, 
videos,  tradeshows).  Responsibilities 
include:  liaison  between  client  and 
design  team;  vendors;  developing  and 
tracking  schedules;  monitoring  and  con¬ 
trolling  budgets/assets.  Attributes 
desired:  organizational  ability  and 
attention  to  detail,  ability  to  prioritize 
in  a  hectic  environment,  team  player, 
most  of  all  -  a  quick  learner  with  a  lot 
of  enthusiasm.  Software  skills  needed: 
Office  97,  Word,  Excel,  Microsoft  Pro¬ 
ject.  Minimum  3  years  related  experi¬ 
ence  required.  Please  visit  our  Web 
Site  http://www.gr8.com  and  send 
inquiries  to  info@gr8.com 

PRODUaiON  MANAGER 

South  Jersey  Newspapers  Company,  a 
division  of  MediaNews  Group,  has  an 
immediate  opening  for  a  hands-on 
Production  Manager. 

Responsibilities  include  pre-press, 
press,  and  mailroom  operations  at  two 
printing  facilities  for  three  dailies  and 
commercial  print  operation. 

This  is  an  exciting  and  challenging  posi¬ 
tion  where  dramatic  and  measurable 
results  arc  waiting  for  your  direction 
and  leadership. 

Successful  candidate  will  have  Goss 
Urbanite  running  experience  or 
thorough  knowledge  of  offset  printing 
methods,  working  knowledge  of  Mac 
applications  for  ad  and  news  composi¬ 
tion  and  pagination. 

If  you're  a  no-nonsense,  hands-on 
Production  Manager  looking  for  an 
exciting  opportunity,  fax  me  your 
resume  and  salary  history  at 
(609)  845-6814 

E-mail  to  bhopwd@aol.com 
or  send  to  Barry  Hopwood,  publisher. 
South  Jersey  Newspapers  Company, 
309  South  Broad  Street,  Woodbury, 
NJ  08096. _ 

PUBUC  RELATIONS 

THIRD  TERM,  NORTHEAST  moderate 
Republican  Congressman  seeks  press 
secretary  for  fast-paced  Washington 
office.  Responsibilities  include  media 
relations,  writing  press  releases  and 
columns,  staging  press  conferences 
and  other  media  events,  producing 
annual  newsletter  and  weekly  television 
show.  Candidates  should  have 
excellent  writing  and  verbal  skills, 
ability  to  skillfully  handle  numerous 
projects  under  tight  deadlines  and  deal 
effectively  with  the  Washington,  New 
York  City,  and  district  press  corps. 

Please  send  resume  and  writing  sam¬ 
ples  to  P.O.  Box  76605,  Washington, 
DC  20013. 

MX  your  CLASSIFIED 
ad  to 

I  212^929^1259 


POSITIONS 

WANTED 


ADMINISTRATIVE 

EDITOR,  WRITER,  DESIGNER, 

workshop  planner  seeking  projects  in 

the  Chicagoland  area.  I  offer  15  years 

experience,  and  a  stellar  track  record 

in  producing  print  and  Web  products. 

Strong  leadership  skills.  View  my 

resume  and  Web  site  online 

http:/ /people,  ce.mediaone.net/ 

eugeniod/eugeniaresume.htm 

http:  /  /  people.ce.mediaone.net/ 

eugeniad/home.htm 

SENIOR  JOURNALIST/PR  counselor: 
Seeking  college  educator  position.  28 
years  of  professional  experience  with 
an  unusual  balance  of  award-winning 
reporter  on  Top  10  newspaper  and 
senior  public  relations  counsel  to  For¬ 
tune  500  companies.  Master's  degree 
plus  significant  teaching  in  seminar  set¬ 
ting.  Desire  to  split  career  in  thirds: 
journalist,  counselor  and  educator. 
Deep  knowledge  of  communications 
field.  Strong  management  experience 
that  could  be  used  in  the  right  aca¬ 
demic  situation.  Send  inquiries  to  Box 
08886,  Editor  &  Publisher. 

I  CIRCULATION 

I  CIRCULATION  CONSULTANT, 

I  weeklies,  dailies,  small  to  metros.  Over 
I  35  years  competitive  experience.  Dis¬ 
tribution,  Home  Delivery,  Single  Copy, 

I  Moilrooms,  Circulation  Computer 
I  Systems,  Promotions,  Sales,  Service, 
j  Trucking  and  Office  Pay  Systems.  Long 
I  or  Short  Term.  Call  Vince  Fusco  at: 

I  (210)  661 -571 2  or 

'  E-mail  vincefusco@yahoo.com 


BORED  Published  Writer/Editor  seeks 
new  challenge.  Covets  on-line  position 
-  prefer  not  to  relocate.  Creative, 
responsible.  Like  Loreal,  I'M  WORTH 
m  Call  Candice  (702)  223-4193 

EXPERIENCED  DESIGNER  seeks  posi¬ 
tion  with  newpaper  or  magazine. 
Experienced  in  editorial  and  ad 
design.  Great  with  QuarkXPress  and 
Photoshop.  Call  (406)  543-9222  or 
E-mail  nhobbins@everyweek.com 


!  EXPERIENCED,  award-winning, 

I  energetic  writer/editor  seeks  new 
creative  career  challenge  with  specialty 
j  or  trade  publication.  (305)  891-2595. 

HARD  WORKING  NINE  YEAR  daily 
newspaper  reporter  with  knock  for  pro¬ 
ducing  front  page  stories  seeks  new 
challenge  as  reporter  at  50,000- 
1 00,000  daily.  Respond  to: 

_ khathome@eorlhlink.net _ 

LOOKING  FOR  A  FIRST-RATE  news 
editor?  Greot  layouts,  headlines,  news 
judgment.  Team  Hayer.  Contact  AAark 
(406)  443-2597  nnarke@frii.com 

NEWS  REPORTER  WITH  4  1/2  YEARS 
experience  in  competitive  markets,  oil 
I  beats.  Seeking  reporter  position  with 
10,000-t-  circulotion  daily,  western 
U.S.  or  North  Carolina.  Box  08867, 
Editor  &  Publisher. _ 

PROOFREADER/COPY  EDITOR  ready 
to  make  your  copy  error-free.  10 
years'  experience  in  the  business. 
Phoenix  areo.  Call  (480)  814-9350  or: 
_ E-mail  scottev@eorthlink.net _ 

VETERAN  EDITOR  WHOSE  humor 
pieces  hove  appeared  in  major  papers 
needs  work  in  New  York  City  area. 
Full-time,  part-time,  vacation  rel  lief,  you 
nome  it.  E-moil  lmcvoluga@aol.com 

_ FINANCE _ 

i  FORMER  GANNEH  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  facets  of  occounE 
ing.  Experience:  supervising  ten  full 
timers  and  two  port  timers  (including 
IS),  Veteran  of  two  successful  computer 
conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/a,  EOM  cIos- 
i  ing,  capital  and  annual  operating 
!  budget  submissions. 

'  Telephone:  (217)442-6813 
j  E-moil:  rmoore50@woHdnet.att.net 

_ PRESSROOM _ 

I  ARE  YOU  LOOKING  for  an  up  and 
comer?  Someone  to  make  an  impact 
on  your  product  and  production 
department.  Is  your  waste  too  high? 
Quality  low,  production  personnel 
stagnate.  I  can  make  an  immediate 
and  lasting  impact.  I  have  17  years 
hands-on  experience,  and  an  MBA 
degree.  I  seek  a  pressroom  manager's 
position  with  a  daily  newspaper. 
dfrisco@zbzoom.net  (724)  452-8743 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


I  «AS«  \ 


www.medialnfo.com 


EDITOR  &  PUBLISHER  /  JULY  3.  1999 


ExSfP  SHOP  TALK  AT  THIRTY 


Castro’s  tangled  web  of  lies 

A  chance  conversation  along  the  Malecon  gets  our  man  in  Havana 
thinking  about  the  corrosive  effects  of  government  propaganda 


by  Mark  Fitzgerald 


the  effects  a  tyrannized  press  has  on  ordi¬ 
nary  citizens.  Living  in  a  miasma  of  propa¬ 
ganda,  they  simply  cannot  know  what  is 
true  and  what  is  false.  As  it  happens,  the 
Granma  items  about  Littleton  were  all 
straightforward  and  true.  But  40  years  of 
Castro’s  lies  have  left  the  man  in  the  street 
with  no  way  to  judge  what  is  real  in  the 
world  beyond  his  immediate  experience. 

The  sense  that  the  ties  of  reality  have 
been  loosed  is  palpable  to  a  foreign  visitor. 
Havana  echoes  with  contradictory  asser¬ 
tions  and  rumors  about  nearly  everything. 
“Fidel  always  speaks  at  the  May  Day 
parade.”  “He  never  speaks  at  the  parade.” 
“He  will  speak  this  time  to  address  the 
NATO  bombing  of  Yugoslavia.”  (Fidel  did¬ 
n’t  speak,  but  he  was  in  Revolution  Plaza 
this  year.  We  saw  him  from  a  couple  of  hun¬ 
dred  yards  —  or  was  it  one  of  his  mmored 
doubles?)  It’s  not  just  the  political  that 
becomes  shadowy.  Trying  to  find  out  when 
and  where  a  baseball  game  will  be  played  is 
an  exercise  in  frustration.  When  at  last  we 
successfully  found  a  boxing  match,  we 
imagined  ourselves  real  insiders. 

Cuba’s  propaganda  overload  forces  even 
Fidel’s  defenders  to  discount,  consciously 
or  unconsciously,  the  party  organs.  Scott 
and  I  had  a  lively  discussion  with  a  worldly 
older  man  who  counts  many  American  jour¬ 
nalists  as  friends.  Making  a  point,  the  man 
related  something  he  said  he  had  read 
recently  in  a  copy  of  The  Miami  Herald  an 
American  had  brought  him.  But  the  story  he 
was  telling  had  appeared  not  in  the  Herald, 
but  the  day  before  in  Granma.  What  a  lega¬ 
cy:  Even  among  his  partisans,  the  newspa¬ 
per  Fidel  loves  to  hate  has  more  credibility 
than  the  party  paper  named  for  the  boat  that 
he  and  Che  used  to  launch  the  revolution. 

The  vast  majority  of  Cubans,  of  course, 
have  no  foreign  friends  to  bring  them  U.S. 
newspapers.  As  we  in  the  West  work  for  the 
freedom  of  Cuba’s  independent  journalists, 
let  us  remember  as  well  that  ordinary  man 
on  the  Malecon.  Assaulted  daily  by  the  din 
of  Fidel’s  propaganda  machine,  he  struggles 
to  make  sense  of  the  world  and  asks  the 
most  haunting  question  of  all:  Is  it  true? 


If  you  are  a  North  American  walking 
along  Havana’s  crumbling  but  haunt- 
ingly  beautiful  Malecon  boulevard,  you 
will  be  approached  again  and  again  by 
Cubans  who  have  come  to  sun  them¬ 
selves,  to  stroll,  or  to  dive  off  the  break¬ 
water.  Often  the  approach  is  a  hustle: 
Where  are  you  from.  Mister?  Chicago  is 
No.  1 !  Michael  Jordan!  I  can  get  you  good 
cigars,  very  cheap!  Private  restaurant? 
Private  hotel?  Chicasl 

Just  as  often,  the  Habaneras  want  only  to 
chat  with  an  American,  still  a  novel  experi¬ 
ence  despite  the  increasing  numbers  of 
U.S.  tourists.  My  friend,  J.  Scott  Rogerson, 
a  photographer  based 
in  Albuquerque,  N.M., 
and  I  were  in  Cuba 
around  the  time  of  the 
May  Day  celebrations. 

The  big  topics  for  many 
of  the  casual  conversa¬ 
tions  on  the  street  were 
the  baseball  game  a  few 
weeks  before  in  which 
the  Baltimore  Orioles 
barely  beat  a  Cuban  all- 
star  team,  and  the  re¬ 
match  coming  up  on 
U.S.  soil  in  a  week, 
which  the  Cubans  would 
win  in  a  rout. 

One  other  topic  came  up  frequently:  the 
shootings  at  Columbine  High  School  in 
Littleton,  Colo.  The  Communist  Party 
daily  Granma  devotes  its  eight  tabloid 
pages  to  sleep-inducing  accounts  of 
alleged  bureaucratic  triumphs  in  agricul¬ 
ture  or  to  fulminations  against  the  U.S. 
government.  The  Miami  Herald,  and,  in 
recent  weeks,  the  owners  of  Bacardi  rum. 
Every  day  we  were  in  Cuba,  however, 
Granma's  editors  found  room  for  an  item 
about  the  Littleton  shootings. 

Our  Malecon  conversations  on  this  topic 
resembled  the  murmurings  at  the  wake  of 
an  in-law’s  relative  you  never  quite  got 
around  to  meeting  while  he  was  alive.  "Que 
Idstima."  “Una  tragediaT  “How  awful  for 
the  parents.”  In  that  polite  role  reversal  that 
happens  frequently  abroad,  we  clucked 
about  guns  in  American  society  while  the 
Cubans  opined  that  the  teen-age  shooters 


must  have  been  sick  in  the  head  or  the  soul. 

So  when,  on  just  our  second  day  in 
Havana,  a  man  sitting  with  his  family  on 
the  Malecon  breakwater  began  to  talk  with 
us  and  the  topic  turned  towards  Littleton, 
we  went  into  our  mourners’  Spanish: 
“What  a  pity,  a  tragedy,  think  of  the  par¬ 
ents,  think  of  the  poor  schoolchildren.” 
But  the  man  persisted  with  his  questions. 
We  were  confused  as  much  by  what  he 
was  saying  as  by  the  Cuban  accent  that 
swallows  up  syllables  and  always  reminds 
me  of  the  ads  for  shorthand  lessons  that 
ran  long  ago  in  New  York  City  subways: 
“F  u  cn  rd  ths,  u  cn  gt  a  gd  jb.” 

Finally  the  man 
asked  his  question  so 
plainly  there  was  no 
misunderstanding: 

“Is  it  true?” 

Is  it  true?  Was  there 
really  a  massacre  at  a 
North  American  high 
school?  Is  it  true  that 
two  boys  with  guns 
killed  their  classmates? 
Did  it  actually  happen? 

Here  was  a  man  about 
30  years  old,  bom  when 
the  revolution  Fidel 
Castro  brought  to  the 
island  in  1959  was  already  a  decade  under 
way.  Raised  to  be  a  New  Socialist  Man  on 
the  exhortations  of  Fidel,  Che  Guevara, 
Camilo  Cienfuegos:  \Venceremos\  \Hasta 
la  victoria  siemprel  And  here  was  what 
Fidel  and  his  totalitarian  control  over  the 
entire  life  of  this  man  on  the  Malecon  and 
all  Cuban  society  had  wrought:  When  the 
party’s  official  organ  reports  a  tragedy  that 
the  entire  world  is  talking  about,  Cubans 
can  never  really  be  sure  that  their  paper  is 
not  just  making  up  the  whole  thing. 

When  we  journalists  consider  the 
oppression  in  hermetic  dictatorships  like 
Castro’s,  we  naturally  think  of  the  hard¬ 
ships  of  those  brave  reporters  and  editors 
who  try  to  transmit  the  truth.  In  our  free- 
press  groups  and  magazines,  we  chronicle 
the  draconian  laws,  the  arrests,  the  jail 
terms,  and  the  disappearances  that  inde¬ 
pendent  journalists  endure. 

We  don’t  reflect  as  much  as  we  should  on 


Fitzgerald  is  Editor  &  Publisher's 
editor  at  large. 


We  don’t  reflect 
as  much  as 
we  should 
on  the  effects 
a  tyrannized  press 
has  on  ordinary 
citizens. 
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regime  in  North  ^vorea  cc^S^wre  against  t^ie  nei^^ 
boai^tountries.  Beijing'^reacted  angrily  to  reports 


Pentagon  was  cghsidering  allow^^jXmw 
cess  to  upgradedj^triot  missiles,  which  would  b 


deployed  under^  TMD.  The  Beijing  gdvemihent'^ 
'  .  regards  Taiwan  as  a  renegade  province  ^d  has  threap 
ened  to  recover  it  by  force.  A  Pentagon  reportT " 
month  said  “China  is  engaged  in  an  intense  hi 
'f  ballistic  and  missile  force.c  KIJ' 


^  0 

JJ 
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renegade  \re-ni-gacl\  n;  one  who  has'ljeserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongmous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 


For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


“Reaching  tomomm’s 
readers  today.” 


http://freezone.com 


“The  FreeZone  Web  site  and  printed  page  drive 


kids  to  our  content.  This  combination  of  Internet 
and  print  offerings  provides  a  safe  and  engaging 
community  and  puts  The  Orange  County  Regisk 
on  the  forefront  of  kids’  minds,  helping 


build  life-long  readers.” 
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